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The NEW LOOK FOR STANDARD ase 
in brass padlocks... SECURITY 


Double ward mechanism. Chrome 


glaymakers § 


PADLOCK #95 





FOR SUPER 
SECURITY 


Exclusive ‘Super Tumbler’ mechanism. 


Chrome shackles. Individually boxed. 


.. .with the 
ALL NEW en : PADLOCK m 


PADLOCK #88 | 
r* f 


, ! } ; 1y LA ' 
ew heavy shackie 
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SLAYMAKER LOCK COMPANY 


Since 1888 Lencaster, Pa. USA 


Nationally advertised in 
The Saturday Evening Post 


WORLD'S MOST COMPLETE LINE 
OF PADLOCKS 
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NOW...THREE FAMOUS NAMES...UNITED 
to bring you these money-makers in ONE great line 


Aa 
7A 
44 } 
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‘mx yht Carafe Set. Carafe 
yvwwartmer styl d fr) tune with today 
copper ang wroug won Gift oO 


ae tae at ete 
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art qd ' hrome 


Makes Celi Ous ice cream 
servers 


i any modern retrigerator 
No beating, § | f watching! ; 


i The food and 


neat chopper designed tor the modern kitchen’ 
Lasy to use and ciean. Choice of colors 


SILEX is presenting new and profitable specialty appliances at the 
Atlantic City Housewares Show. See them at Booth 450 


The Silex Company, Hartford, Conn. « Iberville, P. 0., Can. 
Chicago [ ecti 0 via Of J rf ie ? 
tnterprise Manufacturing Division, Philadelphia, Pa. 





ATKINS 
0th Aruivensary, 
-HANDSAW 


No. 54—26 8 point 


aor 
ATRINS ND SAS 


ATKINS SPECIAL, cng HAND SAW ASSORTMENT 
No. 58—26 8 point | 
An assortment of five fast-moving Atkins hand 
saws specially etched packed in an attrac 


tive silver and blue display-merchandiser 


with a low dealer cost! 





The assortment includes: 
One No. 54—26 & point Handsaw 
One No. 58—26° 8 point Handsaw 
One No. A-2—26 8 point Handsaw 
No. A-2—26" 8 point One No. A-1—26' 8 point Handsaw 

And at No Extra Cost... 
100th Anniversary Bonus! 
One No. A-100—26" 8 point Handsaw 


DEALER COST RETAIL SELLING PRICE 
$14.43 $24.10 


Order the ts fast ry 


it-moving handsaws from your wholesaler 











today get in on added sales added profits with 


Atkins 100th Ay ' yversgary Handsaw Assortment! 


No. A-1—26 8 point 


You can't buy experience, 


but you can buy the result.—Buy Atkins! 


ATKINS SAW DIVISION 


BORG-WARNER CORPORATION 
No. A-100—26'*8 point INDIANAPOLIS 9, INDIANA 


BRANCHES Chicago « Philadelphia « Los Angetes « Chattanoogs « Portiand, Ore 
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Model 4469 
10-cup, 


$2995 


* 
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Model 4461 
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PRE-SOLD with 4-color spreads in LOOK and HOLIDAY 
plus big-space newspaper ads in 34 KEY MARKETS! 


LANDERS, FRARY & CLARK + NEW BRITAIN, CONN. 
4 











in copper, $32.95 
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Model 445% 
8-cup, $24.95 








UNIVERSAL COFFIESTA PROMOTION 
puts all other coffeemakers “in the shade™ 


Offer your customers a saving 

of $12.00 on this handsome, blue and white 
Sunbrella Set when they buy a Coffeematic. 
Never before offered, this big, fringed 
Sunbrella and metal-topped table with 
wrought iron legs is valued at $21.95. 

What a bargain at $9.95! No need to stock 
them, an order blank is packed with 

each Cofieematic for your customer to 

send in. The set will be sent prepaid. 


It's a FREE display, too! 

Get one of these eye-catching Sunbrella Sets 
for your store. Contact your Universal 
Distributor for all the details. 
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Cool Store Means Hot Sales 
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store. Read the article beginning on page 35 
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tive packaging has impact and high recognition value. It 


helps buyer and seller alike 


This new program is not confined to shelf items alone. 


It extends to all chain containers 


New 
Packages for Shelf Chain Items 


All AMERICAN CHAIN shelf items now 
come in attractive blue-and-gold pack 
ages which make it easy for you and 
your salespeople to locate any pack 
aged chain item in seconds. The colorful 
prac kages on your shelves and counters 
will attract customers 





New ACCO-PAILS 


ACOO-PAILS of Proot and KBHE Coil 
(Chain make attractive displays. Newly 
designed labels now make them brighter 
and more colorful, GREEN for Proof Coil 
Chain, R€0 for bE Coil Chain 





Steel Drums for Bulk Chain Selling 
Sturdy steel storage drums, with 
readily removable tops, are used for 
Acco Proof Coil, BAKE Coil, High Test 


and Alloy chain 
a colored label for easy identification. 


boxes, cartons, ACCO 


kKach drum now bears 


Smarten Up Your Chain Section 


with Attractive New Packages 
of AMERICAN Chain = 


ACCO’S great new packaging program, designed to 
stimulate sales of AMERICAN CHAIN products and build 
profits for hardware stores, is now complete. The distin« of 


the container 


find promptly jus 


tion, not only of the ACCO brand 








CO a CR hea 


PAILS and steel drums. All are labeled for quick identifica- 


but also of the contents 


‘Thus, You the dealer are enabled to 


t what your customers want. Time and 


effort are saved for you and your customers 


Results 


faste 


Newly Improved 
Chain Sales-Maker 


The convenient popular ACC) CHAIN 
SALES-MAKEK has been improved by the 
addition of a quick-action cutting bar, 
which permits snipping off just the length 
of chain desired. Saves time and sleeps 


With the attractive Chain Sales-Maker 


you can display a wide assortment of 
chain in very little floor space Your cus 
tomers can see and feel the chain—and 
buy it’ 


"The { hain Sales Maker is shipped 


complete with your choice of several chain 


assortments ask your Distributor about 
theme chain comes on reels, packaged 
refille. on reels. available. Illustrated | 


Assortment 38, our most popular one 


Assortment No. 38 (7 reels) 


1/5 tt. 2/0 Tenso Chain, Bright Zinc Plated 
175 Ft. 3/0 Lock Link Chain Bright Zinc Plated 
700 Ft Tenso Chain, Bright Zinc Plated 


/5 tt. 2/0 Twist Machine Chain, Bright Zinc Plated 


lOO Ft. 35 Sash Chain, Bright Zinc Plated 
2700 Ft. 1/0 Brass Safety Chain, Bright Finish 
700 Ft. 16 Double Steel jack Chain, Bright Zine Plated 





New Cartons 
for Quick Identification 
"Them 


packing many shelf-item packages as 


new ACCO cartons used for 
well 
as certain bulk itema, are self-identifying 


be me hy 
blue and gold 


has an all-around ACCO design in 


and ene hy im « learly labeled 
Very 


as to ite contente handy to stock, 


store and display 


customer satisfaction 


r and easier buying and selling... better 


more sales and profits for you 








Order through your Distributor 


ALCO 


American Chain Division 


AMERICAN CHAIN & CABLE 





York, Pa., Atlanta 
) Houston, Los Angeles, 








Portiand, Ore., San Francisco, Bridgeport, Conn. 


Boston, Chicago, Denver, Detroit, 
New York, Philadeiphia, Pittsburgh, 
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Just Among Ourselves 


Informal Editorial Comments 





By W. A. Phair 


Something for nothing .. . 


It satisfies the squirr tinct in peor That's the way the pre 
dent of a grocery chain has described the trading stamp craze. He Is n 
(i Dt quite correct 

But trading stamp are also unsound merchandising lrading Lamp 

Oo make a discount house of eve} revtall tore tnat } \¢ LAMps Th 

Lamp represent ictualls i discount in the price f the merchandise ti 

tomer buy \t least that is what the consume! led to beheve if 
the discount way of selling bad, ther re trad y stam 

Many of the retailer department tore es pet alt vho have been com 
piaining tne i idest about the illegitimate § dise ntti jst ire now AaMmMmonye 
trie trongest upporte) of trading stamp plat thie have now become 
discount operatol Lnemselve inere is certain real difference betwee! 
/ inv a traignt cash discount on a fair Lrade tem and giving a hidden 
discount in the form of trading stamp 

W hat hnotnel j neat Oo much the aquestior | etre it) ived in isiTis 
trading stamps, as is the fact that it the small ret er wh ivain being 
jueezed by the retalling giants as they scrambie tor more busine 

Hiow much more can Ou queeze tne mall merchant ? lie ha heen 

queezed by high taxes, discount selling, reduced margin and high wage 
now comes anotnel (FuUeeze ny the trading LAmMDp pian 

The hardware dealer is getting especial! rougn treatment in tni Lamy 
headache. Most of the merchandise listed in the trading stamp catalogs | 
exact tne type ol goods a nardware dealer tri ! et] liow can he 
it wnen stamp nouse give it away? 

ihe magnitude of the busine gdone bp tamp ! is a littie frighten 
itiyV (One estimat« ay tnat the Val ie of mercnandiss obtained ny ‘Lamp 
collectors runs close to $1 billion a veal Another source estimates that 
retaiiel Da from $650 million to S*00 n Llaor eur to Le lamp com 
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Just Among Ourselves 


informal editorial comments 


holders that while trading stamps helped them increase sales, the cost of 


operating the stamp plan was responsible for a reduction in the firm’s profits 


The trading stamp program appeais to consumers on the basis that they 
are getting something for nothing But we all know from experience that 
you just do not get anything for nothing The economics of the stamp 
plans are fast catching up. Merchants using stamps are going to have to 


either increase prices, get bigyer margins o} drop tamps 


What can a hardware dealer do to fight this “squirrel” craze? Not too 
much, at the moment, I’m afraid The disease may have to run its course, 


as it has in the past, before it dies out. No one knows how long that will take 


On the other hand, there are some teps you can take that may help speed 
the end of trading stamps You Can try to bulld local opposition to the 
use of stamps. There have been some successful efforts to drop stamps, 
especially in the service station field. Take advantage of every chance you 
get to encourage this trend 


rf You have had experience in dropping stamps, tell us about it so we ma\ 


pass your ideas along to other dealers 


If you are not now in a tamp program, try to sta oul It's like the 
dope habit; once you get in, it’s hard to get out. Many dealers believe that 
an aggressive promotion program, with yood per lals, is an effective way to 
fight the pressures of stamp plans. This is especially true when your advert 
tising stresses that you are putting the savings into lower prices, rather 
than in trading stamps 


Sometimes the importance o trading stamps to consumers 1s exagyerated. 
A recent survey of consumer reactions revealed that stamps were by no 
means a primary factor in deciding where the consumer would shop. Such 
matters as service, helpfulness of store personnel and variety of stock 
carried much more weight than the availability of stamps This is prob 


ably true in smaller communities where trading habits are more set 


yu. too. Mr. Manutacturer.. . 


Many manufacturers have taken the position that the stamp fight is 
strictly a retailers’ fight. They are very much wrong in this. Unless the 
stamp craze ends soon, they are going to find themselves right in the middle 
of the argument 


Here is why: Stamp plans cut into a retailer's profit. The only method 
open to correct this are: To drop stamps or raise prices and/or margins 
At the moment the stamp companies do not seem to be in any danger of 
going out of business. That leaves the alternative of higher prices o 
margins to enable the retailer to absorb the cost of the stamps 


bigger 


Experience in the past in other situations similar to this indicates that 
in the end, the manufacturer will be called upon for help in meeting th 
cost of the stamp plans 


From a manufacturers’ viewpoint, stamps add nothing to the value of a 
product In no way do they improve the acceptance of a product in nm 
way do they improve the competitive position of one product versus another 
In short, the manufacturer has nothing to gain from a stamp program 
Yet, he does have a very strong interest in keeping his retail outlets healthy 


It is obvious, then, that anything a manufacturer can do to discourag 
the stamp madness wil! be helpful to his own interests as well as to interest: 
of the trade generally 
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Over 1,000,000 


Record Breaker /"Stallations 
in the low-cost field in a matter of 


months! 






FIRST ~« Ouretly introduced just before the turn of 


the year... lor test purposes 7 
THEN ...A history making demand from all who saw ~~» 
if 


NOW... Available for prompt shipment in all etand- 


ard tiniahes... and with 5” backsets and decorative = Jf ai 


THUNDERBIRD OCESION 


trim plates 


LOCKWOOD HARDWARE MFG. COMPANY 
Fitchburg, Massachusetts 


New LOCKWOOD 
“R"” SERIES 
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WASHINGTON 


NEWS 


BY WASHINGTON 





Reserve Board Wants Your 
Ideas On Credit Controls 


The Federal Reserve Board, in ite special study of 
consumer credit, will dig deeply into the experiences 
and ideas of many retailers in its search for data on 
the advantages and disadvantages of standby con- 
sumer controls. 

FRB officials are aware of the general opposition of 
merchants to standby controls, but they want it ex- 
plained. The board also is going to make a special 
effort to find some dissenters in business who favor 
controls to be used in periods of extreme inflationary 
pressures 

Any dealer can submit his views without receiving 
a form 

Stores that do receive the forms are not required 
to fill them in if they object The forms are confi 
dential and do not ask for detailed 
although it can be submitted 


The FRB atudy is a valuable avenue for 


statistical data, 


merchants 
fo be heard on credit controla. The board ia also mak- 


ing a highly detailed asatatistical analysis of recent 
credit history, which will be valuable to retailers. 


Administration Tackles Job 
Of Boosting House Building 


The administration is hoping to stimulate lagging 
home building back to the high level of last yeal be 
fore the November elections, but it’s going to be 
tough job. 


“a 


Government officials have for some time been con- 
sidering a handful of actions designed to spur home 
building, including lower down payments on FHA- 
insurance mortgages and pumping more mortgage 
money into the economy) 


New starts have failed to pick up much this spring, 


10 


BUREAU OF 
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and are running at an annual rat of 
over 1.1 million a 


iast vear 


only slightly 


year, compared with 1.32 million 


Meanwhile, several retail organizations are fighting 


to get a congressional order prohibiting builders from 


including so many extra in new houses, such a 


marginal appliances which won’t last for the life of 
the mortgage 


A/though BOTW ¢ officials faii 


helreve ] ; milion meu 


hOUuUBeS COaOyqr hye started Phil Med) if ered / loosened. 


others, including f pig MEE. doubt enough ream Cor 


hye generated in time, and blame part of fhe lag 


‘ivi 


Orit overbuuding and hortade of huilding mate rials 


Taxes On Small Businesses 
May Be Lowered Next Year 


Small business administration officials are trying to 
develop methods to ease the tax burden of small busi 


ness without lowering total government revenues 


They hope to come up with a plan acceptable to the 
U. S. Treasury department in time for submission to 
(congress early next year 


(Congress has before it 


evera! Hill ty ease tne tax 


bite on small firms, most of them by reversing the 


existing basic corporate tax rate of 30 percent and 
ihe surtax rate of percent, s¢ mall firms would 


have to pay oniv the lower rate on their first S25.000 


of earnings each yea! 





Tax re lie f for ama husine 88 18 popu ‘1? moti pot 
ar “LNs, but the lar ger firms know rhe 
make up in losse suc plana produ f Od sucte 


ful fax cut for small firms i’? not have easy saving 


(( ontinued citi page i4 
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How new PET promotion creates extra sales 


..» ALL OVER THE STORE! 


Reports from distributors and dealers show 
that the new Pet power tool promotion suc 
ceeds in doing more than making a store into 
power tool headquarters. It turns a store into 
“do-it-yourself and creates 
more related item and impulse sales with the 
increased store traffic 


headquarters, 


The Pet sales plan is a continuing, local area 
sales plan that moves power tools in volume, 
with big, powerful newspaper ads, a contest 
for each store, and the most complete, effec- 
tive merchandising kits the industry has ever 


ET 


POWER TOOLS 





PORTABLE ELECTRIC TOOLS, INC 
320 W. Bird St.. Chicago 20, 


AGE, JUNE 21, 1956 


seen! Plus our sales and advertising personne! 


detailed to help you put your program over 
with a bang! All backed by strong national ads 
keyed to the local promotions 


And there’s plenty more! Like the report 
from a leading research institute which con 
tains the unbiased facts about power tools 
and proves Pet a top line! 


kind out about this new and different Pet 
plan and you'll find a new high in sales of all 
hardware items’ 


mail coupon today for full details 


eseeee ee eeeeeeee eee eeeeee 


mail te: GEORGE WEATHERBY, Sales Manager 
PORTABLE ELECTRIC TOOLS, INC Dept. HA 46-56 
320 West Bird Street, Chicage 20, Iilineis 


Please send me ty | details abovt your ew local area PET sales plan 


NAME 
FIRM NAME 


ADORPESS 


ciry STATE 


eeeeeeeeeeceeeeeeeeev ee eee 








Portable Electric Drill 

This competitively-priced port- 
able electric drill, Series 300, will 
satisfy the needs of rugged mainte- 
nance work. There are eight models 





in the series. Three chuck sizes, 4, 
‘4, and 5/16-in., and interchange 
able pistol grip or enclosed rivete: 
Anti 
friction bearings are featured on 


type handles are available. 


all models. Drills have polished die 
cast aluminum cases, Stanley Elec 
tric Tools Div., The Stanley Works 


For more data circle No. 1 on posteard, p. 83 


Hand Trap for Targets 
Hunters will be interested in this 

Hand Trap 

singles, doubles or 


Covey Which throws 





LATEST INFORMATION ON NEW 


triples of the 
standard clay targets at any angle 





or direction, and at various speeds, 
for distances up to 60 yards. Trap 
is made of aluminum, weighs 1% 
lb and is 37-in. long with handle 
extended and 2l1-in. long with han- 
Targets 
are thrown with a swinging motion 
of the body. Trap retails for $9.95. 
O. Fk. Mossberg & Sons, Inc. 


For more data circle No. 2 on postcard, p. 43 


dle folded for carrying 


Electric Trivet 

Here is an electric trivet that 
housewives will find useful fo 
formal and casual serving. Glowing 





brass finish warming plate has 7 
sq in. Warming surface for keeping 
foods and beverages hot at the table. 
Ebony plastic frame and handles 
are heat resistant. Trivet, complete 
with retails for $5. Club 
Aluminum Products Co. 


cord, 


For more data circle No. 3 on posteard, p. 43 


Fuel for Outdoor Fires 


This odorless fuel can be used by 
barbecue and outdoor camping en- 


thusiasts. Fuel doubles as a char- 





PRODUCTS AND SERVICES 





coal igniter and as kerosene lantern 
fuel. Fuel does not explode when 
lighted and gives a fast burning 
start to charcoal fires. Fuei has a 
flash that |! 


classed safe for storage in retall 


nas boen 


high point 
Bureau of rire L nde} 
writers. Fuel is packed in 16-0z tin 
containers. Fk. bk. Dietz Co 


For more data circle No. 4 on postcard, p. 83 


stores h\ 


Cabinet Hardware 


Karly American cabinet hard 
ware in the heart-shaped design ha 
been added to this company's lin 
Items will blend with either con 


temporary or traditional home in 


Cary ArnerTivst | | 
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Want more information on these 
products’? Then use free post 
card on page 83. 


in hardware merchandise... 


FOR THE HARDWARE DEALER 


TO HELP YOU 





SELL 


NEW DISPLAYS 
AND OTHER DEALER 





teriors. Cabinet hardware come 
in Nnammered antique copper, ham 
mered black and fo) ged edged, and 


smootn urface poll hed brass fin 


ishes Aja r Hardware Sale (0. 


For more data circle No. 5 on postcard, p. 43 


Carded Hardware 


PlastiCoat carded hardware is de 


Propane Utility Torch 
Util-i-Torch has many potential iyned to firmulate Impulse buying 


‘} 27 . : . ‘ 264 ‘ " T) 
cu omer! becau ‘ iT CAqT) be u ed iT) and self ervice snles hy\ sugpmestinyg : 


the home workshop, tor pSpess ises and yiving dire tions tor using 


work, electrical work, removing 





the various carded items. Custome! 
interior and exteriol irfaces. he ees everything he’s buying and 

(Ve . 4 ke i iT . ai I 
m r is packed in pints, qual ig 
and gallons Sherwin Williams Co | 


For more data circle No. 7 on posteard, p ' 


Oscillating Sander 

Home handyman customers wil 
find that Model 280 Shopmate os 
lating sander will handle operat! 
that require coarse, medium or fine 


sanding Housing OT thi ; if 





paint and for starting charcoal fire 


Redesigned Propatie Lorcn Uses rey 


crevV cannot pe? lost rid points 
ular-size, disposable fuel tank ’ 
“n sip project to scratch hands because 
lorch burns up to 15 hours on one 
of the jastic coating yrotection 
cylinder at temperatures up to 2°06 , . | | 
) | - oF 4 are adaptable "§ 

degrees I. Retails for $4.99. Turne) re re adaptable to peg rack, 


Brass Works 


For more data circle No. 6 on posteard, p. 83 


wire rack or counter bin displays 
Shelby Spring Hinge Co 


For more data circle No. & on poateard, p. #3 


Paint Remover 


This paint remover is effective on 


Tool Display 


his tool display carries a ful 





all types of varnish, lacquer, shella 


and paint, including latex paint assortment of the most popula 
Only a water-moistened cloth | bront Of pad for leather eadying and tools for general electrical, radio 
needed to take off both the remove) corner sanding. Motor operates at television, and electronics work. No 
and the old paint. Remover is non 4900 orbit per minute Sanding k-27 display is a 25x31 in. natural 








flammable and safe for use on both Continued on page 80) (Continued on page 94) 
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» Bigger Summer Sales Volume Predicted 


» Wholesale Sales Running Ahead of 1955 


» April Retail Hardware Store Sales Dip 


Extended Seasonal Goods Sales Seen As April 
Figures Undercut Cold-Spring Pessimism 


Hardware dealers are heading 


into a busy summer with prospect 


of bigyer sales volume, picking up 


the lag in consumer buying during 


the spring caused by unseasonably 
cold 


country 


weather in many parts of the 


simism created by a fall 


Any pes 


ing off of sales in April has been 


dispersed by a sharp pi k up in May 


and prospects for a bigger-than 


usual sales volume through thi 


Utrnimet! 


The big merchandising factor fo: 


July and August is how far to e 
tend promotions on lawn and gat 


den lines beyond the customary laté 


ummer closing, in what promis 


to be an extended selling season thi 
yeu! Stocks, also, are being checked 
most carefully A few hot, humid 
days, for instance, will clean « 
fans. A heat wave will strip store 
bare of hose, sprinklers, and othe 


lines 
This 


situation pieced together 


is the hardware store sale 
from 4 
ports received last week from vari 
ous parts of the country 


fall-off in April act 


was not as sharp as is 


The sales 
ally gene! 


ally credited, in the light of current 


| S. Department of Commerc: 
estimate Kividently the fall-off wa 
(Continued on page 116 

April Hardware Store 

Sales Down 4 Percent 
Sales in retail hardware store 
aut itip Api il were $227 million, the 
Department of Commerce reports 
ihis is $1 million, or .4 percent les 


April, 
seasonally 
Lat the last 


millions of 


1955. sale 
unadjusted estimat 
three years are 


dollars 


1956 1955 1954 

january 175 170 165 
Februar’ 17] 160 72 
March 207 196 1‘) 
April 227 AA» Ze] 
Four month total 780 io4 754 
May 246 Vi As 
June 242 252 
July 238 233 
August 234 216 
September 201 240 
Octobe 204 245 
Novembe 244 246 
December 317 ol¥ 
Lota! $2788 $2,702 


April Wholesale Sales 
5 Pct. Ahead of 1955 


April “ale by nardware nok 
Hie} vere » percent anead = of] 
April, 1955, the Census Bureau re 
ports, despite generally cold weath 
ey Sales were 1 percent highet 
tnan i} March. 1956 

ile lor tne first four month 


Ot thi Veul Were A percent anead 


ine nme 195 montn 


\“\ ry) ie sale) , 


Increased inventort 
in April 6 percent over those fo: 
April, 1 », DUL Inventorie ifi Apt 
were down 1 percent over March of 
tn \Cal 

fhe government Index tol ij 


whole iii price fel] {) , 


ended Via\ At ihe i} ch ‘ 
114.2 on the 1947-49 


percent in 
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i} \ tt’ K 
Piise qt 


1a) 


Business Failures Drop 


ned to 238% from 273 n tne pre 
Dun & 
i reports his compared witl 
reported in the arn 
Veer Ast year ihe 


cline in the number of failures re 


versed te ipward trend of the pa 
lew week 
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How to put 


More Turnover and Profit 
In vour tool sales... 


Success of P&C Jet 350 Self-Selling Tool 
Merchandiser Told by Hardware Dealers 


| | 
' suf thy 
\ MUL Lil 
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hieh trai t | | 
mon 
Stand rful Jet 
() | Cd PA 
re t for 
PPOFIT PER SQUARE FOOT INCREASED diat 
nan an I , r had in il ‘ 
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tore nanny tie Mi, t f , id ’ ; 
Revandich show } a y ; ; } 
Customers Love to Self Selling Tool Merchand 
Shop From It 
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a ’ ; OD! ’ ’ | 1) ’ } Te f VW if ; 
i adil it} | | bet fiw TT af Hild mie ct _ 
() Mer indisel VM | ne te ral pty rack Pr’ 
if land in Dart 1 | 1 an h iit = int 
Lan the i [ r ry i ip nel 
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Jet 350 qushes tool sales 
w it w 
ib hand CoTTA vell (oT rmanized 
lsplay of quality tools that are na 
onal rdvertised and backed bi 
| PAC yvuarant Pete Dulick of 
Wharton & Barnard. Pocomoke C it 
Miarviland thy Since putting 
the PAC het s50) in ur store We noyv 
in better turnover. And the qual 
is thes tow) ording to oul 
| / 
New Dealer Speaks 
Carithith yhoo has pust opened 
odern hardware tore im AT 
(Orevon 1 town that drav 
ray 1) 1 peopl ma 
Durin the four 
rth iy becn im DNusim thi 
bet () has turned its original cost 
| t on ; month. | dont knov 
| better tool display or a bette 
| than P&¢ Mi ustomel 
in the best display th 
a if} v1) I 
Want to Increase Your 
Tool Profits? 
Y ‘S() our | 
lure plus lots of turn rand prot 
i ir Nand tool need ran 
i the facts now about P&C’s te 
| Jet ()' Ash Our hardwat 
cl mn. Of rit by 









FREE 
e-Catching Display 


e Ready '° wom 
our store 


as powe! oon 


headquarters! 
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to identity Your Stove a 


SKIL TOOL 
CENTER! 









Backed by a battery of free selling aids 
and liberal dealer ad allowances! 


Just one compact low-cost SKIL 
brings you this powerful SKIL 
National SKIL ads tell your cus- 
. SKIL helps you tie- 
in your store with free dealer ad allowances 

_many other free SKIL selling helps back 
you up in the greatest power tool promotion 


Display! 
tomers to look for 1t 


6” Model 
526 Saw 
Price, $49.95 





KFamous SKIL, professional fea 
tures! ("utes 2 dressed lumber rips 
i* lumber. bevel cute 17/16" at 45 


a. | 


10-Piece Model 
587 Drill Kir 
Price, $29.95 





- 
‘ 


("ontains popular SKIT, ‘ [rill 
with geared chuck, set of 35 twist 
drilla. and other accessories 


’ 


mee a ’ ORE . RPS , 
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inventory 
‘'Tool Center’”’ 


6." Model 
552 Sew 
Price, $64.95 


Versatile 
die. Cuts dressed 2 x 4's even at 


1 bevel Weighs only il iba! 


powerful, easy to han 


Model 592 
Orbital Sander 
Price, $49.95 





‘Takes the work out of sanding! 


(;ives faster, amoother work with 
out swirl or gouge marka!' 





‘Tools 


= 


SKIL has ever offered its dealers' 

Sell finest-quality, best-knownSKIL Power 
backed by the famous manufacturer 
that assures protected profits, 
tions that spell sales success! 
ing genuine SKIL 
dramatic SKIL 


Bick al ae ele eS oa 
5 


plus promo 
These top-sell 
Tools are featured in the 
‘Tool Center” Display 


YOUR PROFIT—‘*61.09 
YOUR COST—ONLY ‘133.71 


PLUS BIG dealer ad allowances for each ‘Tool 
Center’ Order. 


PLUS Additional dealer ad allowances for each 
order of SKIL back-up stock! Tools only—at 
dealer cost 


FREE! 


sizes, with Fall and Christmas themes! 


Newspaper ad mats in a variety of 


FREE! Window streamers and suggested radio 
and television announcements! 


FREE! Six 32-page do-it-yourself booklets! 


PLUS 


pre-sells hobbyists, homeshoppers, beginners and 


Powerful SKIL national advertising that 


professionals for you! 


ee “T 
| | 
Let this power-packed SKIL promotion build your profits! 
| 
MAIL COUPON, OR CONTACT YOUR WHOLESALER SALESMAN—TODAY? 
SKIL Corporation, Dept. HA-46 
5033 Elston Avenue, Chicage 30, Iilinois 7 

| } Rush me SKIL Tool Center Display No. 18190, together with complete selling helps, immediately! 

Bill me through wholesaler indicatec below | 

[ | Please have salesman call on me 

bay wholesalers name | 

My Name 

Street 

City lone State 

== ap ananananan an eapanes an as apes as ap anananas a= a= anaes aDabes ee aewanamapasanananane J 
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now... popular 








POT-CORD 


BAGGED and 
TAGGED for new “z <4 
POINT-OF-SALE 
IMPACT! 


You asked for it... and = a 
now SAMSON has done it! | 


























Use Size 7 o 


A SASH CORD 


NEW POLYETHYLENE BAG... 


BQ = eye-catching, easy-to-dispiay! 


@ = gets longer-lasting SPOT-CORD on counter 
where it belongs! 


@ cops cord clean . . . no more dust or dirt! 
@ helps increase sales! 


NEW INFORMATIVE TAG... 


ee tells how to replace a sash cord! 
ee helps sell SPOT-CORD quality! 
@ gives it the “jump” on competition! 
te creates good ‘‘customer relations'’! 


Remember, cord is no longer a “sgigple” — 


display new “bagged and fogged” SPOT- CORDAGE WORKS. 
CORD and you'll sell more . . . profit more! [eh 3fe). 10, MASS. 


<a oe thump 7 
> Guaranteed by * 
Good Housekeeping 
> a 


*o, 












45 aovintised ~ 






Somson offers many other premium cords for better use everywhere! 


idhted 


Aetna Sacherm Whale Crocus Beaver 





~— 
4 


A Aliso Nylon Cord, 
fa Mason's Line, 
“4 


P Awning Line, 
| Tiller Rope 
~» \ 


Starline Horizon Stratoline 





Tite-Rope 
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Over 50% of all 
new homes are 
prospects for 
masonry paint! 


ver half the new homes built from 1940 
() to I 156 have been of masonry con 
struction! Here is a tremendous market that 
has hardly been touched. 











Now you can cash in on this wide-open field 
with new Acme Quality Masonry Paint with 
ALKYD oil base. Available now, after com 
pletion of exhaustive laboratory and field 
tests. It has proved extremely effective on 
all types of interior and exterior masonry 
wall surpaces, 


An economiu al Casy to apply paint: COTNCS 
ready to use. Dries quic kly to a durable, flat 
matte finish. Water does not mar its match 
less beauty. 


Get your new and unusual Acme Quality 
Masonry Paint color card. Eight beautiful 
colors and white plus six excellent CaS) to 
make. 50-50 intermixtures. Ask your Acme 
job ber about Acme Quality Mi isonry Paint 
or write: Acme Ouality Paints, Inc., Detroit 
11. Michigan 


ACME QUALITY PAINTS, INC. 


DETROIT 11, MICHIGAN 





Tap this wide-open market 
now with 


ACME QUALITY MASONRY PAINT! 


(Alkyd Oil Base) 






’ 4 tae 
_ é ; 
iat is ‘ Lhe 


4 


~~ eS ; | 
ape A bay 
nee 





STUCCO 


BRICK 


ASBESTOS 
CEMENT SIDING 


CEMENT BLOCK 





CINDER BLOCK 


CEMENT WALLS 





Makers of Acme Quality Paints, Fashion Right, Super Kem-Tone, Kem-Glo, Kem Tinting Colors, and Insecticides 
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Wrought ae 
J Metal 
FLOWER 
BOX 
STAND 


es ?-. 
‘4 "+ 
4 ae 
















Self- Attaching 
WINDOW 
SHELF 


Economy , 
& HOSE * 


HANGER 







3 Complete Lines of 


PLANT BOXES 


> 








jiffy 
HOSE 
HANGER § 












Push lype 


HOSE REEL 


Wall Mount 
Detachable 


HOSE 
REEL 









OVER 50 PROMOTIONAL 
MC eae eae ALUMINUM 
Ve) tae Vaiic & Wrought Iron 


Bird Bath 


Wrought Iron 


FERNERY 












SEE OUR SHOW SPECIALS 
AT THE HOUSEWARES SHOW 


BOOTHS 1013-1015 


Atlantic City @ July 9 - 13 




























te 








Ouvra- Tull 
WATERING 
CAN 


jastit, 
Hi-impect Styrene P 
wn : colors, Leokpr roo! 
Holds ever | aver’ 


PS 
Set includes Stand and 3 Pots 
Available in 2 sites and 2 fin 
ishes (wrought iron bieck of 
brass pleted). £.0. in indi 
corrug. bores 














K.0. Gew! snaps on! Legs in 
sert inte ground! Premotion 
ally priced 


fs?. i9od 


/ MFG. COMPANY, INC. 
109-135 MEEKER AVENUE 


NEWARK 5. NEW JERSEY 





gie distributor L, meella 1a: 


Top-0 -Stove Stake & Wire 
BAKE OVENS PLANT 


— KIT 































FLORAL 
PLANTER 


Heavy-Duty Galvani 


HUMIDIFIERS 


_s 
L/, 
Multi-Purp -\d 


ORNAMENTAL 
BRACKETS 













AFRICAN 
VIOLET TRAYS & 
SEED STARTERS 






Sub-Irrigating 
Galvanized 


PLANT BOXES 
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5 Different Models 


| PLANT 
STANDS 


Promotionally Priced 
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—and every user makes another friend for your store! 


Of all the different items carried by 


ACTUAL MESH SIZES 


every person in your community is 





aa *S = 
_| 




















2x 2 mesh 
19 gauge 


3x 3 mesh 
21 gauge 


Tot 
ab ped 4 | 





4x 4 mesh 8 x 8 mesh 
23 gauge 27 gauge 
Above meshes are furnished in 24, 30, 
36 and 48-inch widths. Packed in 100-Feot 
rolls. 
Heavy Grades are available in 
*” x %” ...17 gauge 
ond %“" x %" ... 17 gauge 
Heavier grades can be made to order. We 
can also furnish Plastic Coated Hardware 
Cloth. 


9 
« com 
nano over | oer 


welded ' 


<a y 





no 

scaeent 

asec! «aan hiuminw™ ecexiot 
Gabvamre? Clean Better 
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the average hardware store, Hardware 
Cloth is probably the most versatile 
Homeowners use it on screen doors “as 
guards for windows, gutters and trees 
farmers use it for grain and fruit bins 
poultry feeders, hen nest floors and 
partitions; building and paving con 
tractors use it for sifters, stucco hbase 
for reinforcing concrete driveways, to 
protect their machinery. Practically 


a potential customer for Hardware 
Cloth 

But if you want to make a satis 
fied customer of him, be sure you sell 
him CYCLONE HARDWARE 
CLOTH, for Cyclone ts a woven hard 
ware Cloth with the exclusive welded 
selvage which means that Cyclone 
Hardware Cloth gives your customers 
neater, smoother, stronger jobs 


Easier to use... and Longer Lasting 


Note the symmetrical design of the 
strong, welded selvage shown above. An 
exclusive with Cyclone. it makes (Cyclone 
Hardware Cloth easier to tack into 
wooden frames—easier to weld to ateel 
Look at the mesh, too. Wires are straight 
the entire length of the cloth. This makes 
it easier to cut square and gives a 
stronger, better looking finished job. And 
(yclone's Spree ial method of galvanizing 


minimizes mesh distortion and resulta in 
a brighter, smoother protective coating 
that laste for vears 


HARDWARE CLOTH IS A PROFITABLI 
iE... ROWS TOUR STOCK? 
For quick delivery, see or call your 


(‘yclone jobber without delay, or write or 
wire Waukegan for quotations 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION 


WAUKEGAN, ILLINOIS « SALES OFFICES COAST.TO COAST 


UNITED STATES STEEL EXPORT COMPANY, NEW YORE 








STATES 


USS CYCLONE-ped 709 
HARDWARE PRODUCTS 
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lo see 


Cal De® nd 
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r colt, oy's were 
< ‘euciaat = ast ot Macy eis 
re hk meta . 


we u 
carott dr or = °°" 


\ 
2 \ The gtore A cit wun ol -| sé 33 
2 quanuty anal? ’ wa ut oe ” 


, eat! 
mC’ 
o pot 


at the housewares 
show! 


Genuine 


CALD 


These are quality products ... with construction standards 
constantly maintained and improved ... designed for eye appeal 
. priced for true value! The complete CAL-DAK line 
of work-saving housewares and hostess accessories is a 


best buy for your customers ...a profit-maker for you. 





| - | 
‘ 
' ‘ 5 ; 7 
; f j 
, f/f “4 
| f \ 
' 
- 
~ 
| ' 
TRAY TABLE SETS HOSTESS CARTS LAUNDRY CARTS PORTA-GRILLES 
1 | . 
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Eee x en 


 S 
| ‘ee 
‘ ; y , | ‘ 4 | | 
}} : ; See 





== 


PS ce 


js ‘ ° | ; 
| | 


NE | 
ae | | | | 


SHOPPING CARTS TRAY TABLES TV & PATIO CHAIRS REACH-MI STOOLS 


Manufacturers of Quality Work-Saving Housewares 


Three factories to serve you better 
LANCASTER, PENNSYLVANIA + LAPORTE, INDIANA « COLTON, CALIFORNIA 
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Battenfeld reports: Aluminum asphalt paint sales soar 


+h. 5 
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his letter from a leading private label paint manufacturer tells 
the story of soaring sales for aluminum asphalt paints and roof 
COaduUnRS pizim nted with ALCOA Aluminum. Battenfeld ales 


Major manufacturer for 1955 showed a considerable increase over 1954. And ther 


customers tell the same story, with even vreater sales anti ipated 
of private label for YS6 Avvressive merchand: by Battenteld and thei 
custome! conti ay } better and better each year 
Are you getting yo | th gmoney in aluminum paints 
aluminum asphalt paints and roof coatings? 
ALCOA does not make paint, but Atcoa Aluminum Pig 
cites growing customer demand ments are used in more aluminum paints than any other brand 
Special lormulas have been ce vcloped by yout paint manul ac 
turer to solve individual problems. Paints made to these formula 
actually cost le last longer, give utmost protection against 
—)\ THE ALCOA HOUR heat, cold, sun, rain, smoke and furne 

IS TELEVISION'S FINEST LIVE DRAMA Write today tor our two FREE booklets, Painting With Alumi- 
ALTERNATI NUAY EVENINGS num and Aluminum Asphalt Roof Coatings Make Time Stand 

Sail Ihey contain valuable information to help you sell 





Paint Service Bureau, Aluminum Con pany of America 
1735-F Alcoa Buildis g, Pittsburgh 1Y, Pen sylvama 
PIGMENTED WITH Please send me your FREE BOOKLETS 


ALCOA 0 Painting With Aluminum 


Alun inurm Asphalt R f partir ;° MAoke lin ad Stand Still 


_onerawnt ¥ “Ff ana ee _-a 
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SEINE TWINES 

SEINE CORDS 

TROT LINES 

STAGING 

VENETIAN BLIND CORD 


YOU CAN PUT YOUR 





CONFIDENCE IN THE CLOTHES LINES 


MASON LINES 
FISHING LINES 
NYLON CASTING LINES 


i 
#2 Le 


% © r | 9 STARTER ROPE 
a JUMP ROPE 
; V, 4 MOP HEADS 
, , WRAPPING TWINES 
KITCHEN LINES 
EXPRESS TWINES 
‘O) CHALK LINES 


PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 
JUTE TWINE 





% 
4 
rare ate 
S Sac ae 
- ret 0S 
4 s ; 7 
aa 
ee dy v 
* ’ 
2 a ? 


EINE 
CORD 


KNOW WHAT You’vE G01 


Each ball labeled as to weight, ply, 
feet per ball, 


(a AAS EXCLUSIVE) 








This all cotton product is widely 
used as chalk line, mason line, pull 
cord, heavy package tying and 
general utility. 


AVAILABLE IN A VARIETY OF PUT-UPS AND PLYS 
1 Ib. skeins — 6 thru 72 ply 








xl, PUT.UP IN 5 LB. PK 
“(-— ORDERS OF $50.00 OR MORE, FREIGHT 2 oz. balls — 6 thru 24 ply 
PREPAID. Orders of less than $20.00 f.o.b. Mill PUT.UP IN 5 LB. PK 


Lawndale, N. C., Van Nuys, Calif., Marietta, Min 4 oz. balls — 6 thru 48 ply 


nesota, Dallas, Texas, or Waynetown, Ind. Orders PUT.UP IN 5 LB. PKG 
of $20.00 to $50.00, freight allowed to $1.00 per 


cwt. Freight prepaid does not include extra charges 


8 oz. balls — 6 thru 72 ply 


UP IN 5 LB. PEK 
incurred outside carrier's regular zone of delivery 


1 Ib. balls — 18 thru 72 ply 


SOLD IN BULF 


ba LAWNDALE, NORTH CAROLINA 
Cleveland Mills Company| a ee ee 











‘ Nuys aliforr 3 PAinnesota Dallas 26 Tex + 


ESTABLISHED in 1673 


Waynetown, ind 
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Plau Yow to rettend the 11th Aunual 


NATIONAL HARDWARE SHOW 


Including the LAWN, GARDEN, and 
OUTDOOR LIVING Division 


at the new COLISEUM in NEW YORK CITY 


OCTOBER 1 to 5 


The National Hardware Show will 
be the largest trade show to be 
held in the Coliseum. All four 
floors (over 300,000 sq. ft.) 

will be devoted to displays by 
more than 1000 manufacturers of 
hardware and outdoor living _ 
products and allied lines. __ 


SEN aa 
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| I 

I | 

I i 

| NAME TITLE 

| STREET | 

at the new COLISEUM in NEW YORK CITY | city STATE 7 

SW, | TYPE OF BUSINESS 

‘ . | Please check below the classification of your busness j 
” | Wholesaler Retailer Dept. & Chain Store Buyer 

please fill out coupon and mail ' importer Exporter Mfars Agent Manufacturer Other | 

NATIONAL HARDWARE SHO V/ | Please send us your hotel reservation bliank | 

Suvite 1103, 331 Madison Ave... New York 17. NY Minors under |6 yrs. of age will not be admitted under any circumstances | 
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et ,\Oamre) & 0,6) « 
HEAT NUMBERED =, 
VERIFIES TRUE qin PERFECT 
CONTENT: OF STEEL) - BALANCE 
| Grains 
YOURSELF) 


FACES MACHINED AND 

POLISHED TO EXACT 
RADIUS, RESULI- 

(PERFECT CONTACT 
WHETHER STRIKING 
HIGH, LOW, OR ON THE 
NOSE) 





Keasons Why Users Choose 
WARREN-TEED Sledges... 


Demonstrate these built-in sales appeals to yourself! 





[wirl the Warren-Teed sledge on a level surface. Precision 
balance keeps this sledge from falling 
Look at the faces—machined and polished to an exact 


6" radius for solid contact blow after blow, high or low 





And, they're made for rough, tough long-time duty. High “= 
quality, heat-treated steel is verified by the heat number: 


on each sledge head NEW 
; 


After you try these sales demonstrations, you'll buy 


Warren- Teed sledges with confidence—sell them with ease COLORFUL 
SPACE SAVER... 
“FLAT-PAK FIVE” CARTON 


Designed exclusively by Warren Tool t 


WARREN-TEED 


trades 


Save warchouse and stocking space. Decima 


WARREN TOOL CoO R PORATIO N packed contents are marked plainly on eacn 


Masufacturcers ef Harven- Teed and Liewtl railway track tee! distinctive } land rs | if irton tor; QQUICR 


i“ ‘ easy inventory 
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Let this 


LOICT 


cart serve 
up record 
sales for you! 














® Not just this front-running Cosco Tray Cart, but 
a balanced assortment of Cosco models to suit 
the needs and tastes of every customer. For the 
greater variety you offer, the more you'll cash in on 
the trend to mobile, metal furniture for today’s 
casual living... and the better your chances for 
tie-in sales of small appliances, barbecue grills and 
outdoor furniture! Now, more than ever, Cosco 
is the leadership line .. . out-advertising, out-pro 
moting and out-selling all competitors put together. 
And now, more than ever, Cosco is the quality line 

with chromium-plated tubular steel legs on ever. 
the lowest pri ed models! Order a « omplete assort- 
ment now! You'll discover, as thousands of enthusi 
astic dealers already have, that ‘Cosco sells quality 


and quality sells Cosco!" 


HAMILTON MANUFACTURING CORPORATION « COLUMBUS. INDIANA 





Model &-WB 

















De luxe Tray Cort a fe —— a 
Retail list price New Co-op Ad Plan! Now COSCO will pay half of 
your local COSCO newspaper advertising bill, up to 
» A 600 lines a month. Write today for full details! 
z 1 4 
a -- - 
_ 
s* 
« 4 


te | wa 


Utility Table 
$8 95° 





8-T Drop 
Leaf Cart w 


$19.95" 
. g 





NEW PRODUCTS! NEW PROMOTION! 


se LULU = 





- ( " i Flectric ‘ - 7 
» Lriiit Table 
Space 636-637 American Furniture Mart ; = saa | t 
Space 179-182-281 Atlantic City Audi | | f | 
torium, 25th N.H.M.A,. Exhibit | | | Tr 
Utility ( art h 


Space E.4 jist Regiment Armory, New 
York Furniture Mart 


a.. 


a... 
e 


| $13.95 ¢ | 
é 
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REFRESHER 


for the good yo Summertime!. 
















BROOKPARKS 
SUNQMER SPECIAL 


I6-piece starter set to sell at $4 <2 -.99 








Make this August the hot spot in 
your dinnerware sales with BROOKPARK 
quality MELMAC® dinnerware. 


NEW COLORS—NEW ADVERTISING 
HELPS—for the price reduction of the 
year...a one-month special on the 
Modern Design 16-piece Starter Set, 
worth $22.00 in open stock... 


’ PRICED FOR YOU TO COME UP WITH 
A COOL PROFIT! 


Check your jobber for details now. 





international molded plastics, inc.—cleveland 9, ohio 
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RETAILERS 
YOU need 
this man... 








YOUR JOBBER SALESMAN 
IN HIS BRIEF CASE, he brings you New Ideas, 
New Products, New Sales Aides, New Ways to 
Profit, Assists in Merchandising, and New 
Fast Turnover Items. He makes adjust 
ments, assists in pricing, checking, 
inventory, ordering, stock balance, and 
holds down your investment. 

We think of him as a business partnet 
who brings our factory and all its services 


to vou door. 
































PT 


wv 


> 








You can count on 


fL GALVANIZED SHEETS 


to safeguard the quality of your work 
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for galvanized sheets 


, 


, 
"’ 














‘ 
, a ? 























Now sheet metal users can look to a new, dependable sists cracking and flaking, even during severe forming 
source Of galvanized sheets. Jones & Laughlin Steel and drawing operations, 
Corporation is putting more than 100 years of steel- J&L Galvanized Sheets are produced with a high 
making experience behind its new facilities for the pro lustre finish that creates eye appeal and customer accept 
duction of high grade galvanized sheets ance for your finished product 

New J&L Galvanized Sheets carry on the JAI reputation [he next time you order, remember MAL. Gsalvanized 
for quality steel Produced with uniform ductility, flatne . Sheets are available in both coils and cut lengths to fit 
and Surlace finish. they Ate typical ol Al ability Lo pro your continuou Oop rations I he y work up Cal ly Ciill 
duce to exacting specifications accurately and faithfully be formed, rolled, drawn and cut to your satisfaction 

Galvanized by the proven Sendzimir process, J&I Available in a range of gages and widths to meet your 


Cjalvanized Sheets have al light unilorm coaung that re requirements Cet complete details today 


Jones & Laughlin 
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Leading distributors & retailers, 
all over America, are selling more 
Osrow QUIK-SUDS WHIRL-A-WAYS 
than any other item! 


H. Lowenherz, RICHARDS, Miami, Florida 
“.,., consistently —week in and week out—dur 
ing the past four years been one of the fastest 
moving and profitabie items on our floor.’ 


Raiph Dreyfus, MASBACK, INC., N. Y. C.: 
” Osrows Quik-Suds Whirl-A-Way was the 
most exciting item last year. it's even hotter 
today.” 


Frank Silver, GOLDSMITH BROS., New York City: 
“WhirlA Way sales have been zooming up 
wards. it seems that the sky is the limit.’ 


Richard A. Wanek, AMERICAN HARDWARE CO., 
Pittsburgh, Pa. ‘'...of the thousands of Whirl! 
A-Ways we have moved this spring, we are 
armiazed that our returns have been negligibie.”’ 














No. 1 SELLER! 


A. L. Johnson, WALKER SCOTT COMPANY, San Diego, 
Calif.: ‘‘it is not often that we have an item with the 
potential as great as the Quik-Suds Whirl-A-Way 

a volume item at $6.95 and $9.95 retail.’ 


George Rosenfield, TANROSS SUPPLY CO., Miami, 
Florida: ‘‘As a result of the national advertising pro 
gram in conjunction with your televison spot promo 
tions, our sale of Quik-Suds Whirl-A-Way’s has really 
whirled away | 


ESOS 
‘“ RL-A-\ Ay 


OSROW PRODUCTS CoO., INC. 
HAZEL STREET, GLEN COVE, L.1., N. Y 
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a new shape 
in flint or aqua 


A SURVEY by The Homemakers Guild of Amer- 
ica indi ated al preference by housewives tor 


Tempo, on appearance alone. that was 53° 
higher than for either of Libbey's popular 


“Flair or “Classic” shapes 


LIBBEY \ \ 


every day crystal 


an cttriac 


ive counter \ 


Exciting Tempo Glassware is now available 





in either crystal clear Flint or delicately tinted 
Aqua, most popula of today s decorator colors 


It is backed by Libbey’s new advertising theme 





every-day crystal ~ telling Mrs. Housewife 
how she Call dre SS up her table ct ery day with 


Libbey's new every-day crystal. 


16 of \ 
iced 4A 12 oz 


— 


} 
Beverage _. Beverage . 4 Juice 
a | ~—f -_ 








lempo Glassware Set Kxciting new shape. Every glass is guar 
| i 
anteed \ new glas if thie ritti ot i Liblhe Safedas yla eve Libbe . A iil be ic] orth iniy Chaeniie every . 
chips Available in sizes illustrated here crystal is aimed at a huge new potential with 
:, no dvertising than ill other fine a! 
See vour Libbey Glass distributor now ane S ~ : r 4 _ , Jun » 


Libbev Glass. Division of Owens-Illinois. Toledo 1. Ohio 


LIBBEY SAFEDGE GLASSWARE () WENS- Lou NOTIS 


an (I) PRODUCT CENERAL OFFICES + TOLEDO1. OHIO 
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Sell the NAME that Sells! 
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No. 2193 
14°x20%," Fire Bowl. 
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dhuncan Pince- 
GRILLS 


COMPLETE LINE - WITH 
NEW LOW-PRICED MODELS 


Here's a name that sells Grills! It’s backed by millions of 
dollars worth of advertising. It helps you sell Grills because 
people have confidence in products approved by Duncan 
Hines. These Grills made a big hit across the nation in 1955. 
The quality and sales features of this growing line will boost 
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No. 5193 i 





21%” Diameter Fire Bowl. 








your grill sales in 1956. Interesting accessories available for 
all models, to further add to your profits. 


New Free Duncan Hines Barbecue Recipe 
Booklet packed with each Grill! 










No. 6193 


278” Diameter Fire Bow! 


CCP tome 


*TM-Duecen Hines lnetitute, tne 


ORDER 
FROM YOUR 
JOBBER! 


+ 
seee#efeesesesesstFte eee eererseceseveliicns fe» 


HEMP AND COMPANY, INCORPORATED ~ 


Manufacturers of Little Brown Jugs ond Chests 


5601 MURRAY STREET MACOMB, ILLINOIS 


No. 3193 
16%, ""x26" Fire Bowl. 














No. 3293 
164%, "226" Fire Bow! 


No. 4293 
20° 229" Fire Bowl. 
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ool store means hot sales 


Does air conditioning help sales? 


~~» A 


Cool comfort in your store during summer months is 
the key to more store traffic, more sales, more 


efficiency from your staff, according to these dealers 


We montt } nto Gd adispia re dotie 
I ret t} I Lina I rnd ned 

(Jul tome! binge! ye} qd imp h” 

i dol nave rip | mr I re 

Y nave neat I ‘ i na rit rhe 
LIritniel 

his } What Nhardware dealel TnminkKk AaAvUOUL |; nail ning tor tne 
Pore ( iriny t rhe rial ' mid TTiTrie’) mont 

You, too, can have (>| tore Vitn nol nel i] nvestment mas 
be Tinanced througn estab ned te ling ayencis 

‘| ne comment ion iron cf recent renade!l (*} lee rud mriade 
HARDWARI AGI i nat nappe Lf imme ia lt vnen Lore Are 


conditioned 


Hardware de ‘*} “i nivi tie rr condailioning bier« 
ine mmary ot benetit 
Air conditioning is a n nvestment that gradu: improve 
‘ I } Crip ce ' mi etl rit 
he month ror all 
vi I rie j ’ rer ; 
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peratures hover between #5 and 95 shoppers as lighting, heat, and de- pulse sales. Every dealer felt it 
deyree during most of the work- livers Va a wise investmen' on a Pai 
ings das One dealer said, “Air condition- with self-service fixtures or a mor 

When these Lemperature com ing is a necessity that dealers must ern cash register 
bine with oppressive humidity, the accept on a level with other norma! (osts or unit ana tallation 
result can be pretty had Weather filitie Vary depending ipo! exA posure 
expert ‘ay that any combination “I didn’t realize | could make my number of doo and vindows 
of temperature and humidity add own five-ton installation so cheaply shape of building and celling 
ing up to a total of 150 is oppres ‘My cost was $1800 | wish | heign 
give, and dangerous to health as re had done it sooner.’ Some deaie nay made tnel 
yards overexertion With air co ditioning, trath may own installation wit! nsiaerabl 

kor instance, with a tempera not increase at once As a rule, i’ ng 
ture of 85 degrees and relative builds up gradually. The important Most deale} aid the inits ran 
humidity of 70 percent, you have thing is that you are not losing about 40 percent of the wor! 
a total of boo such a condition tratlic, and customer Atay longer, ca" last summe!l 
mMmcutixn Vv lited customers who would ee nore and Du’ more | here s winter Va . ith alr COT 
rathet tay at home, and employee vers deale interviewed sald qgaitio ripe { ustome add 
who don't feel like working. Even vithout hesitation “Tl wish | had the summer will ntinue to pa 
ownel and manage lose interest done it sooner. tronize you aiter tne neat 18 go! 
in busine .ot every dealer could lay claim In brief, alr conditioning 

All conditioning im fig longe ] i ton side a tratte increase ria)? weatne}l trati “ul d 
luxur’ It has come to be as com Most of them did admit to a builder that pa off in the wintel 
moniy regarded and expected by tead build-up and greater im and increas minnie 

y 


Your guide for air conditioning your hardware store 


Here are the facts you need to decide on alr conditioning for 
your store: what size unit You will need, installation time and 


~ 


costs. figures below are based on a store with one large displa\ 
window, one doorway, and a fullv insulated roof or with addi- 
tional stories on the building. Cubic feet includes over-all dimen- 


sions with no reduction for space occupied by fixtures and stock. 


CuBIC FEET* SIZE UNIT NEEDED INSTALLATION TIME costT** 


20,000 & tons 3-5 days $3200-4400 
30,000 ll tons 3-5 days $4400-6600 
40,000 15 tons one week $6000-8700 
50,000 20 tons 2-3 weeks*** $8000-1! 1,000 
75,000 30 tons 2-3 weeks*** $12,000-16,500 
100,000 40 tons 2-3 weeks*** $16,000-22,000 


* To figure total cubic feet, multiply overall length by width by height of store. 
For example, a store that is 20x!00 ft, with a ceiling height of 10 ft equals 20x100x10. 
or 20,000 cubic ft. 

** Includes normal labor costs. Three year terms for FHA loans usually apply. 


*** Units sometimes have to be delivered from factory, thus increasing overall 
time by several weeks. 
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Store planning 
: ° >, 
ow’s your potential 
h A = 
* 
Here is how you can step up your volume if you are not 
vetting your share of sales from your trade area. 
Enlarge your store: speed up service: offer complete lines 
hve dealer has problem (oXiL0 Tl UNG0 | hine to the real 
\nderson Ace Hardware, at bismarc) ) the one-stol nad | ding 
tnoug! irye and prospering, wa no exceptiol pace iVilipe ait ct 
b rie yood at the old stand lhe own |. Perforated pat Ol Lrie 
ers felt that rger, more flexible store would every Txture ne rea Uri ce de 
e the problem of not being abie to do a large rie’ TT nine | 
entage of the potential they knew existed tn . Canopy toy é hxtures that 
trie ned rural-urban communill Ol nearli' ie’ ey ign t G ina heel-good 
0) 00000) nnani ry? 
} ( VET not yood enougn i] ou aren 1 I Ll. | nev lonyet vA 
ning on our potential Such potential is that are being ’ ne Tirst Cine 
itu yreater where the highly varied need A 2200 MeZZ ear round t 
| town and count must be met lo stock only display ven het fart fant Val 
pal of wanted ty and country mercnandis \nd there roon e both 
brie meal wie loss in both cateyorie » FA new fie if | inat permit pient 
‘ Lome ilk out when offered a short rang ernead area To ly and pennant 
cj] election on sKIMpy) lines Kve} yvone wants and wb } mercnand ‘ Cgith tie niuny lrom 
maximum choice Ot assortments betore bdDuying pended cro ine 
favor either city or farm needs means a hy pecialization of fixture IK.very island and 
f one or the othe) type of customer arm Vall Tixture it 1) tf with if iitimate purpose 
people wont ettie for a flashlight when they in mind While a nxture are basically similar, 
need a Dig lantern And city folk wont bu “ eacn ! nad per rearure Hulll in to make it 
posthole digger to plant geraniums daptabie tor trom . compartments To 
Anderson Ace Hardware found the solution nuts and bolts to 26 gallon garbage cana act 
It built the store that measured up to its needa nas open-end shelve front and back, for quick 
ine old store had 5000 sq ft of selling area hange of seasonal displays and advertised item 
ww Ace has more than 11,000 sq ft This more ‘. A 100 percent gia front that makes tl! 
than-doubled size further increased by a floor hole store bright display windov 
layout and custom-built fixturing that (UuCceZs lias the ide per) da tf) pi dj f(t? 
every toot tor saie production in thi t nitial Tull Cul based on currel 
()verall dimensions of the new ‘tore are igure f irri exceed that of tne oi 
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Here is a modern hardware store floor plan designed for 


bigger sales volume 

























(,eaneral vitvw ‘ f s<fore look Ng tram 


C7rrow | WT fron? of sf a 


llow’s your potential 4 





(‘ontinued ) 


location by 20 percent A yearly 


gro of $500,000 is in sight be 
CHUSC Oo many more customers 
farm and city, are being served 


better and qui ke) 


Service is a lot quicke The 
new store is 75 percent self service 
With self service, and resulting 


higher volume, the profit dollar has 
la improve 
fx 


that 


Service is better because the 


tures were built In a manne! 


38 











eounters flank the main ent 


= - 
Tey depor 











| Fasteners Builders’ hardwace 
tment — a 
7 Service | Closet & drapery | 
4 
i —_—_—— - - ———— 

4 £e—— a 
wwoms Bath. J | Electrical 
accessories j 





| Bath accessories 





Plumbers fittings ] 





Tey depertm 


permits back-up stocks of smaller 
tems to be combined on the same 
mixture ol tored nearbs Bulk 
tocks of larger items are stored 
in the basement They are fed to 
the main floor by a rubber conveyot! 
belt ini “aves time and man 
powell 

Service is helped further by 
three check-out counters with de- 
partmentalized cash registers Two 


rance. 


ca 


ent 









Harnesses Farm supplies | 
Form Metalwere | 
Bulk || Garden tools ae A 
items 


| : Paint vundries | 











Gant view 
fy j » @ 
ward 

o 
OQ TOW 
Ae at4 

Another is near the back doo! 

Both front registers stand next to 

ix8 ft counters loaded with im 

pulse items and promotional spe 

clals 


shopping, i yrowilx 


Family 
habit of rural and urban custome! 


is encouraged with wide 5 ft aisi 


Ample parking, a “must, neal 
by. Nearly every farm family, and 
the majority of city shoppers, come 


by car 
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... first study the floor plan then see illustrations around plan 
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Power tools Hand tools Sporting goods 


aaa 









. j 
| Tools } = 
| Power accessories | porting goods ; ial - 
4 a — entrance J 
rs Aen ‘- of 
i iV 
[ ) Sperting | | ] % wuevet 
Power accessories | a 
l j goods | } | 4 ; 
iW A : — : > 
Check-out ” 
| Metalware ! =— Displey 
; r | ’ ’ 
Paper | windows 
goods | | 
Pantryware 8 | ; 
. Check-out 
. , ) 
Housewares Mousewoares 
j j 
| Housewores | Heuseweres | 
j i j f ns A r y f ey ] ; ‘ ‘ }é ; 
} ' | y wT ° } ; j j 
| Bulk housewares | | Housewares 
: j | 


Appliances 
Housewares 





_— 





ight salesmen speed ip) shop 





ping time, even though most of the 
business is self service iney are 
aided by a 10-station intercom 
munication system tnat speed 
movement of stored bulk items, and 
cut down on time usually lost tt 
running checks on credit sales 

lo keep trafic high, mailing 
piece covering staple and promo 


tional goods, go to rura! box hold 





¢! D the thousands These in 
clude broadside and catalog pul 
out b Ace Hardware Corp., Chi 
Cay bd org j f thrag eedy hark ; 7 thet Laz broytf lay } 
(ity and farm custome! ee At the / percent seit-service pera 
least one advertisement in the loca! 
press per week 
There is a daily radio message 
and weekly TV spot beamed to the Ou Cant ei; it rent it, 1 trie Wi) ‘dhe vere especially as 
estimated 70,000 folk who live in ovan of tne tore iyned tor &u é tore operation 
a 25-mile radius of Anderson Ac: lo speed up handling of me Being adjustable both vertically 
Much of this total is rura! chandise receipt to 6the elling and horizontal! ire Can 68 
The store is between a super floor, and to help reduce overhead, changed from mail pil to large 
market and a movie house This is nev yoods Aare tamped with in compartment (| Cri iheir extra 
trate insurance delible ink price markers In muc! engtn mean ninterrupted = di 
A profitable service that interest the same manner as food market pinay of graduated A ft jine 
farmer and office worker alike |} lire mone’ and handling ars ich as tool kitchenware, build 
rentals Tools, laddet and lawn aved e) hardware, and sporting goods 
and garden items are rented by The 4x15 ft islands tested have Abetting the tor renta ervice 
hours, days, weeks, or month if proven tneii aiue if number of (ontinued on page ob) 
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Attracting sportsmen and 





do-it-yourselfers 


Most hardware stores want to attract as many 


types of trade as possible. This is good business 
practice 


There are, however, instances in which a sp 


A ; 
; ’ 
y¥ ji ¥ a. ie j J etter Zl J f IT-OT 
; ; | 
; f VV | / J / f YT hunti ig 
‘ if rrye fe 





trade 


trath 


attract one or two types ol! 


clal effort to 
Can pay good dividends in yreatel 
and higher sales. 

A dealer in Arkansas estimates that following 
this plan of action has been responsible for in 
creasing his volume by 30 percent in 
Years. 

To attract more fishing and hunting en 
to his the 


accurate sportsman’s map for 


worked (oli “i! 


the 


lasts store, dealer 


area aArOUTG 


his town. In it he shows good fishing and hun 


ly country and yives details of routes tr) re: 


Lnose pla Cs 


Map shows store's location 


In one corner o! the map i ati ¢ niarved eCCLIO!] 


to show the town. Large lettering indicates 


Ark... is the 


‘ ir) 


sporting goods and obtat 


(Cjarrett’s Hardware in Brinkley. 


pr iadt e TO 


Du iIntorma 


tion on fishing and hunting places as well as 


btain fishing and hunting licenses 


lo date 


been maltled to all parts Of tne 


these 


United State 


more than 4000 of maps have 


GY. R. Warblow, owner-manayve! f the sto! 
made the map on the reverse side of which 
photo of the store front and an tliine of th 
type of territory in which the tow! cated 

lhe excellence of the map is ich that My) 
Warblow has sold many of them t ther me} 


HARDWARE AGE, JUNE 21, 1956 


Selling the specialty market 





> , 


lants for inclusion of their imprint on the 
reverse side 

The map attracts traffic to the store and results 
n many friendships with sportsmen. 
Garrett Hardware carries service even beyond 
tne map and license-issuing stayes Sportsmen 
are assisted in finding lodgings in the areas in 
which they wish to fish or hunt. 
The result of this service is heavy sales, some- 


ies as high as $125, to individual sportsmen 





who have benefitted by the firm’s information 
ervice. Some of these sportsmen also buy gift 
wares from the store for shipment to thel 


ry 





(Continued on page 60) 
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rs lase ir) 


ay P ; outa or grills permit: 


Barbecue erills are steady 


by 





customers 


sellers in Georgia store 


Outdoor living brings profitable, steady sales that 


average around $35. including accessories 


barbecue owriil are an all-vear trathe ile} 
at Southern store uch as Don liardware Ci 
in the North Decatur Shopping Center nea 
Atlanta, Ga 

One out of five are sold to families that al 
read nave Dbullt-in grill according to Don 
and i emary Mothershed, owners of the stores 
bho vho have built-in grills use portable 
init pecuume the, Ctl toe moved to porche 


if rain, taken to picnics in a car, and 


unre @asy Lo place in any back vard rearranye 


ment and use only about 25 percent a many 
charcoal briquets 

hie ‘tore 
buve about S35 


third of 


reports that the HVeCTAYVe family 
worth of grill equipment \ 


this amount is usually devoted to a 


cf ris it } evident that r} ynel 
inv modest outdoor yvriil pyrade 
eiabvorate units is they rere rie aAdaicted | 
ikyard dining 
Seven different grill models are | on dl 
pl at Don Four of these are both 


vith and without shield and An e@lah 
rate manutacturer s demonstration n del, not 
LO} ale, catche customers eve and help +, 
neiynten interest Most of the “ale are n the 
edium and lower price scale 
aturdayvs are the bigyvest da\ rorwril ales 
\ithough there are a number of impulse pul 
AS the Mothersheds’ enthusiasm and 
KI vVledge of outdoor cooking do much to : nen 
t : vithnout hig pre : 
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How we built power tool sales 


















After we realized that our customers were pre-sold on owning power tools 


we went after this market with complete stocks of tools, accessories 


Albert E Landry Phe thre ban baCTO) nicl Heip lo ad Cvonh rit 


chandising job in power tool aire 

Feature Wel KnOoWh oUrana 

; LD) play them ny mantlacturel ales aid 

Know how ti jie ind demonstrate the equipment 

We entered the power tool DUSINE about 10 veat ii} 
result of calls for unit vhich had been advertised | consumer 
mayazine We passed up the first few calls, but the nereased 
to the point where we put in two or three of the items for which 


we had the most frequent call 


‘ait (’ old ell and Vf Kept adainyg a lew more item We 
peyan to realize that the ad riisinyg wa eliing the public on the 
nership ana e ol power tool ihnen we went after the bu 
' t} complete ! K Of portable d floot ! / \ 

complete stock of accessori 

(pil) vie) ryy ! iri} department nov exceed S1O000 sa trie 
Lore COSt price Figured at the retail elling price, t} repre 
‘ ’ fin ry \\ Aon Oocared mae | / phot) 


=. 
a& Family Gill | nD | 


(Lok ai 
7 


>, oe 
-* it j 
x laaZ 
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population, with plenty of competi 


tion from Pawtucket with a popu- 
lation of #1,000 and Providence 
ith 249,000 population 
if a man planning to buy a 
nev powell tool. ne want to jOOK 
at a number of units Hie is not 


atisfied to look at one item with 


out seeing othe And ne wants 
asgsuUran that ne can buy a com 
plete variety of accessories 


Power tool prospects want info! 
mation, and they want to be shown 
how to operate the units 

We stave live demonstrations 
several times each year and al- 
ways have at least six floor models 
in an 1%x%-ft area in the front of 
the store opposite builders’ hard- 
ware and hand tools 

You must be able to answer ques- 


tions and teil the customer just 





what a machine will or will not do 
for him 


These demonstrations always pro- 
aguce yood leads, and build store 
tratly 

We run at least 10) power too) 
advertisement eacn Vear with 
plenty of illustrations, with copy 
identifying and describing each 
tool. Prices are always included in 
these ads. People want to know 


the prices of these items 


How we advertise line 


Our newspaper ads range in size 


from 4 in. sq to 6x4 In. 


When we distribute our 452-page 
(‘hristma yift catalogs to 1500 
homes within two miles of the store, 
power tools are given attention in 


a double pave spread 


We Keep power tools before the 
public throughout the year with 
either a complete window display 
or by including two or three items 
in one section of a window ach 
tool is identified and priced in these 
display , 

Mur sales for power tools and 
accessories are half for cash and 
half on a budget selling Dian. We 
ask for a 20 percent down pay- 
ment, then schedule payments on a 
weekly or monthly basis to fit the 
customers budget We carry our 
oWn paper, thus making it possible 


to complete sales at any hour of the 


day without arranging for bank or 
othe credit facilities 5, 7 ide gour 


own office. We have had very few 
losses in our deferred payment sell 
ing prografn 


( ont) jieal (Vise 0) 





y y _ 
how to gel 


Training retail salesmen 


Better salesmanship in your store 


hiere j al 





imple method for improving the selling skills « 


your atTore personne 


Just put the poster shown on the facing page on a bulletin board in the back of the 


wherever store people will see it frequently 


tore, in a stock area, ei 


This constant reminder of the qualities of good 


ous member of youl 


training of retail hardware salespeople. 


ent selling subject 


wide Variety of subjects, 


Previously published posters 1th this Series are 


retailing,” 


“When you wait on a customer 


Oct. 13, p. 112; “The 


over backwards to please 


grownups for the small 


the telephone,” Feb 


av were out of this.” 


Reprints of six of 


available at 2dé¢ pet 


44 


salesmanship VM 


_ 


1] help any seri 


store staff improve his selling. The poster on the facing page is 
the fourteenth in a series 


of sales training posters that will appear in HARDWARE AGI 
These posters were prepared by a hardwareman with extensive experience in the 


services during the war to train 


Each poster in the series will cover a differ- 
The technique of presentation will be the same as that used 
effectively by the armed 


— ft) 


military personnel in a 


Kach poster in this series is full page in size 


“How to 


77: “In case of accident to a customer,” Mar. 1, p. 67; “Neve 
April 12, p. 90; “How to discourage shoplifting,” 


most popular Capsule (ounsels, suitable for 


“Don't sell paint, 
p. 55; “How to avoid mistakes when making change,’ Jan. 19, 


places in hardware 


issue of Sept. 1, p. 70; “How do you look this morning?” Sept. 15, p. 108 
” Sept. 29, p. 157; “Did that 
eyes of the shoplifter are the tip off,” 
your boss, the customer,” Nov. 24, 
fry,” Dec. 8, p. Bl; 


last check bounce?’ 


Nov. 10, p. 104; “Lean 


p 66: “Sell tovs to 


sell color.” Dee. 22. 
97: “How to answer 
. 
May 10, p. 73. 


posting, are 
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Lift Carefully 


Hardware Age 
Capsule Counsel 


Avoid an Aching Back! 


Wrong 














Learn to lift heavy cartons and boxe 
properly, If you don't, the result soone: 
or later may be back strain or, at least, 
unnecessary fatigue at the day’s end. 

When you litt, always bend at the 
knees, to give you the proper leverage. 
Your back should be straight—the legs 
are supposed to do the work. Knee! 


Other Back Savers 


Lse your 














close to the carton or box, balance the 
weight of the object ayainst your body 
welgnt; keep your back straight 

Now, straighten your knees and let 
the strong ley muscles do all the work. 
Practice this correct lifting procedure 
until it is a habit—like a “thank you” 
to customers, 


knees as leverage Lo 


lift heavy boxes up on a table. 

[se a garden cart, or a similar 
vehicle, to tote heavy loads around 
the store or out to a customer's car. 





Series No 14 





a Hardware Age Editorial Feature 


copyright 1956 Hardware Age 
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Appeal to entire family: boost 


Here is the way to make more sales through making your hardware 


store a one-stop shopping center with lines for all the family 


Your hardware tore can be a Tamil nop ihe housewares and electric houseware cié 
pitipy Cente! | he more you ci mercnana f urtiments were expanded ‘| nese tine are ThOowW 
that appeal to every member ot thi ran played on 40-{t wall fixtures and on neigh 
the higher your sales potentia oring islands Mr. Steinmetz sa that the 

tocking merchandise that appeal tos thie liuryver display area Na resuited in a large! 
whole familys j hat cdythie iit \ i; airead Cur) itime in these lines, especia iv a witt 
most of it Your tool and orting yvood che ne toy department Vi expanded | De 
artment lot examptls are attraction in Ce} operation Two island feature cnil 
men hlouseware are a magnet for women dren s bool and yame Metal te are di 
wr department atiract ehiltdrey nna thie laved on a nearby Zo-tTt wall mxture Laryver 
parent ren ih as tricvel ind te eelibarrow 

\dded uy] in an Combinat ihe re iit j ure ais] layed on top of the wall ixture 
i higner sales potential In the men’ ection a lary tock of gun 

This formula for appealing to the entire fam displayed in special mounts near the tool de 

has been used successfully by C & P Hard partment. The firm’s offer to take care of sei 
sare in Madison, Wi} vice JOU an important tactor in ts met 

\ccording to Robert Steinmet Who mMannuge chandising of this equipment. Gun service work 
the store for owner Carl! Payne, fami! appea turned over to a specia t nhearp O} 
Tr been responsible for the tore growth Paints, which provide many a family project 
nnd expansion since its opening five vears ago are located in a 50-ft section along a rear wall 

(’ & P Hardware has been expanded and re Accessories are stocked on two islands nearby 
modeled twice The most recent remodse ling lhe store also features a radio and televisior 
compl ted last septembe) Wifhh the help ot tube tester built by a loca repairman { & 7 
Janne, sem | le, Hill & Co., wholesaler of Mit hardware gets 20 percent commission on all 
neapol! . Boe reased di play nrena oY 0) oa recent Lite ale Sales Ot tube sometime nave 

na added more self ervice foacilitte . ic] totaied as m ich ais $60 ()] ra | weekend 
ng a checkout counter near one of the e1 ( & P Hardware is located in a shoppi 
lrances enter built by Mr. Payne 
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Solling isn’t hand... 
if you know how 


there a torn } 7 esst reta eling/s ine answe NO whe ’ 
tive ‘ ; ; rule fy ‘ ¥ j | re +> 7 ad ‘ ¢ ¥ j ‘ , ’ } 4 y 
; j j , ry 1} ‘ ‘ ‘ }f ‘ } fy et ’ Ong y j {) } T rr ort 
oy Frank Goodwin properly, and thereby practice good salesman 


snip, the worth of all supporting expenditures 

is adequately determined 

) , | There is no formula for successful retail 

University of Florida, Gainesville | | 
selling, unless you want to get into trouble. When 

to depend 


‘ f : 
>? ‘ss cor rat esr ii 7 > 


you are dealing with people and try 


This 14 ae ; art ( , 
This ia the third and concluding part of a on a formula, you are not going to get yoursel! 
t} f | . AT e¢ c 
f ‘ ; { , , a . , 
/4 tasue, page 6h. Part 2 appeared in the June depend on a formula haven't, as a rule, much of 
( AAU, page HA} “ sales story. 


There is one exception to that statement 


inviting people—-your friends-—-into the store, 
and asking them to buy. 
Through advertising and promotion, your 
tore has invited and urged everyone to come in 
from there on, it is up to the salesman to make 


When a salesman does the correct things the 
money and effort spent on display, layout, ad 
vertising and the creation of good will have been 
invested wisely 

When you sell and represent your store 


; 
ny f | ’ ; ai ; 
i j j ‘ j ’ 
; a ; , 
’ ive f jf s ; J 
4 
; ; , Tift j ’ at 
; ; ; j ; , } 4 
7 7 ; thy } mY 
. ’ 
TTT, } P anf 
’ ’ 
; f ; sf { 2a tT. 
’ v v/ | e* he ; 
; j ‘ ; 
4 > | | 
y ‘ ‘ : 
; ; [ 4 
Ke A none y orie ; 
’ ’ ’ ; ; ’ 
‘ . J 
, Mer 
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Sales Training 





them feel at home and welcome. The salesman’'s A warm and friendly relationsnip Or a ¢ 
responsibility, basically, 1s to ensure that feeling frigid attitude isually results from that first 
10 seconds that they are in the stor Impression 


in the first 
is creating the climate in which you work, 


Keach of us is classified in the first few second »\ 
if every human contact we have. Whenever a you can make a happs job for yourself or a ire 
customer or a prospect comes into your store, vourself miserable working hours 
he will classify you and the store, at the start Although a complete formula is not po ible 
| should like to make some suggestions as to 


Ot tne relationship W ith few exceptions, expect! 
nfluen i people to respond ae Voll 


lixpect the worst, 


re \A Vou Cath 


Tne hpest and y CPL will yet i? , 
in a friendilv manner 
he oOrney 


and you will get that. 
One of America’s leading salesmen, Elme1 Kemember that when you approach th 
vou for a looking-glass. He will 


Wheeler, once said that the first 10 seconds of fellow, he uses 
he should act. If the 


a human relationship are more important than look at Vou, and dec ide how 
the next 10 minutes. He also said that the first attitude is friendly, that is what you are likely 
10 words are more important than the next to yet, and vice versa 

iccessful selling, it 


10,000. In my opinion, the former is an under As a basic ingredient for 
Important to furnish a mirror to each person 


} 


statement Those first 10 seconds are more im 

portant than the next eternity, because it | with whom we have contact reflecting the ex 

then that the classification is made by the othe) pectation of a friendly relationship such a 

fellow that determine nis reaction toward vou response mean not only a plea art ocial €or! 

It is up to each of us, in a first meeting, to tact, but results in many sales that casual or 
In a human relations! ip antayvonistic attitude yould turn awa 


harudwife etore at Buppies Hid 
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Wholesaler's warehouse 





oe a 





Scheduling gets orders filled, 4 





Vodernized Townley warehouse operation set up so five story 


building handles in and out shipments like a one-story warehouse 


‘order Tibhitiy 3 cned i through the modern inis order hand 


{ 

A rehouse of Tow Vietal & Hardwat on ola fi tory } e& ol 
 «) Kansas City, Me vVhnoliesaier, to ine vast Ol a one tol are}! eT 

| (,¢T custome! goraey Cptil promptly, j iadiy (railzead orde} (}) patcning (ji } AaqgTiIC rig’ ie ordel 
sti aa i ir ‘ i*¢ ei] pack rit? ifidi ry | } ric ‘ ; 
Ti if tiel it” \ sil I ; ,/« ii eLtita bipppl i> al ai 

, Keep an even flow of work yoinyg tn ign \ 5-year modernization progral make a 
Tris Varenouse lay 1eyve off the peak and vaile' ible the ise of thi ysten 


% 


Pee TATA 
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Wholesaler’s warehouse 





(Continued ) 


house of the Townley organization 

Saleamen on their territories 
write up a single-form ordet 

Qrders are first edited in the 
office. Special information is added 
to the orders (‘ustomers and 

alesmen’s names are checked 

Hacked ordered merchandise’ 1s 
noted 


Orders then go through the Kar- 





dex department A perpetual iT} 
ventory is maintained from the 
orders The inventory recording 
cut down errors on outs W are- 


house pickers know that if an order 


comes through, the merchandise office Ditto copies are made fo! For instance, a stack of orders 
must be in stock If the merchan- eacn department mignt nov ip with many items 
dise cannot be found, then a more Orders are organized into block fol porting goods, only a tew 
diligent check of the warehouse is The chneduling | set up on a items for tools If the stack was 
made, and a check up on the inven- countel One block consists of ent through as a_ block ordet 
tory record follow Md eng igh orders to keep a department Pit Ke} in tne pol Ling yoods Wo lid 

Orders are priced. Each item is bu for 20 minute When the be too busy, those in tools not b 
identified as to its location area countel hov enough order to enough inis uneven volume is 
and bin in the warehouse There keep any one department busy for leveled off by shifting some of tl 
are seven departments in the ware that length of time, and other de porting good orde} ty anothe) 
house partments not busy enough, orders DlOCk 

Orders are asacheduled into the ure hifted from one biock to an acl ordel in a bioec} time 
varehouse from the operation’s othe (‘ontinnued 
Townley Metal & Hardware Co. officials 

President jenera | /e@ tro 
Webster W. |. wnhley ‘ Ow ey, Koper? ? j soy ecretar 
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YALE is first again with the only 


New Low Cost 
FIRE-INSULATED HOME SAFE! 


Most exciting 
high potential 
item In years 


i vreat new YALE item ts 


































» sure, fast seller because it 

hills a long-felt need — at low cost 

Here sthelt and hre-insulated 

protection for the homeowner 

inportant papers, jowe Iry, mone 
era, ete And takes only 


Phageaetierti fi play = ppane ‘ 


© WALL SAFE 


FITS BETWEEN STUDDING 


i wide, 16° high, 9° deep 
} fo installiin any home 
Yate combination tock has LO.000 


peer piste erin 


FLOOR SAFE 


ets tush into floor between 
ie Yate Pin 
’ 


lumbler C.vlinder: two ke 






y. 


Now a new | 
i ’ 
sense of securit f h | 
uy + Tor new or existing nomes 
for the home 
@ (41 cubic in h capacity. More than 3 times ) | | 
; or Tul (le Tutlis write li 
o ; i Spar e of ordinary safe deposit hax rhs diam TOWNE! wart (Ct) 
wy <7 TI @ Wall safe can be concealed behind picture on wall LOCK & HARUWARE DIVISION 
\ og ( 
. tnd | : 7 WHITE PLAINS, N.Y 
7 J Py, 4 @ Simple instructions tell owner how to 
py | Uy set his own combination oe — 
. Rey 1] | 
\ | @ Guaranteed by YaLe—famous for YA a2 R, ge)", N E 
' combination bank locks. 
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EMPIRE 
NO. 
BRUSH MAKER 











Visit Empire at the July NATIONAL HOUSEWARES EXHIBIT, 
Convention Hall, Atlantic City, Booth 130-132-134 
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. 


IT TAKES THE BIGGEST BRUSH MANUFACTURER TO TURN 
OUT THE MOST COMPREHENSIVE LINE OF BRUSHES 
AVAILABLE TODAY - TO GIVE YOU THE SWIFTEST 
POSSIBLE SERVICE - TO PRODUCE QUALITY IN QUANTITY, 
ASSURING CONSISTENT TOP VALUES. 


IT TAKES EMPIRE IF YOU WANT THE BEST! 


All your brushes from one dependable source EMPI RE | 
EMPIRE BRUSHES, INC. Port Chester, New York 
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quality in fine 
furniture and 
cabinet making 


The New #570 


MAGNA-TITE 


MAGNETIC 
UATE 


This new lifetime magnetic 
catch has been designed tor 
use in fine furniture and 
cabinets. Nothing protrudes 
above or below shelf. in- 
stallation is simple and 
speedy. Self-aligning, cush- 
ioned strike eliminates all 
objectionable noise. In statu- 
ary bronze finish. 


@ Permanent Ceramic Magnet 
@ Self-aligning Cushion-strike 
@ Heavy Duty Holding Power 
@ ECONOMICALLY PRICED 















For Samples and Prices 
See Your Jobber 
Or Write . 


Engineered Products Co, 


P. Oo. BOX 118 


New badge of 









FLINT, MICHICAN 


How’s your potential ? 








48 4 plus-profit maker, is the repair 


and service department that is 
equally necessary to city or coun 


try ed Bt 
ticket 


servicemen repair big 


appliances, electric house 


wares, and do sheet metal work 
They sharpen lawn mowers, thread 
pipe, glaze windows, and cut keys 
as further traffic inducements to all 
kinds of customers. 

The toys 


surprisingly good 


mezzanine has been a 
trathe 


and volume maker year ‘round, said 


Ps tal will ) 


PRICES 


hbulildei 


SELF FOR 
SERVICE yOuR 


CASHIER Owvi sie wet 


as 


a> > 
eoeenind ‘+e ee ee te © 


. 





rt) 


(‘ontinued from page OY) 


Anderson Ace’s president, Paul 
Mrewel It is open 12 months a 
veal It rounds out the stores 


offerings a5 a family store 


This new store has proven that a 
hardware dealer can service both 


his city and rural neighbors to 
their complete satisfaction The 
investment of nearly $250,000 in 
plant and inventory was a risk cal- 
culated on the near-certainty that 
highly varied wants must be satis- 


fied if a dealer is to grov 
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“New store front 
improved appearance 


a6 


of our whole building, 


says Mr. A. B. Metcalfe, Metcalfe & Company, Watertown, Mass. 





in this smart, good looking hardware store. several Pittsburgh Store Front Products 


Front Metal ( orrara’ 


were used 
+ 
Pittco store 


Tubelite” Door and Frame 


Structural Glass Pittsburgh Polished Plate Glass and a 


| he advertising and thy compli pray off Ti trieote and better business 


nents we received trom our customers. 


\ Pittsburgh Cyn n-Vision Front is 


were worth the cost of the front sure to add to the appearance and 
to say nothing of the increase in busi- prestipe of your hardware store. Why 
ness lo say that we ar pleased is not find out about Pittsburgh Store 
almost an understatement Fronts and Store Front Products? 

Other merchants all sorts of lust cend in the convenient coupon 
DuUsINesses re port simml if expe riences, and we I] by vlad ta mail you oul 


i \ hind thal Pittsburgh Op i \ Psiaori booklet llow ro (ive Your Store 


“tore Fronts increase store trafhe, and lhe Look That Sells 
ip PAINTS « GLASS - CHEMICALS + BRUSHES - PLASTICS - FIBER GLASS 
G) 
ARSE... BaF be oe eS Gee hh hlUlUhlULD 





IN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 
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J 

| 

Pittsburgh Plate Glass Company 
Room 6287, 632 Fort Duquesne Bivd | 
Pittsburgh 22, Pa 
Please send me a FREE copy of your 
store front booklet | 
Name , 
Address , 
City State 7 
= aun Gup cup aap cup eum cup aun all 





You ll make more money selling 


Vic  ecovs 


—there’s a type for 
every duck hunter 


MS. Victor offera the only 
line of duck de ove a type and Species 
for every hunter in any area. Victor prices 
range from the lowest, through popular 
priced models to deluxe. Sell Victors and 
you ll sell more decoys this season and 

every sensor 


‘ omplete 





Victor Majestic Champion 


One piece Tenite plastic. Life size, color 
fully finished, internally 


balanced 











0 Species 


Victor Maiestic Standard 


Waterproof ‘Tenite plastic. Adjustable 
head. Internally balanced. Healistic col 
ore. 4 ape lem Oversize Deluxe mode | 


availiable in 6 species 


Victor Tru-Life o,,. 


size molded fiber 
proof, A tough 


piece, life 
Prebalanced water- 
light weight decoy at a 


low price, 5 species 





Victor Veri-Lite 


pplererecs molded files 
Movable head can lb 


position oe Species 


Victor Deluxe Goose 


Rigid, pressed fiber ahell. Field 
tyyn can be converted to 
water use by adding board 
Feeding and upright 
head uppled. Stendard 

(anada, Snow and Blue 

Croom rads in available 


Light, tough, 
Self righting 
giuned im any 


decoys 
molded fiber fi ld tye crow ind owl 
Also Victor Cro-Tone calle 
balance weights 


Other Victor 


rnc luncte wood 


anchors ina 
Order from your wholesaler 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. « Pascagoula, Miss. + Niagara Falls, Can 
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Wall Clocks Make Good, 
Low-Cost Advertisements 


When people are dining out or 


shopping they usually are time- 


conscious. You can take 


advantage 


of this natural curiosity about 
time to advertise your busine 

A few strategically-located wall 
clocks, bearing the name of your 


tore, in high traffic locations will 


remind people to visit your store 


Restaurants. local food markets 


and golf driving ranges are good 
trate locations. 

Advertising clocks are one form 
of advertising used by World 


Hardware Co. in Springfield, Pa 
Owner Morton H. Epstein installed 
his first clock in 
after he 


ness eight 


a local restaurant 
shortly started his busi- 
years ago. He now has 
eight clocks around the community 
and has had requests for others. 
Mr. Epstein has the name of his 
either the 
number lettered on the 
clock, but not both. He 


much lettering repels 


tore and address or 
lelephone 
face of the 
thinks too 
the eye 

“I try to keep it simple, because 


it can be read at a glance while 


you're seeing what time it is,” he 
explains 

This form of advertising is in 
expensive too, Mr. 
tends. The 
the initial purchase of the 
He buys the clocks 


his wholesalers and a 


ki pstein con 
only cost, as a rule, is 
clock. 
from one of 
local sign 
painter does the lettering. Th 
of each clock, 
ing, is $17. During the eight 
he has used the clocks, Mr 
has had little expense 
them 


» cost 
including the letter 

ears 
Kipst in 


In repairing 


HARDWARE HUMOR 











ANDROCK 


PACKAGED 
HARDWARE 














4 finishes .Carded 


ay 


Screen Door fv 


Brace, y 


42” / oS 











Carded 
With screws 





eee eee 


G 
Di i 


(a HOOKS V9 





On Wire loops 
Gate Hooks 15¢ 


Screw Eyes G Hooks 10¢ 





Quality Hardware Since 1880 
THE WASHBURN COMPANY 


Worcester Moss 7 Rockford. | 
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BECAUSE THEY'RE LOWEST-PRICED ON THE MARKET TODAY 


You'll Sell More 











LO  LIGHTEST WEIGHT 
Only 1% pounds! 


INSTANT HEATING 
Melts Solder in 5'/2 Seconds! 


j PERFECT BALANCE 
“Easy Grip" Fits Hand Comfortably! 












INSTANT HEAT 
SOLDERING IRONS pg 
98 £ 


— 





By 
ONLY | AUTOMATIC LIGHT 
LIST | ss . You Can See What You Are Doing 
= GUARANTEED 
with self-selling Display Carton 4 Ee / For One Year From Date of Purchase 
 / 
; another Lenk 


FAST TURNOVER ITEM 


as advertised in 


POPULAR MECHANICS 
FAMILY HANDYMAN 
MECHANIX ILLUSTRATED 


iQUEFIED | 2) PETROLEUM 


ilgay 


THE OMLY THROW AWAY FUTL 
COMTAIMER WITH SELF SEALING 
SAFETY Waive 





‘ 


SHOWN ACTUAL SIZE 


va lable ‘ 
’ 

a Lenk MFG CO 
8Os TON ae 





THE LENK MFG. COMPANY, BOSTON 15, MASS. 
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Tle 


The ONLY fan of the future 


four decorator colors 


’ 


iA 


ME 


a 


Ubi Twenty 


ORIGINATED AND DESIGNED BY LAU 


. Here NOW for you to offer in 
. . first time in ANY fan. It's setting the 


pace for years to come with EVERY practical feature your cus- 


tomers want. 


Breeze Control... Electrical Reverse . . 


. Three Speed 
. "“SAF-T-EYE" Lamp... 


. Automatic Built-in Thermostat . 


all grouped in a black and gold recessed control panel. Adjustable 


spacer panels included. 


FAN-TASTIC FOR FAST SALES AND CONTINUOUS PROFITS 
_., It's the fastest selling PROFIT LINE for every alert dealer with 


BIG PROMOTIONAL HELPS to keep your sales moving . . . Coast 
to Coast NBC TV promotion by Steve Allen on “TONIGHT” 


... plus displays, ad mats, catalogs, June Bride's 
promotion, sales contests . . 
your LAU Fan sales representative right now! 








. Get in touch with 





4 
“te rac! 


Se HHH He 
| : 


->+ + +--+? 








FANS The Lau Blower Co. 


2007 HOME AVE... DAYTON 7, OHIO 
Kitchener Ont Calif 


(Canada—Arzusa 





Attracting Sportsmen 





(Continued from page 4} 


Full is taken bv the 
firm of the fact that in addition to 


advantage 


good hunting areas, there are 76 


lakes in the county. 

Of the firm’s effort to serve do-it 
Warblow 
says, “To me a hardware store is a 
Fifty percent of the 
customers visiting this 


vourself enthusiasts. Mr 


service unit. 
store have 
an idea of what they want, but do 


not know how to do the jobs the 


; 
eek to do 


“We are qualified to help custom 
ers in plumbing, painting and the 
maintenance and re 


use of home 


pair equipment. The friendly rela 
tions due to this help and the word 
resulting 


of-mouth advertising 


off.”’ 


unusual for Mr 


make this pay 
Wat 


low, or one of his employees, to 


It is not 


down and show a customer how 
layout a waste di sposal system, te! 
them how to extend water lines. |: 


its efforts to cater to do-it-yoursel! 


enthusiasts the firm offers renta! 
units. Electric saws, polishers, vai 
uum cleaners, lawn sweepers and 


sanding machines are among the 


rental items offered 
An example of the pront made 


llard 


sander that has 


rental business at (,arrett 


ware is a floor been 
offered as a 
years In its first 
that 


in actual fee 


rental unit for five 
vear of rental 
unit more than paid for itself 
A good volume wa 
attained in 


also sandpaper, foot 


finishing materials and related me) 


{ hand! ‘ 


We Built Power Tool Sale- 





( ontin ied rrom pra ife i4 


(pu powell too! ATC Old Lb 
of my employees or myself. W: 


plan our schedule so that one ot 


is on the floor most of each bu 


Nes aa\ 

Klectris drills are oul lastest , 
moving power tools, priced fre 
S16.95 to $52.50 with tne Ss2 
model our fastest elle! 

Klectris “aw are tne next be 
ellers at price tron S49.95 to 
S145, a rit it Sb9.00 eing tt! 
most pop ilal 

Heavie power toois turn about 
twice a vear, ter I t! 4 

HARDWARE AGE. JUNE 21. 1956 








Oc Ked 
With tne tastest elier belIng an 


S&9.95 clreular Saw 


Although accessories turn about 
once a vear because oO! the varied 
stock we need to meet all require- 
ments, they are an important line 


because they build store traffic and 
nsiderable repeat business 
Many power tool customers pur- 


cnase Nand tools at the same time. 


creases each vear over the previous 
12-month period. They turn from 
four to five times a year, represent 
one of our largest volume depart- 
ments, and one of the best profit 
margins of any merchandise in the 


iTe 


Townley’s Warehouse 





~ <> 
(Continued trom page a 


tamped. The time is when the 
order picking is to be completed 
The time stamp is important In 
keeping the shipping department 
informed when a block of orders 
vill be completed, and also Tol 
checking the order througn 
Meanwhile, shipping stickers and 


‘ ’ 


avs are made ou 
(order vo Td) trie War ernoise de 


partments through pneumatic 


[he warehouse | divided inte 


two Dasic types of storage 

I: it] carton line ure on tne fifth 
Hoot and neav\ Litie iiK©e Key ot 
nails, are in the basement Full 
carton orders are sent direct to the 


hipping floor, with labels attached 


Shelving areas are on the second, 
third and fourth floor) VMerchan 
(iise pi ke In these area ent to 


the second floor packing area. When 


an order is compieted the depart 
ment Copy goes Dack, by tube, to 
trie pe ravig?l othe 

ine assembled merchandise in 
the praat King area | cnecked Phe! 
the merchandise is packed in ship 
oF Dox ind pro mo tne nvevyol 
the first fi nipy i) part 
ne! 

’ o riv wae ’ ria j ny 
(drole ré “Hi emboied tris nip 
pithy | 1) Catrtrit Le erie ire 
made Ocu tj mpi Truck 
(tne yo out Db t r rrier o 
railroad reignt 

4 Vp (] Tre pl ¢) Ly (4 
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watch your 


business grow... 
big as all outdoors 
with a 


Boontonware 


cy 


See the mercury climb—and sit back to enjoy it! The coming of 
hot weather means the beginning of outdoor living and dining —a 
steadily increasing business for you. There'll be a big demand for 
your stock of outdoor furniture, barbecue accessories and of course, 
Boontonware. For this finest of melmac dinnerware is the perfect 
partner for patio entertaining 

With Boontonware you ve got plenty to sell — fashion in styling, 
new decorator inspired ‘Gourmet Colors,” dinnerware that's guar 
anteed against breakage’. With Boontonware you ve got plenty of 
backing — important national advert sing, strong promotional sup 
port, competitively priced offers at regular intervals; plus new 
packages, new displays and new local newspaper mats 

What could be finer? Stock Boontonware in depth and start 


your summer business soaring. See your jobber for full details today! 


. MELMAC® 
AT iTS FINEST 


"WRITTEN GUARANTEE WITH EVERY PURCHASE 








MANUFACTURED BY THE BOONTON MOLDING CO., BOONTON, N. J. 
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STAR'S | 


GAS 


COLORFUL 
CARDS for 
Twine 
QUICKER 
SALES 


SEND TODAY FOR 
COMPLETE CATALOG 
AND INFORMATION 

ABOUT DEAL #1300 


370 But 





American 


Cy] * 
“GELUNG CABINET HARDWARE 


Do it oe Say 
AMERICANA | 


FREE New y 


Do-It-Yourself’ 
DISPLAY RACK 


with Assortment 








ler stree’: 


Sold through wholesalers only 


tn the ordel inis copy is put in 


one ot tne poxe ynicn Is stamped, 
mG tre deaiel i mind tne COpy 
ynen ne cnecr iY ne ci 
rid) ‘ ricii¢ {jf ' I if) 
‘ / r) } nad ( - 

ie LLotl Oras pois Ké } r 
nd torr t truch | gaiin 
mercnandiss I ‘ne Kitcnen app 
ance area above tne riev office 

The fifth floor has a gravit con 
vevor ior sending ili carton orders 
to the snipping department 


The full route convevol tart in 


the receiving department Me 
chandise i; uNnioaded rrom t] oe 
and railroad freight cars, and 


moved to tne econd third and 
rourtil foo 

Inshipments can be dispatched to 
move off the main convevor line to 
ide track lines where the merchat 
disse j T¢ He Lorayged 

If ati ifi hipment LAK more tnar 


an nour to nandle, the COnVeEVO! 


et up to handle the inshipment fo: 
io minute Then the conveyor is 
free for 15 minutes to handle move 
ment of goods to the ‘nipping floor. 

The will call department has its 
OWT) chute and VaArenouse com 


munication system 
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Promotions Will Clean Out 


Your Shelf-Warmer Items 


Most hardware stores have some 
merchandise which simply does not 
move These items collect dust and 


take up Valuable display or storage 


pre 

: ; 

1s part of Oul pring ise 
cleaniny, run a sale t r rid of 
rnessé ten my ad er? I t) ii] 


traffic into your store 
Advertisements should plainly in 
dicate that the items while good, 
simply have not sold. Point out that 
“our mistakes are your chance to 
yeta bargain or two.” Some humor 
may well be used, either in describ- 
ing some of the items or in telling 
why they did not sell 
$e sure, however, if you are go 


, 


ing O make humorous remarks 
about the merchandise that you 
avoid using brand or man ifactur- 
ers names 

Give the sale a name, and use it 


frequently in the advertising copy 


A dog is called a dog 

A mid-western dealer called his 
e of shelf warmers a cat and dog 
sale and had fo. a window back 
ground a back fence atop which 
there was a painted cardboard fig- 
ure of a belligerent looking cat. At 
the base of the fence there was an 
equally belligerent dog. Large let- 
tering of irregular shape on the 
fence announced a Cat and Dog 
Sale In front of the fence some 


ef the shelf-warmer items. includ- 


ing one of a kind and others in mul- 
tiple units were arranged to pull 
trathe into the store 
An ad for that cat and dog sale 
said in part tnat the items were 
“unwanted merchandise which 
‘nound’ us day after day eat up 
our profits and occupy valuable 
space. lo us they are sad mistakes 
things you didn’t want. In 


desperation we've decided to drag 


these pups of all breeds into the 
open, and give them the works!” 
lf enough real baryains are 
offered and the right tvie of ad 
cOpy 1s used a sale of tl type can 
be a good traffic puller 
Dealers using merchandising 
stunts like these events frequent! 
bring in new customers and attract 
others who have not been in thi 
’ y 


atore ror quite ih rie 
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Your solder 
Sales Via 


the Do-It- 
Yourself 
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Boom! 


ALSIER 
SULDER 


The Fine Complete Solder Line 


‘ 








OLDER IS A SALES “NATURAL FOR THE 
DO-IT-YOURSELF MARKET especially if 
you have the « ompl le profit makel 


Kester Solder line in stock 


he Ip You e|] with the handy lb-page 


Kester 
oldering Simplified manual 

t} ee to your customel Write 

Kester today for il supply of 


this instructive literature. 


KESTER SOLDER COMPANY 


Wi qhtwoed Avenwe 
6° 9 iT me: 
Newark 5, New lersey 

Brantford, Canada 


ILLINOIS HARDWARE DEALER FINDS 








Customer reports: ‘‘l buy aerosols because | like them’”’ 


| guess | use just about all the aero 
ol products,” says customer Mrs. 
llorence Craig of LaGrange, Illinois. 
Tl like all the aerosols or | wouldn’t 
buy them, but the one that’s been 
the biggest help to me is Chase Touch 
(/p paint spray. Touch-Up is 80 easy 
to use—I don’t like setting up paint 
cans and cleaning brushes for little 
jobs around the house. I try all the 
new aerosols as soon as | see them 

they re so much cleaner and easier to 
use than old-fashioned methods.”’ 


You { Ar OX pee tmore sale 
profits 


bigger 
if you take advantage of this 
high consumer appeal of aerosols. Sat 
isfaction with aerosol dispensing 
means repeat customers for estab- 
lished products and assures accept 
ance of each new aerosol. Successful 
hardware dealers all over the coun 
try feature aeroso! products in their 
stores. You won't find a more effec- 
tive profit maker than an attractive, 
eye-catching display of aerosol-pack 
aged products 





‘Aerosol displays add 


"ToUCH-UP” 


’ 7 








You sell more if you know aerosol facts 


You can do a better selling job and 
help your customers, too, if you know 
the facts about every aerosol prod 

uct you sell. Find out how each prod 

uct should be used, and you can dem- 
onstrate aerosol superiority to your 
customers, Show them how easy aero 

sols are to use and to store, how there 
is no waste or mess from spilling and 
no loss from evaporation. Y our efforts 


64 


will surely pay off in more sales 
bigger profits. 

One of the reasons for the success 
of aerosols is the dependable per 
formance of Du Pont “Freon’’* pro- 
pellents. ‘“‘Freon’’ propellents are 
ideal for aerosols, because they are 
nonflammable, nonexplosive, virtu- 
ally nontoxic and available in a wide 
range of properties suited to any aero- 


sol product. For 25 years Du Pont 
has manufactured “Freon” com- 
pounds to unsurpassed standards of 
quality and purity. ‘“‘Freon”’ propel- 
lents are today’s most widely used 
aerosol propellents 

So feature adisplay of modern, aer- 
osol-packaged products in your store. 
Display them prominently .. . and 
watch your sales go up 
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a Salesman to my store” 


Report from ‘‘Red”’ Chabot, Owner, Chabot Hardware, 
2108 South Manheim Road, Westchester, ///inoi/s 


Aerosol displays ease many merchan 
dising problems in my store, says Mr 
(Chabot. ‘Aerosols are invariably well 
promoted and presold A customer usu 
ally knows what he wants and can serve 
himself without sales help. We put the 
time saved to good use for other vital 
service operations that keep customers 
coming back to our store tor their reg 
ular needs and special problems. Aero 
.Ols sell themselves they increase over 
all sales and take the plane e ota clerk in 
unple transactions.”’ 


Hefore opening Chabot Hardware 
three years ago, Willard “‘Red’’ Chabot 
spent 13 years in the sheet-metal trade 
He found this a pretty good background 
for his hardware business, Chabot Hard 
ware 8 sales are expanding about 20°, a 
year — more than keeping pace with the 
growth of the suburban community 1 
serves. Mr. Chabot provides a lot of 
ervice with his product sales. He find 
that vaned services keep customer 
loyal to his store 


Since opening 5 years 


vo, Wwe ve 
stocked ( hase Aerosol produ: t toti 
tinues Mr. Chabot. ‘Chase aerosols sel! 
very well. We find many customers ask 
for (hase by name a fine testimonial 
of good quaiity that people remembet! 
‘Their new Insect Bomb is our beat-sell 
ing aerosol. It's a 16-oz. bug killer that 

priced right to be competitive with pump 
sprays. Another Chase product that sel 


is their aerosol paint line. Our total aero 
Ol sales came to about 87 dozen last 
year. 75 dozen were Chase aerosols 
f ha “4° produ ta are the kind we want in 
the store— good products that sell 





MAIL COUPON TODAY FOR FREE PAMPHLET 


— <= «« ——s «<= ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee eS 
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You'll find a fascinating history of aerosols in the Du Pont pamphlet “How the Aerosol 7 
Package Was invented.”’ Get the facta about the development of the original “bug 
bomb’ and how push-button packaging w revolutionizing modern merchandiming 
Send this coupon to 





- a Sy EE. 1. du Pont de Nemours & Co. (In 
SAFE PROPELLENTS Room 2420-13 Nemours Building, Wilmington 94, Delaware 
Du I j Please send me your free pamphiet “‘How the Aerosol Package Was Invented.”’ 
° hb ree j pis , 4 ; r ‘ 4 irs iefrmar 
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BETTER THINGS FOR BETTER LIVING 


THROUGH CHEMISTRY (City —— en State ‘ 
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Toys Given Spot Displays 
Increase Your Volume 


Spotting to n among adult 
iines Dulids extra iif i! ard 
are store 
lt , ton dey Lm 1 1, TeW 
I WO) I pUTLS ‘ I i i 
civid piec Can mean t les 
| a Kit 7 nimsell ind ror nis 
i 
| O} 
Spot ‘ r ty f 
ny outfit vith the higner-priced 
inits men Duy tor themseive 
| In Lne nouseware department, 
| and appl atrice ection nov ¢] 
| ersior Of tne ame equipment to 
| make extra ile it lal for 
j 
| ttie wirl be Vvisn 1 vs 
| ti iil meni LO} nou CREEDITIS 1 
| will use when their mothers are pe} 
| forming household chore Typical 
| of these items are children's ironing 


boards and hand Ope rated was! lipy 


machines 





(Customers and You Save 


| Time with Good Signing 





lhere's no substitute for the 


. 
our usiness experienced personal scryvice and help 
you get from your Porter-Cable GALVANIZ 


representative. For his only interest 


. x a7 
is is 10 > tt building your tool business 


rp PIPE 


He devotes his time and his energies 3 
to your problems helps train 8 
a ns your} sales force. calls conti yout Miajotr ' 
————————————— prospects when you request, offers 
: his services when you participate in 
No other franchise local trade shows a da 
gives you available for store demonstrations 
and special promotions 
all these extras! 
He has a wealth of power Cool 
your Porte Cable knowledge and experience and it's |! 
presentalits personal) all yours for the asking. A tew Z 
ep 
helps you witb franchises are still available 2 


' Write tor details toda, 


@ Traminp of sales Perr | Mustrated: 146 professional quality THREADS-2 CUTS” 


pyeris 
Store demonstt4 
a ta) , f Sau I vie bre jij} duty desien —_ 
anal pyrene re HePEE 


cnginceeringe——complete, $69.50, 
i} 
pation . 


@ Vartict 


rr ace ahiaw> 


we ocal 
a [display , i direct 1 il 


apnsgen pro pects Porter-Cable 


@ (alls 


7) , 
ators cant! Oy Elec .. 7 ’ ‘T\ , ; ‘ 
@ inve® Yuka LOCML fool) r | 
7 


proble ii 








e servic’ y ey 
o Now product A Mere 
formation PORTER-CABLE MACHINE COMPANY t, . 
e Budget ™ ling plans 6046 N. Salina Street, Syracuse 8, N. Y ; rf 
In ( anada write Porte ( able Led Heox 8ULY. ’ if . : j er I / 
el Lomion, Ont. Canadian prices slightly highes sed art a - la Mao 
SAWS + DRILLS + SANDERS + ROUTERS + SHAPERS + PLANES son, W 
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WARWOOD TOOL COMPANY ° Wheeling. West Virginia 


Let us show you how 


to INCREASE your 


GIFT DEPARTMENT SALES 


® Are you taking full advantage 
of your gift merchandise trade 
through proper merchandising? 

You can do away with that “try- 
and-find-it” type of gift merchan- 
dising by adopting the sales-build- 
ing ‘‘new look” with M & D equip- 
ment. Most flexible and attractive 
on the market...M & D fixtures 
are ideally suited to all types of 
gift department items. They build 
customer sales because the mer- 
chandise is displayed better. Write 
for FREE planning consultation 
service today! 

@ Photo shows gift and housewares 
M & D displayed 
eye to quick customer sales. Note how 


31] merchandise stands out when 
played on M & D fixtures 


items with an 





4 WHY NOT TAKE 
* ADVANTAGE OF... 


our expert store planning serv- 
ice? Ask for a factory-planning 


\ engineer to call 
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S. GREEN ST., CAMBRIDGE CITY, 


M&D Store Fixtures, Inc. 


dis- 


715 S. PALM AVE., ALHAMBRA, CALIFORNIA 


IND 


bA 4 D is nationally represent 


ed by fhe largest wholesale 


hardware houses and hardware 


associations 
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> BRITE new tea 
for the 
Hardware Dealer! 


Serte Yoursel/ 


. salt wets genes eeeeer-r: 














varee a 

© woth welt tam 9 1. Complete selection of 
BRITE Plated bolts and 
nuts in the 75 fastest- 


selling types and sizes 


se al 
Serve Your aes 9 All bolts BRITE Plated. 


° ot wn om 

3 Nuts on. 

4 In BRITE new cartons con- 
taining small quantities 


eae P (10 to 50 pieces). 
serve ee ‘ 


. ow 
” sono # 3 5. These products are in 


stock hence there’s no 
penalty for plating small 
quantities 


Ona or, 
‘ 4 











I z 

SIZE OF oi wide | er 

STAND 54” hig WRHA APPROVED DISPLAY 
ASSORTMENT NO. 1245 “4 
| ® CARRIAGE BOLTS © CAP SCREWS 
| ® MACHINE BOLTS ® STOVE BOLTS 
| 4280 pieces in all | 
Retail Value $185.00 | 


$134.64 
Protit (‘first turnover) $ 50.36 


‘ Profit ‘each additional turnover) . ' , $84.3) 


Dealer Cost with stand 





. Buy from your Hardware Distributor 


Wave) Reet OO eae 


1971 West 85th Street 
PLANTS AT CLEVELAND AND KENT. OHIO 


Cleveland 2, Ohio 


SiRMINGHAM CHICAGO 


O8 
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—What the Law Says— 


Taxes Cannot Be 
Levied on Services 


by ALBERT WOODRUFF GRAY 


| 
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A three-part business 


The ir 


cording 


into three 


formance 


suppiie 


, 


ing of} 


supple 


’ 


CUSLOTTTIG! 

In Dat 
“Plumbe 
Crattsmen 


bricklave 


tere] 


nish labo. 


underta 


tion in 


alteration 


in the 


not comprehended 


‘dealers’ 


whom 


( ollectable a 


o-—repall 


Keep charges separate 


To this 
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Protection 


Small in size but powerful 
in protection. This 
compactly engineered No. 7 
embodies all the superior 
SCCUTILY features Which make 
Master “Secret Service 
padlo ks known the world 
over as the finesc. 
strongest... safest! 

Check your stock of No. 7's 


today. ..and order from 
your wholesaler. 





ANOTHER POPULAR 
Master 


Secret Sewtce 
Padlock 


ae 


NATIONALLY ADVERTISED in Saturday Evening Post, 
Life. This Week. Parade. Trve. Field & Stream. American 
Legion, Popular Science, Household, Boys’ Life, Amer- 


ican Girl. Farm Journa Ebony 











PIN-TUMBLER SECURITY 
finest known 
fo lockmak ING 


Pho phor bronze : bil | Kel 
silver peiti tumbles cl ifs 
trouble-lre« oy 


Master Jock Company, Milwaukee 45, Wis.® 01/4 <a:geet Padlock WManulactacer 
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F ° 
penefit from thi ruiing tnat is anotner and in connection there not mean to noid that tnere must 
yenerally applicable in the impo with furnishes labor or services be any particular or scientifi 
ition of sales taxes he must item in applying such material to his method of bookkeeping or iInvolc- 
ize in his invoices the charges Customer property, the entire ing to show a sep tion of mate- 
repre enting labor, which are ex transaction shall be considered a rial from labor 01 services per- 
empted from the tax, and those aie and ubject to tax unless lormed in order for a transaction 
for hardware items on which a there is a clear separation in the to be exempt from thi i@S taX SO 
(ies tax Is Imposed making or billing of the charge far as labor or service is con- 
(ot the exemption ol labor o1 tneretor, of the material fur- cerned But We noid Tnatl the 
services from gales tax, the Ohio nished and the labor or services separation must be ucn as to 
Supreme (ourt recently 4aid performed Clearly show in the invoice or 
“Where a person se lis material to The court continued “We do charge what the sale price 1s for 


the materia! and what the charge 


ss for labo. Or Service 


Demonstrations Promote 
Hand Tool Sales 


If you want to increase your 
too! sales demonstrate them. Leo 
r. Lessard, owner and Mmahayver of 
Saco Hardware & Supply Co., in 
Paco, Me.., constantly aemon- 
strates his power tools and hand 
tools because he finds it’s a good 
sales stimulant. He constantly re- 
minds prospective customers the 
tools are available at his store, 
If a prospective customer doesn't 
come in for a demonstration, M1 
Lessard writes to him Two ele 
tric power saws are always kept 


COMPAR SHELBY SELL-POWER a eee 
is well-filled shelv and display 
WITH ALL THE REST! 


tabies in the nand tool depart- 





Shelby’s PlastiCoat cards give your 
customers a new look at Home Hardware 


An Effective Eye-Catcher 


There's a real opportunity for YOU to build up your Home Hardware sales and 
profits with Shelby PlastiCoat ‘quick-sell’ cards. HERE’S WHY — 


® Colorful, 3-color PlastiCoat cards create sealed in plastic. Hardware is delivered 
impulse buying _ they see —the y look to customers in per fect condition—no di ty 
they buy cards—no discolored hardware. Hard 


’ ware stays clean as long aos its m stock 
B PiastiCoat cards suggest uses and give 


directions for use— mspie self-selected @ Hardware is completely visible the 


sales customer sees ever ything he + buying 









@ Hordware and card tace are entirely PlastiCoat seals hardware in place 
. screw loss 1s impossible—screw points do 


not project to scratch hands 





PlastiCoat is a multi-display card—for 
peg rack, wire rack, strip rack, or Counte: 
bin it fits them all 





Ask your Jobber for this NEW complete 


line of Shelby modern Home Hardware / / f #7 easier 7 rOop pedces 
on PlastiCoat cards. It's available NOW! ria r you Ting nev Na UuNnuUsUai 
Ay ry : , } ry 
’ 14 4 ’ ,; ’ yor 
Knive: Kt nd Nnatchers stuck inf 
THE SHELBY SPRING HINGE COMPANY 
The garry é ‘ ’ ’ eres 
SHELGY,. OHIO 7 ‘ : y 
pq x 7 . f ; < +4 
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HERSIL E. SCOTT 





GUY A. RADCLIFFE H. 6. WALTERS 


Wellington, Ohio lexington, Kentucky 


These farmers are hejping VO 





Sel AMERICAN FENCE 


These men represent farming areas all over America. Each one is a 
long and faithful user of American Fence. And each one has been 
featured in American Fence advertisements that have appeared in 
leading National and State farm publications. ‘Their enthusiasm 
for American Fence and the way it stands up over the years is con 
tagious. And their sincere testimonial statements are believable and 





persuasive—strongly motivate other farmers to go out and investi 
gate American Fence for themselves 

Back up these good salesmen by keeping a full supply of USS 
American Fence Products on hand. Display them to their best ad 
vantage. And make sure that your “American” sign 1s out where it 
will be seen so everyone will know that your business is head 
quarters for quality— American Fence Products 


AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL 
GENERAL OFFICES: CLEVELAND, OHIO 


TENNESSEE COAL & IRON DIVISION, FAIRFIELD. ALA. « COLUMBIA GENEVA STEEL DIVIS:ON. SAN FRANCISCO 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


Set aside a complete department for AMERICAN PRODUCTS! 





USS American Hex-<el 


“U" and Stedded.’ oe Posts 


Handle all of these fast sellers: 






USS American USS American 
Galvanized Barbed Wire Baler Wire 


AMERICAN ~% 


K-24 
\ZB FENCE 


AAA IND POSTS A POSTS 















Model 5518 CR 


Best Seller 


This Pine 


deluse teatures, Recoil Starter, adjust 


or reel mower has all the 


abie cutting height, big diamond tread 
tires. Clinton 4-cycle engine with 


recoil starter 


Dealer Cost | ] 9] 


f.ob. factory inci. Ff 





PIONEER Gen-E-Motor Corp. 


5641 West Dickens Avenue, Chicago 39. lilinois 










WILHOLD CONTAX CEMENT... 


=o 


Urea-Resin Give 


WILHOLD 
PRODUCTS 


Ad Ne. 1002 













HE WHO MAKES OR BUILDS 
Buys 
WILHOLD GLUES 


to table tops immediately on contact. Holds hard boards 
and plywood on walls like an invisible nail. Full instruc- 


tions on a bright label boosts impulse purchases. 





what did mother buy today? 


Besides food items, Mother stopped at 
her local hardware store and bought 
three Hyde CARDOSELLS products 
Hyde putty knives, wall scrapers, paint 
scrapers individually carded called 
CARDOSELLS dco oa selling job on 
Mother. They ore wanted items with 
100% more sules appeal because each 
product is fastened to a colorful card 
that identifies the product, prices it and 
shows its many uses. Order CARDO. 
SELLS and get those plus impulse sales 
for your store. Ask your wholesaler 
salesman for CARDOSELLS or write 
Hyde CARDOSELLS, Southbridge, 
Massachusetts. 














WILHOLD WHITE GLUE ... The clean to work, easy to use 
give. Always a fast turnover item. Well packaged, good look- 
ing. Each jar a point-of-sale display. 


Holds plastic boards 





WILHOLD CONCRETE ADHESIVE .._. A rapid seller for patch 
work but a big seller to contractors, too, for remodeling and 
new construction. Prevents dryouts and dusting, makes feath- 
ered edges possible, resurfacing practical. 


Small standard cartons assure full discount. 


ALL PRODUCTS MAY BE COMBINED IN SINGLE SHIPMENTS 


Woterproe!f Give * 


. Builders Adhesive ° Ree-Stik Cement. 







WILHOLD PRODUCTS CO. 
Los Angeles 31, Calif. * 


Chicago 44, III, 





Quality is Stressed in Ad 
Slanted to Feminine Trade 

Three store pictures and a list of 
nine lines of chinaware help tell 
the quality story in a recent new 
paper ad for Freeman’s, Inc., tn 
Greenville, S. CC. The six-column 
by 18-in. ad is part of a 20-yeal 
city progress report of the Green- 
ville News. 

Directed chiefly to women the 
heading reads, “Our quality is al- 
ways higher than our price.” The 
ad lists nine lines of chinaware, 
and tells readers that 41 patterns 
are offered. Also named are five 
lines of crystal for which a total of 
13 patterns are stocked. 

Illustrations show the store 
front, the main floor chinaware and 
yiftwares departments and _ the 
basement housewares sections. 

Part of the ads reads, “Through- 
out the years it has been our aim 
to furnish Greenville with an out 
standing hardware and home fur 
nishings which 
proud... We 
yrateful for the 


marvelous support accorded our ef 


establishment in 
everyone could be 


are genuinely 


forts by our many friends and cus 
tomers We shall always have 
the best nationally known lines at 


lowest possible prices — 


An Kve-( ‘ateher Display 


Shows Metal Giftwares 
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PLATED 
EXTRA HEAVY” PIN-ON 


separate items in this film...and are may DRAPERY HOOKS bi 
a é tS 


very pleased with the combination 


“We are packing approximately 28 
























of its toughness and visibility.” 


STUART D. BURT, J® 
DOVER MFG. CO., INC. 


Cellothene’s product-proven extruded lamination of 
cellophane and polyethylene economically solves the 
expensive problem of puncturing, handling and shellf- 
life deterioration. Cellothene’s permanent clear, trou- 
ble-free qualities mean—a self-service selling agent for 


your product under any rugged conditions 








picture your product in... 


Callothen 


CELLOPHANE/ POLYETHYLENE wjnnm<<<>> - 


[ | Please send informative bulletin HA 





| | Please have representative call 


rod | CORPORATION 





COMPANY 
, GOT he ter Packaging Preacduct OD 
RE 
684 Nepperhan Ave., Yonkers 2,N. Y., YOnkers 68-6500 AOONESS 
city STATE 
Offices in Chicago—Philadelphia—Detro:t—los Angeles —Bostor 
, NAME TITLE 
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NEAREST THING 7, . TALKING FLOAT! 








Now-every Ideal 5-Way 

Plastic Fishing Float 

tells its own sales story... 
+ right in your display bin! 


New collar explains each of the 5 uses 


1. Easy on Easy off with 3. Changes immediotely 
it spring hook attachment to stationary 
2, Pertect for live Bait 4. Choice of White Top 
Slip Casting, Trolling 
or Spinning 5. or Red Top 


Available 
in most used sizes 


Exclusive Features at popular retail prices. 


Easy on 


Easy off with 101}—1” 20¢ ea 


hole through the center iO1— 1%” 25¢ ea 
fishes upright! 101— 1%" 30¢ 


Pull-Button action 


All brass center tube 







BROWNELL 





101 — 1%" 35¢ 


Packed | Dozen in Handsome, 
Folding Display Box 





TWISTED 


NYLON MASON une 


MADE FROM 100% HIGH TENACITY 
DU PONT NYLON YARNS 





THE PERFECT ‘’LINE’’ 


For Masons, Contractors, Plumbers, Do-it- yourselfers 








Durable? it's 4 times as strong as cotton! 

Economical ? Additional tensile strength over cotton per- 
mits use of smaller sizes — gains yardage, 
reduces costs 

Practical ? Your choice of 2 handy sizes: ‘4 Ib. size on 
4” of 6” tube ot the same price... 4 ib. 


ond | ‘'b. tubes if desired. 





Always specify "BROWNIE" — the quality brand 
for over a century-made by Brownell & Co. Inc., the largest 
manutfacturers of Nylon Seine Twine and serving the fishing 
industry since 1844 

















At Last... a Twisted Nylon Mason Line that is not af. 
fected by water, gasoline, kerosene, oils, paints, etc. Twisted for 
proper amount of elasticity, it has much greater abrasive quali- 


ties than cotton. Once your customers have tried it, repeat sales 


.¢ will come automatically 


Write for Descriptive Catalog Sheet. 


ee R SOB & | Oe SOO SH Be wD & HE OO SE 


=) 500))']) | = Oe. Se of 0 


MOODUS, CONNECTICUT 








a Washing 10n 
NEWS and Views 


f ontinuecd from pade 10) 





Government May Take Action 
To Spur Home Construction 

The number of new housing 
tarts will increase during the rest 
of the vear, according to Albert M 
(ole, Housing and Home Finance 
Avency Administrato) 

Mr. Cole says the government has 
everal steps under consideration 
Oo help reach the goal of 1.3 million 
housing starts this year 

lf the goal 18 reached, it will 
mean a good sales year fur builders’ 
hardware 

Mr. Cole did not say what steps 
the government might take He 
aid action could come from the 
Kederal Housing Administration, 
lkederal National Mortgage Assn 
Federal Home Loan Bank Board 
and from government agencies not 
directly connected with housing. 

In another action which might 
affect future new home construc- 
tion, the Budget Bureau came out 
against extension of the World 
War II G. Ll. home loan program 
The program is to expire July 25, 
1957 

Kullders, lenders and realtors 
contend an extension is needed to 
prevent a decline in housing con 
struction, 


Larger Home Improvement 
Loans Tentatively Approved 

Homeowners will be able to bor- 
row more money to improve their 
properties under “a bill being CON - 
sidered by the House of Represent 
atives., 

The House Banking Committee 
has tentatively approved bigger 
loans and longer repayment terms 
under the government’s home im- 
provement loan program. 

Under the proposal, the loan limit 
for improvements on a_ single- 
family dwelling would be increased 
from $2,500 to $3,500 and on a 
multi-family dwelling from $10,000 
to $15,000. Repayment periods 
would be extended from three to 
five years. 


(Resume reading on page 11) 
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NEW CLEVELAND DRILL SELECTOR 


ates 
a 





Tar LP 
OE rn Wy, ‘9 


+ yh IBY, pad, agit ti 
A“Silent Salesman” ff “ i ove it Ali ! 
that helps you @ or hs. l uaa 















All your best customers ... home owners, farmers, List No. H-015 
mechanics... buy drills. And they'll buy more drills when 

you display this attractive Drill Selector. SUGGESTED DRILL ASSORTMENT 
Although it occupies slightly more than a square foot of Stes Gute 6 Gm | Gomme 
counter space, it's a constant reminder to buy the right H 

) Th hey ‘ 16 ‘ 
size drill for a certain job... to replace worn or broken “a 34 “ ‘ 
drills... to replenish a drill set. 5 + Ae : 
Made of heavy sheet steel, with hinged plastic front. +] “ “ ¢ 
Stocks 29 sizes of drills — regular length or home length. “a 24 4, ; 
Inside is convenient storage space for additional tools, “ 34 Se - 

4 . » . > : . J * _ he 12 \s 4 
easily reached by opening the top or back panels. +. Ms, ; 
Available with or without drills. At the right is a sug- ~~ S My : 

, ; ‘ ‘ 
gested assortment, based on a nationwide survey of fast- ie | t | ms | ’ 
selling CLEVELAND Drills. = _ 

THE CLEVELAND TWIST DRILL CO. 
1242 East 49th Street Cleveland 14, Ohio 


Steckrooms ; New York 7 + Detroit 2 + Chicage 6 + Delles 2 + Sen Framcisce 5 + Los Angeles 38 
£.P. Barres, tid, leaden W. 3, Inglend 








CLEVELAND HARDWARE WHOLESALERS EVERYWHERE ARE READY TO SERVE YOU 
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Model 622 BR 


Best Seller 


rolary mower, has 


(ji Tr\é Qirer leat mulcher 2 4 }? 
4 r /¢ ‘ fay (j(j" 4 Stratton er: gif ( Lo 
Starter A 


lone ry ittler ana recoil 


if? Sales Manet 


Dealer Cost *H5” 


10.6 factory inc! ; t 





PIONEER Gen-E-Motor Corp. 


5641 West Dickens Avenue, Chicago 39, Wiinois 





é Standard 7 


of value for over 


7.it 


“65 years 


— ———;: 


WEIGHMASTER 
BATH SCALE 


POSTAL 
SCALES 


RECIPE 
SCALE 


HANGING 
BALANCES 


NURSERY 
5 


SC AIT 
HANSON SCALE CO. (fs 1888 
NORTHBROOK, ILLINOIS 


See- Your 


_ Jobber 
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Convention Calendar 














conventions shows conferences 
, Convention Check List 
1954 August 
June 
July September 
Z Ad 
; A 
p M October 











National 


American Hardware Mfrs. Assn. joint 
annual convention with the Na- 
tional Wholesale Hardware 
(yet, 7-10, at 


Assn... 
Atlantie City, N. J 
Varitborough - Blen 
heim Hote! Arthul ly kauble } 
ecretary of the manufacturers’ a 

ociatior vith offices at 342 Madi 
oO} Ave NeGV Yor) 17, N y 


Headquart } 


fhoma \ rerniey af.. | manay 
1Thp airectol of tne wholesale! 
if OCIATION with) office nt 1 4090) Are} 


St.. Philade ipnia o, la 


National Builders Hardware Exposi- 


toon ept. 0-12, at Chicago. Spor 
ored by the National Builde 
Hlardy ure \ r) maniuving Ol 
recto} John i? schoemel and the 


American Society of Architectural! 


Hardware Consultant executive 
ecretary, W \ Mathewson Ad 
iinistrative offices of both a Ocla 
Lio! are at | Vadison Ave., New 
yor) ; 


National Fishing Tackle Show, Aug 
Hilton Hotel. 


ored ny | (* \ i) 


National Hardware Show, Oct. 1-5. at 
tne ¢ Ol} eur, New Yor! Por sored 


Events 


A . 
ny VNALIONAI 


‘341 Madison Ave., New York 17 


fran Yeager. directo} 


National Housewares & Home Appl 


ance Show, July %-13, at Conve) 
tion Hall Atiantic City sponsored 

the National Hous M 
facture! Assi 1140 M , 
Vaart ( nicag 4 Dolp Aapt 
ecre i 


National Locksmiths Convention and 
lrade Show, July 14-16, at Hotel 


snerman. ¢ nicapo Spon ored y tne 
Associated lLocksmitl f Amel 
} i Vii | ce hiogno! . acti cy e¢ 
retul 110 | A yt N York 


National Retail Hardware Assn. Con- 


vention, Jul ' atc Ute Roval 

Yo Hiotel, Loront Na al Re 

tail Hardware Ags! 64 N. Pens 
V i is iIndianapol es 


National Wholesale Hardware Assn 
7 iyi? in} q*¢ Vert 7? Tre 


American Hardware Mfrs. Asan... 


Oct. 7-10, at Atlantic City, N. J 
Headquarte! Viariborough Bien 
heim Hot fhomas A. Ferniey, J! 
i i ; : direc : if 1 V Tit ie 
tia it Clatte in thie at 
1900 Arch St., Philadelphia 3, Pa 


Arthur L. Faubel | ecretary of 
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Ask the man who 





Less impact shock with 


Hill Hickory Handles! 





TO THE MAN WHO SWINGS AN AXE ALL DAY... 


the words ‘“‘impact shock"’ tingle with mean- 
ing. Absorption of impact shock is a must in 
axe handles, and greatest absorption is found in 
hickory, Hill Hickory, handles — 
butt cuts of fast-growth hickory along Tennes- 


carved from 


see's legendary Highland Rim. 


ASK THE MAN WHO WRAPS HIS HANDS 
AROUND A HILL HICKORY HANDLE 


ask him about its resiliency to impact shock. 
Then tell everybody who comes to buy a handle. 
You'll sell lots of Hill Hickory handles that way. 


Write today for all the facts and the name of your 


nearest Hill Hickory jobber. 


y=? 


Manufactured by 


HOLTHOUSE & HARTUP, INC. 


WAYNESBORO, TENNESSEE 
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Easy to Sell... 


This Nearest Thing to 
Pipe Threading by Machine 





Jam-Proof 65R 


\ 


Most Ipre Sot to your - customers 


Ready for work fast — you set 65K to pipe or 
conduit size in 10 seconds. , 
1’, 1%", 1'4”", 2” high-speed steel dies. Self- 
s to size instantly, 


. self-contained 


centering workholder s 


No mistakes 
jamming when standard thread is cut. Work- 


automatic kick-out prevents 


holder setting 1s mistake-proof, 


Beautiful threads — perfectly threaded fac- 
tory test sample in your new 65K proves it! 


For easy sales, fast turnover and profit, 
stock and sell rit@nim 65R — order today! 





The Ridge Tool Company, Elyria, Ohio, U.5.A, 













NEW 


A Steel Wool Line for 
Quick-Service Display 









f 


ao } 





- pagent 


TEE, WOOL PADS 


Ss «t tOu6 oh 


80 & 
STEEL WOOL PADS 


° 
oe 


eee + ge 


DO-IT-YOURSELF 
ASSORTMENT 


Six large pads (2 fine, 2 medium, 
2 coarse) in one package! Only 
pack of its kind in the field! Ties 
in with the ‘do-it-yourself’ sales 
boom. Holds the rigtt grade woo! 


an easy sale! 


for any job 





16 FOLD-OVER PADS 
Packed ‘back-to-back'— display in 
¥, the space of ordinary packages! 
A 16-pad package on a shelf 
frontage of only 7%“! Sells itself 
when displayed with brand name 
toward aisle! Grades 0000 to 3. 


ALSO AVAILABLE IN POUND ROLLS 


Spadan 
eit ae fele)k 


ORDER FROM YOUR JOBBER 
or write CLEANSER PRODUCTS 
A Division of the $.0O.5. Company 
7123 West 65th St., Chicago 38, Ill. 





Convention Calendar 





(‘ontinued ) 


f ; 


the manutlas irers assoc iaAtio VILN 
offices at 342 Madison Ave., New 
York 17, N. ¥ 
* 
Regional Events 
hranklin Hardware & Supply Co.. 


Philadelphia. Annual Convention 


and Stockholde) 


meeting at com 

pany office and warehouse, 91-2» 

‘ Delaware Ave Philadelphia, 
Pept )7 

Gift Shows: San Francisco, Civie Au 

ditorium, Sheraton Palace, St. Fran 

cis and Sir Francis Drake Hotels, 

Aug. 5-%: Portland, Ore., Public Au 

ditorium, Plaza and Benson Hotels, 


Aug. 12-15: Seattle, Civie Auditori 
um, Washington and Olympic 
Hotels, Aug. 19-22; Spokane, Daven- 
port Hotel, Aug. 26-28%. Kay Leber, 
of Western Mer- 
Iexhibitor Asan. ous 


, 
San branciseo 3 


» 
Sew 


show 
chand! 4¢ 


Market St.. 


manage 


John Vritzlaff’ Hardware Co., Milwau 
Toy Gift Dis 


warehouse, 


Kee. wholesale) and 


play at June 


j to July 27. 


Copal \ 


Our Own Hardware Co., Minneapolis, 
Annual Merchandise Ex 
hibit tockholders’ meeting at 
company warehouse and office, 61% 
N. Third St.. Minneapolis l, July 40 
Aug. | 


Summer 


and 


Walter H. 
nual stockholders’ 
chandise Show at 


Hotel, Dallas, 


State Events 


lowa Retail Hardware Assn. Conven- 
tion and lowa Hardware and Appli- 


Allen Co., Inc., Dallas, an 
meeting and Mer 
Statler - Hilton 
Sept. 10-11 


ance Buyers Show, Feb. 5-8, 1957, 
at New Veterans Memorial Audi 
torium; hotel headquarters, Hotel 
Savery, De Moines. Philip R 


Jacobson, ecrevlary, Mason City. 





HARDWARE HUMOR 





7 / thi ugnt 
his 


were just 


if was real friendly of ne 


fo say, sales talk was nice only 


we wad rng tor the rain ie 
ston!”’ 


* HMerdwere Age \654 


sak 

| goom 

Pray yo 
ih 


Xt, 


SW 


Y/ 


/ 


j 
7 


+ 





~\ hy Mth ii, 
” Gj 


\ 


ay, 


\ 


5" 


ii 


PROFITS ZOOM when 


you stock Yititne 


LASS 


housewares and giftwares 








53-2 
| | 
| 
i 
| t 
i 
iL} j/ | 
wil 6536 
7h 4 
a < < > 3 
Me pe : ad 
. > ee 
ae ae ~ > 
ae 7 a > 
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quality 








W's a fact! Modern styling . . 


bright new decorator colors 
pin-money price add up to quick turnover, big 
profits. There's an Artistic product for every 
room in the house . 
for every shopper who comes in the door! 
Get details on Artistic products, Artistic profits 
ond start making 





gvaranteed 


.. for every gift occasion 


real money right now ! 








Send tedey fer cataeleg and 
prices on mere than 60 fest- 
selling, meney making 

Artistic heoveeworns 
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The KEIL No. 6 and 6'/2 Key Duplicating Machines cut virtually every kind 
of key. The machines are equipped with a variety of six cutters and guides, 


all mounted on a semi-automatic turret head. a 
The beveled cutter is for cylinder keys, and the five high speed steel cutters 7 
are used for cutting all types of flat steel keys, also the tumbler and Fu 
endward cuts on bit keys. On the side of the machine there is a y, 
special cutter for cutting sidewards on bit keys. 4 KEIL 
A flip of a lever and a turn of the turret snaps the proper cutter 4 LOCK 
and corresponding guide into position ready for quick, accu- vA 
rate cutting. This one feature alone proves the superiority of 4 COMPANY, Inc. 
this type over all other machines pa NH 
4 
Ask your jobber to demonstrate / 
: Ps Please send complete 
this machine to you ers. P 4 information about your 
, No. 6 series of Key Duplicators 


4 


MAIL” coar 


— 
YZ City 





State 
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® For more information on these products and services 
use free post card on page 83. 


(ontinued trom page 16 


area is 7'4x3'% in. and use of 
is tandard neet of andpapel 
ande} is Bh /y » ix, ; me Welyns 


1’, ib, and is equipped with push 
button type witch Retails for 
$24.95 Portable loleetri boo 

Ine 


For more data circle No. 9 on posteard p. #4 


Plastic Waste Basket 


This m*/9 yal pla Lis vaste basket 


can be put to many uses by home 


owner and commercial custome) 
Lustro Ware waste basket | tote 
cially suited for use on tile or cor 
crete flool With a plastic cover, 





basket is converted int garbage 
can, clothes hamper, diaper con 
lainer, beverage container or picni 


carryv-all. Colors are unaffected by 


trash or garbage and won't chip or 


peel, Basket, with cover, retails for 


BH.25 (olumbua Plaatic Product 


I ne 


Fer more data circle No. 10 on posteard, p. 89 


Spring Hinge 


Hiere is a large iZ4¢ SDpriny hinge 


that homeowners Can use on screen. 


storm and combination doo Ad 


80 








Box-Bar Hangers 


with BX clamps 


nomex lamps 








‘iri 


bor more Gata circle No iZ rf most ara | 23 


Additional Tile Colors 


; ” . le, | . 
tight more color are avaliable 
in marbleized Kenflex | ash 
Lo tile ( Olo! Lii¢ ; ; th RB ititia Ivo} 


a2 a f cil PoOovoeayn i i= ZH \\ indsor 
(ora 92 4 (pid ty id »2a i e Taupe 


529. Cinnamon 530. Gulf Stream 


) i. and CLopper (Z1ov Dore Tiles 
Come in tandard Vx) i iZe, 1/16- 
Lnicrk hie 1180 al ivallable in 
in. thickmne +. il ordel 
AKentile, [ne 
for more data circle No } on postcard, p. 83 
° ° ° 
Fire Extinguisher 
liome ownel 1 Moto i 
potentia tan Frys - 4 
extinguisher N iit) ‘ ‘ 
type extil 






a MES) eis * 
a RE 
Apagachac™ 
. Die os 
4 Hund 
‘ 
a * 


Fi R 


TXTINGUISHER 
Ge cagatic 
Soe tere 
‘Olam 90 CAReeR 
resem 








La eC] Inxting ner i ald 
It [ream at ! | 
ny ernaoine Kite re ; 

Retail Ta} > | ss, \/ 

f Orp 

For more data circle No. 14 on posteard, p 


Wire Rope Clips 


These wire rope clips ire wir 
ropes of ’s. to I*4-in. diamete 
Assemble are drop-forged trom 
high yrade forging Lee Bas 
channel ix shaped LO noid wire rope 


securely without damage to ind! 


vidual strands. Clips Can oe applied 
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The Engineer from Continental Screw Co. ... 





—,” 
.. 


7 “4 ee . | Pegs. a 
A 4 FF 
i} 


... specializes in the service 
that your company must have 


The finest craftsmanship is 
worthless without prompt service 








Only Continental Engineers 


OTLITIC i ed mone VFO TO CO leit - C TiiVtil- 
bape ery paonr | : : nbine the high Are Required To Have This Training 
t level cyt ' rail Priait} Hip with the Mast respon 


thle kind of 7 hat ( ntinental n Fach engineer at Continental is required to undergo thorough 
: Mi ©) CTVICE’ I Wile ‘) Crile Cal TiS 

experience producing ground thread taps and gages, with their 
by service exacting screw thread dimensions, [his special training 


- 0 4 | ) passed on to you——at no extra cost, 
1. Continental offers you 24-hour service on al 


tandard fasteners. And Continental carries ove! 
2 || 5.8.8, standard CrewW“ stvie 5 and SIZES alone 











( ontinental otter YOU national COVETaA Ee W her- 


ever your company } located. you will find a 


( ontinenta supp r nearby to guarantee fast 
SeTVICe 

3. Continenta! offers you the /atest and most com- 
plete [BM setup in the industry. IBM machines 


handle inventory control. billing. and order writ- -£ count on Comlietalal 


ing, insuring prompt and accurate handling of € 





You! ordet 


» 
If you need the right fasteners a/ the right time. get Continental Screw Co. 


in touch with Continental. Our facilities are at your Manufacturers of Holtite Fastenings 
service. New Bedford, Massachusetts, U.S.A. 
HARDWARE AGE, JUNE 21, 1956 8 | 








WHAT’S NEW 








® For more information 
on these products and 
services use free post 
card on page 83. 





on the ob 


pecial tools 


without vise (91 oln 
{ lip are not dip TA 
anized to protect against rust and 
corrosion. American Chain & Cabli 
(o., Ine 


bor more data circle No. 15 on postcard, p. #4 


Buffet Hot Plates 


These low-cost buffet hot plates 
are made of heavy gaye wire Hot 


piates are finished in black and 





brass or turquoise and bra boa 


unit is tauyved with ii four Mellen 


ales messayve product label. Unit 
have suggested retail price of 5%9¢ 
irtistic i ive Producta (0 


hor more data circle “No. 16 on posteard, p. 83 


Folding Closet Door 


No floor track 


low-cost folding 


needed for th 
steel closet doo 
made of reinforced, sound-deadened 
hinged, steel panels. Small cente! 


82 








plate holds doo} iT) rigid clo ed DOSI- 
tion. Nylon b ishings provide silent, 
finger-tip glide action. Optional fin- 
Inhe are zinc-coated, bonderized 
and prime painted in a variety of 
wood 


finished colors and various 


yraininyg effect Door size 
from 1'% to 5-ft widths in either 
6 {t # in. or 8 ft heights. Steelcraft 
Mfa. Co 


for more data circle No. 17 on postcard, p. 83 


rahye 


Plastic Sheeting 
Your 


make low Cost pr fective covers for 


homeowner cu tome) Can 
lurniture a well a nower CcurT- 
Lains, storage bags and other house- 
hold items with this extra-heavy, 
Plastic 


sewed or 


clear Crystal-Lite plastic. 


can be easily cut. and 


sealed with a hot iron. It is flame 
proof, Crystal-Lite com In rol 
iX-in. wide in lengths of 25, 50 and 
100 vad Retails at 35¢ per lineal ft 


SoL-O Late Laminating f Orp 


For more data circle Neo. 18 on posteard, p. 83 


Doll Furniture 

This line of doll furniture fea 
tures individual bedroom 
which can be added to build a com 
suite. Furniture 
cale for 8&8, 10, and Il-in. dolls 


suite include 


plete 


hookcase bed. ward 
robe, double chest, desk and chal 
and Vanity and bench. Bed, except 
for headboard, is of tee]. wit! 


foam mattress. Other furniture ls 





pieces 


bullt to 


: ‘ | ’ J 
consti : Led ' ; Ola Od alitu ‘ 


yf pric 
Vy if (a3) Loe phe Mia 


For more data circle No , on postcard p a 


Colored Blender, Mixer 


Th mpanys blender illus- 
trated nd portabie mixer now 
eome ih colo} to maten your cu 
tome! Kitenel Both units are 
a | . , 1 ’ 7 ‘ 
AaAVALADT tT) f ) } tfita 
turquoise. Mixer also comes In 

' a tlie : 
an all-chrome model retailing for 





$21.95. Other colored mixers retail 
! Blende 

~29.95. Company also is 
ri-Was 


SIU. 


| 


or Si 95 retall ro! 
introducing 
electri skillet, retailing at 


Polished 


Killet measures 11%,x11°% x1%%q In 


’ ’ 


o 
. 

. 
. 


forged aluminum 


to signal light at 
Skillet come 


complete with HOOK OT pe 


is immersible up 


end of the handle 


DCs Dormeue f Orp 


For more data circle No. 20 on postcard, p. 83 


Nickel-Plated Gun 


Nickel finish vives heauty and 


COrt ion resistance to Sentinel re 





ive! Handle reature diamond 
hnecKkxered Oo} Lone yripe The 
9-snot, ving-out cylinder revolve! 
I indie Zz norts, iongs and long 
rifle handlls Lt come In choice of 


HARDWARE AGE, JUNE 21, 1956 


a = 



















































































Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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ee 
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ER nN 














FIRM ADDRESS 


CiTY er TOWN 














CHECK CARD 


HARDWARE AGE SERVICE 


A successtul hardware dealer keeps up TO late on 


What s 


Card on the bottom of this page will help you get 
more information on new products described in this 
quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any ether 


The Quick Check Card cervici will NOW 


issue, 


magazine. 


Ge ? yi 


AN EXTRA 


in merchandise. The 


~ A 






















Qui \ rye ‘ ‘ 














YOUR NAME 








ne information yOu nee dd, qui¢ kly, 
BUSINESS REPLY CARD ———— 

stage necessary if mailed in the United State ene 

OSTAGE Witt BE PAID BY —— 


HARDWARE AGE 
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It dresses up the home scene and 





WN 


provides step-saving conven- 
iences in the kitchen. Imparts the 
“modern look.” 

Cabinet doors and drawers oper- 
ate with smooth, finger-tip control 


when you install this fine hard. 
ware. The beauty of their lustrous 
finishes reflects a sparkle of clean- 


liness to the over-all picture, 


NOTE THE WIDE ASSORTMENT OF STYLES! 


Here illustrated are some of the many smart designs avail- 
able in door and drawer pulls that will enhance every 
installation. The fine basic materials used in their construc 

tion give a look of sturdiness that is further exemplified 


by the service performance delivered. 


Finished in chromium plating 
or other special finishes for 


harmonizing effects 





- , No. 216 
No. 144 Cup Pull No. 142 Cup Pull Round Knob Pull 
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No. 141 Flush Pull 




































































Model $521 BR 


Best Seller 


One of six big Pincor reels. This 21 
deluxe model has a Briggs 4 Stratton 
power plant, recoil starter, big dia 


mond tread tires, adjustable « utting 


Dealer Cost $ ] i 


t.0.b. factory. inci. Ff 


height 





5641 West Dickens Avenue, Chicago 39. Miinois 





hy 
RS 
it's only a nickel sale, 


but spends valuable time 
frying to locate it! 


Does ne have if in stock. or is it discon 
tinued’? is he out of it, or is the box mi: 
placed’ It's a nuisance sale, but it costs him 
money when he can? tind the fastener. And 
it Khe doe? have if te sell. his customer 
will go to The hardware store down the street 
loo bad he doesnt know about the Sharon 
line-—one Mhousand sizes of the most-wanted 
fasteners, neatly packed—a complete fastener 
department in only 13 feet of shelf space! 


Large variely in &@ small space is one importan! 
reason wily i? pays to clock the Sharon ; 


ASK YOUR JOBBER, OR WRITE: 


SAaron JG amd Spe Lo y Lon a le LP Wear As 
z 


PIONEER Gen-E-Motor Corp. 


PLA el Ae al seine 
MR. PHXZ TRIES 10 | 
. : 
{ 
, 
; FIND A FASTENER! =| 
‘ a ‘ 
: 
{ 
' ‘ 
ae | 
{ 
‘ 
‘ , 
| ‘Mw 
f ' /f] 
f -/ 
‘ 








smaii nomes and immer cottages. 


l nit can be CAasii\ eonverted from 


WHAT'S NEW 





shallow well to deep well ysatem. 





Bud-Jet features an Underwrite) 
Laborat: ries approved pressure 
® For more information switch and Bradv 
on these products and ' 
services use free post 
card on page 83. 


air-volume con- 
reo} Both 1/3 and ly np models are 


avallable vith optional! yailvanized 


storage tank if) Capa ities of j to 
Zz) yal igrmotor Co 
. For more data circle No. 23 on postcard, p ; 
h or S-in. barrel. Nickel-finish re ° 
| aS ale a de ae Tile Sealer 
volver retails for $39.95. Blue finish 
a: . ) Tile EK sala . ani 
model retails for $34.95. High Pile Fix sealer foi Ss and 
Standard Mfg. Corp. howers is now made from a new 
For more data circle No. 21 on postcard, p. 83 formula which vyives more Deriria 


Expansion Shield 
Loxin machine bolt CXPAaNnsiol 
hield is a general purpose expan 


ion shield made of two sections a 





water and quick drying. Sealer 1s 


packed in redesigned tube, box and 





display to create impulse sales. Seal 


Rite Ca King Co 
embled with a tapered nut in th 


For more data circle No. 24 on postcard, p. *4 
base. As bolt is tightened, nut Is 
drawn up forcing the sides of the 


Electric Vaporizer 


shield outward Loxin is made ij 


hort standard sizes for use in For customers troubled by nasal 
masonry and in long standard sizes and throat infections due to colds, 
for use in softer materials Stu th electric vaporizer provides a 
h, Epanston ootning Vapol for & to 16 hours 


>? 


For more data circle No. 22 on postcard, p. 4 


Moderately Priced Pump 
Bud-Jet water pump has been in 
troduced by this company as 4 


moderately priced unit tor farms, 





lect re teem VAPOTIZeTS reat re itt 
proved electrode heating it itor 
Paste) teaming action Vaporize 

nut ff automatically when wate! 
level is low. Special pressure reliet 
events hot water spatter. Unit is 
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b% MORE 


SPRAY ENAMEL 
at No EXTRA Cost! 


RY LON, 





public demand 

t hv NEW KRY 

LON GIANT CAN 
t hve Digg fr can 


spray enamel! on thr 










market (16 ; \ \\ 
the greatest values 


otfered Vertu? ‘ti 





















’ 
replacing ti 


can, now discont rod 

PRICE KEMAIN aaich!* 
THhk SAME. $1.69 1 

What a value 

builder profit-ma 

(jrder today’ Kei 7. 

hoz. line remat i | 

same, Ge list) 1% 


spRAY 


ENAME? 
1, Brusk 


we wuss 


PLUS these NEW, ian 
PROFITABLE Drits in MIN 
QUICK-TURN 
SPRAY PRODUCTS 


Zine Chromate METAL PRIMER Spray provid 
excellent ry nd for Dare metal urtiace po 


MIL-P-6889-A, Type 1; Aviation supply 


CRYSTAL- CLEAR 


Vi Krvyvion Cr ia 
(‘lear also inn tae Ni A 
(GIAN'I SIZE 








ame ppm SF 
Again MOKE 
Crystal-Cle: if if NO) 


EXTRA COST (6-07 


size Yo list 





' 














STENCIL 


INK Sprays ' r ' Nd i ri ing 
iy ' 4 


iy 


’ 
’ 











tee 
bilidi 








(, inant i €,44 
ORDER FROM YOUR JOBBER.. 


KRYLON, 
KRYLON—THE BRAND WITH THE DEMAND 
















.OR WRITE 
Inc., NORRISTOWN, PA. 
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the right - 
QUALITY —+~ MARK UP 


«RETAIL PRICES 
“a ‘NATIONAL ADVERTISING 




















Satisfaction stemming from a century of quality and 
progress keeps customers coming back for other BOKER 
TREE Y BRAND items, pliers, snips and garden tools 
Ask your Jobber today about the whole BOKER lings 





Be a ~~ 
% >= 
— a 
J 
——_- 
Res i? A 8 
nee ; 
} gi is Na 
gniweisz ’ 
, 
; 
ustome ‘ en 
Ay 





Fast pace setter’ A tog juality 
assortment of most used kitcl 
bnive Nn a fashionabie, pink 
wa noider Stainiess stee ne 
low ground knife Diades, genuine 
Pakkawood handles 





A Tem w nen ¢ at every 
ma want ae e t 7 
at s7or sharp, ' jw-ground 
biad 
5 > 
4 
Sell Quicaty because hey 
E look their quality! Highest 
Quality stee Genuine stag 


handies shaped to fit the 


%, 


' them or ; y 
never Carry anothe bra 
Fine feel and tine , 

f atterr ’ a t eve y taste 


Visit ws at Booths 136-138-140 g00d profit! Wide variety of 
National Housewares and izes. Quality all the way 
Home Appliance Exhibit 

Atiantic City, MW. J., July 9-19 





Established 1637 
10) Ouene %. Mew York 7, 1. 


Plants at: Maplewood, N. J., Bridgeport, Conn., Ft. Smith, Arkansas 





REO) 





~- 
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GRIES REPRODUCER CORP. 


88 


fear 
ag? 


§ 


bigger profits! 
faster turnover! 






WING NUTS 


CAP NUTS 


die cast of 
inc alloy 


for highest quality 
at lowest cost! 






IN BULK, 
BOXED and 
attractive 
counter 
display 
assortments 


Your customers 
want quality plus econ- 
omy! You want fast turnover plus 
profits! Gries die cast zinc alloy 
wing nuts and cap nuts are the 
answer. Non-lerrous, rustproof, cor 
rosion-resistant, with clean threads 
and attractive bright finish. Their low 
cost to you means extra profits! 


Write today for samples, prices 
and catalog sheets. 


Ne. 


World's Foremost 
Producer of 
Smal! Die Castings 


161 Beechwood Ave. New Rochelle N.Y 
Telephone: NEw Rochelle 3-8600 



















easily cleaned. Gallon size, No. 1200 
retails for $7.95: 
for $4.95; pint-size, No 
$2.95, and Standard, No 
$6.95. klectric 
Corp. 


‘Yg-gal, No, 1075, 
LO50., for 
1951, for 
Radiatoi 


Steam 


For more data circle No. 25 on poeteard, p. 53 


Telescoping Push Bar 
This adju table tel SCOPIN push 


bar design fit wood and meta! 


doors from 24 to 36-in. wide. Bar 
if VpA” if and i} made of itain 
less steel with cast aluminum end 


— 





Ne. 990, Ve" deerence 


vo? 


Ne. 996, 
Deer Pyil 





be. Zz 


ncaa a 
Ne. 991, 1" clearence 





available with ‘-in 
990, ()] 
underbar clearance, No. 991, 


posts. Bar is 
underbar clearance, No 
l',-in 
a matching 
vertical 12-in. pull bar, No. 995 
Ideal Brass Works, Inc. 


For more data circle Neo. 26 on posteard, p. #3 


Bar is also available in 


Barbecue Table Cover 


(Owners of barbecues nre poten 


tial customers ror thi harbecue 
table 
easily with damp cloth, resists food 


stiffen. It 


plastic cover, Cover clean 


acids and won't crack or 





-_ 


is waterproof, so and pliable. 


(over comes in four s1Zes 
94xD4 to 
coior combinations W 7 


For more data circle No. 27 


from 
10%«54 in. in two-tone 


& Alau. 
on posteard., Dp. 83 


Adjustable Awning 


Your customers can now have an 
aluminum awning for at window, 
reyardle of size. Wepco adjust- 
able alum im awning features 


patents (j ad} i tryic nl yvnicn enables 





-“ 
re a 


anyone to slide the awning in or 
Awn- 
maximum ventilation and 


Matching 


also available 


out to fit anv window width. 
ing offe 
minimum vglare aluml- 
num doo. CaAnOpy |! 


W eather Proof Cn 


For more data circle No. 28 on posteard, p. 83 


Minnow Buckets 
Made of 


now Dur Ket 


molded fibre. Ace min 


iome if} -qt (illus- 


trated) and 6-qt sizes. The line 





also includes a 2-qt and a l-qt Ace 
bait-Mate, and 
Wilgor Mtfa (0 


For more data circle No. 29 on posteard, p. 83 


standard reliners 


Barbecue Set 


For your customers 


looking for 


ii barbecue et & iitable tor home or 


picnic there is the Hi-Lo Patio Com- 
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ant have one without the 
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Rid Jid KNEE ROOM 


_ ——— -_ 
Se . 


other! - F- 








BETTER-THAN-EVER 
PRODUCTS: 
ieGbR-THAN- EVER 
SALES: 






IRONS 
DRYER, COOLER, 
FASTER 


the ironing table with 
the air-conditioned top! 














Vbu Inproved 





Way out front again with a brand new leg 
design' ‘The new, improved Rid-Jid Knee Room 
> | is extra trong B sginatatig balanced — 
a | provides pl nivoril e room. Add these teaturs 
ps 5 lI? comtlort-l height idjustment air-condl- . : 
tioned ton. automatic openings ind clo ing . 
and fies all et tor sh Dest ale Year yet! Air Flow Pad & Cover Set 


Advertising 8 Promotion 
with New Sales Punch 


Watch it roll! See how the new 
Rid-Jid actionized sales campaign 
for '56 presells with hard-hitting 
national ads in these great pub 
lications ... point-of sale ma- 
terial . . . seasonal promotions. 


MIXED CARS 
SAVE YOU MONEY.. 


Jt 
LN 
—— 


a 


~ AF 


y 


| 
J aT \\ 


\ 


1" 


aad 





ALUMINUM LADDERS AND STOOLS 


Safety lightne trength, eye appeal 
make this a super-selling line of quality 
ladders. Rid-Jid Aluminum Ladders 
have no sharp corners or edges, no pro 
truding screws or rivet See the full 
range of sizes in single, extension and 
step ladders, and stools. 


Jié 3}. Re. CLARK COMPANY 
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for Related Sales 


It’s a natural! The Air Flow Pad 
and Cover Set with Hid-Jid Knee 
hioom gives the homemaker a“ 





, | “matched combination for 
matchless ironing’ gives you 
an automat extra sale with 


every table! 


-Include these Rid-Jid products! 





A 
} Ky gi 
| Ae 
, | ) } 4 Pa gw 
: *| \ J ‘ ( gc ” FA 
P| ; \ ian 
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WOODEN LADDERS, CLOTHES RACKS 
Rid-Jid feature 





ALL-PURPOSE ALUMINUM LADDER | 


line of 


a complete A favorite of professionals and hom 
wooden ladders Irie luding extension owner’ alike the lactase r with + hous 
and step ladders, and stools. very dred use ‘The Kid-Jid All-Purpose 
step reinforced with patented rod con Aluminum Ladder changes instantly 
struction. Also clothes drying racks in from step ladder~— to stairway ladder 
every size . every style. Packed KIDD to extension ladder or two single iad 


for economy. ders. Famous 
y 


clusive design 


‘ 7 


Hid-Jid quality 


SPRING PARK, 
MINNESOTA 











WHAT’S NEW 











+188 Pamions 


re 


“oe : 





anion at Set consists of pal ut 
cooking and serving units, both na 
itiy Z1e-it gdiameter, Lee yp) fiared par 


with removable steel legs in anti 


bra finish Both units have re 
movabie wood nandles and tne 
cooking unit has a steel wire coot 
ing grill. Same company has also 


One-source Red-d buying saves valuable ume, 
reduces clerical work and eliminates 
errors in ordering. These factors contribute to 
increased profits for you 
Only Diamond delivers both DTX Non-metallic 
Sheathed Cable and attractively packaged 
Flexible Cordage produced to the same high 
standards of quality 


[> DIAMOND WIGE & CABLE CO. 


& 


SYCAMORE, ILLINOIS 





90) 






introduced Hi-Lo incinerator Mode! 
HW-1345 for home use. tneinerat 
na four-busnel capaci! fy 
Nivel Products ¢ 


For more data circle No. 10 on postcard, p 


Water Ski Tow Rope 


Vater SkK1e1 tre re tomers to! 
tnt Vale} b Low rope Rope 

' 
lignt green cotl 1M il treated 





to vive yreater trenyth and to 
prevent deterioration if rope 1s 
lored agamp Styrene float and 


hardwood handle are bright yellow 

elf service package includes book 
let, “How to Water Ski.” Packayve 
retail for $5.98. Puritan Cordage 
Vi 


For more data circle No. 31 on postcard, p. 83 


Frames for Lavatories 
‘| he e stainless stee] frames ro? 
installation with vitreous cnina ex 


po ed tr nt, built if} lavatories nave 





been added to this manufacture! 


line of bullder’s hardware. Arde 
frames come in two model thre 
ided Lainie Lee} lrarne ani 

nl tes jiner strips for 
/ ite or tnree ided countel 
top i tHiALION oth mode! have 


vater-tight features. R. D. Werne) 
{0 | ve 


for mere data circle No. 32 on postcard, p } 


Sandlot Ball Equipment 
Hier | item that will neip 
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TODAY'S MOST “SELLABLE” WATER SYSTEMS 


The Famous Family of 


Widjio7, CHAMPIONS 


Convertible CHAMPION 


© te 80 feet 





Shallow Well CHAMPION a Twin* CHAMPION 


0 to 25 feet | © to 150 feat 





YOU CAN quickly build a solid, profitable pump Hus = 


ness with the famous family of Rapidayton Cham 


Packaged for Profit 

























on 
Pplons. This modern line of water systems has more i All Rapidayton Champions are avail 
sé 7? ; byl nit Kiipe i¢ mie : ‘ “4 r ad 
exclusive and “‘worth more’ features than any othe! baad mee ible in “packa models, assembled in 
——— fy a single unit, ready for immediate instal 


line on the market. ‘There's a pump for every need 
for wells from 0 to 150 feet in depth. 


LE lation just as the come from ‘he ship 
ping carton lant on hampion berry 
Kvery Rapidayton Champion has the exclusive range from 13- and 30-galton horizontal 


u7e¢8 to 42. and 52-gallon vertical unites 


Quick-Connect flange which permits the use of pla 
vhich meet FHA requirement bonus 


tic or steel pipe and saves up to $10.00 in installa 





: . lion stain leel tant available on 

tion and material costs. Kvery Champion also ha 1 eee i 
: Shaliow WellandConvertible Champion 
the advanced Quad-Volute design (four volutes in Rush coupon today for full information 


stead of one) which assures peak efficiency, more 
water per horsepower, and longer life. 


Rapidayton Champions are better built unde! MAIL THIS COUPON TODAY! 


continuous quality control method. All (Champions 
THE TAIT MANUFACTURING COMPANY 


have bre DLE LIT ip Le rs with hub coupled tO moto} Established in 1908 as Dayton Pump & Mig ¢ 


shaft outside the pump body, Rotary seal has ex : DEPT 226 DAYTON |. OHI 

clusive brass retaine! lor pertect “seating. Standard Please rush complete catalog of Ranpidavton 
’ ’ : ; ie 7 - 

nationaily-known motors are separated from pump products and latest profit information 


body by simple mounting bracket. Many Champion 
parts are completely interchangeable; this means ane 
lower inventory and easier service. 


tapidayton (‘hampions are the most “‘sellable”’ ADUE 






let water systems made. Sell Rapida Jfon Champton 






THE COBURN 
SLIDING DOOR 

SET #5916 

has everything 

you need 


a >, 


‘ ~~ fl » 


™ easy to order 
M@ easy to stock 


m@ easy to sell. 


Complete in one package except for track, the 
Coburn #5916 Sliding Door Set contains every- 
thing needed for easy installation of sliding 
doors up to 300 Ibs. in weight and up to 1%” 
in thickness, It includes two hangers with bolts, 
three brackets, two end inserts and three lag 


SCTCWS., 





From your stock of Coburn standard track 
lengths and #5916 Door Sets, you can meet 
every demand of the farm, home, light industry 
and do-it-yourself markets. Coburn’s packaged 
sliding door hardware is a steady profit-builder 
because it’s easy to order, stock and sell... 
it moves quickly off the shelf and smoothly on 
the job. 

Write for catalog and price list to Coburn 
Sales and Engineering, 56 Sterling Street, 
Clinton, Mass. 








COBURN PRODUCTS 


3555 


92 





WHAT'S NEW 














@ For more information 
on these products and 
services use free post 
card on page 83. 





contains three ituffed Canvas Da cs 


with wire stakes, '%-in. reinforced 


pls wood pitcher mark er, ply wood 


| 
home plate with regulation spikes, 
a 6 inning scoreboard and a rules 


HOOK his kit for youngstel re- 


tall tO) , | Qh De SigT Associate x 


For more data circle No. 33 on postcard, p. *3 


Magnetic Cabinet Catch 


(Owners of doors that are warped 
interested in 
Catch 


or out of line will be 


this magnetic cabinet catch 





has a permanent floating magnet 
that is self-aligning to oversized 
strike and has a 10-lb grip. Alu- 
minum case with adjustable screw 
slots is easy to install. Penn-Akron 
Hardware Corp. 


For more data circle No. 34 on postcard, p. 83 


Fishing Lure 
Lady Champ is a spinning and 
bait casting lure that sinks quickl) 
and cruises deep in fresh and salt 
suc.tail tag is attached to 
split ring which, combined 


water 
front 
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ass 


= 


with open center of blade, produces 
an erratic, fluttering motion on the 
retrieve. Lure comes in three sizes 
retailing for $1.15 to $1.40. Weber 
Lifelike Fly Co. 


For more data circle No. 35 on postcard, p. 83 


Improved Chalk Box 

A slide opening for easy and 
quick refilling, serrated grip-edge, 
and nylon slide have been added to 







oi ' es Ping”: 

ire 2 ; A 

o hed OW. oe a Sn, 
, Y ol Py ays 

V fd "Fh ok Dee Shs -*- 

mi 7A 






Model 125 self-chalking chalk line 
box and plumb bob Mode | 125 COT 
tains 50 feet of line. Unit retails 


for $1 25. Strait Line Produc is, Ine. 


For more data circle No. 36 on posteard, p. 8&3 


Tricycle Kit 
Tricycle owners will find enough 
material in Trim-A-Trike kits to 


decorate their new models or reno- 


TI | | 


| - 
on : F 
(40! 2 








oe 








Lae 
vate an older model. Kit contains a 
foam rubber-padded seat cover, 
plastic handle bar grips, chromed 
bell, a motor-noise maker and tri- 
colored crepe paper. Kit is for use 
on both boy’s and girls’ model tri- 
cycles or for bicycles up to 20-in. 
wheel diameter. Kit retails for $2.- 
95. John Badal Co. 


For more data circle No. 37 on postcard, p. 83 


Resume re ading on page 13) 
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WEY iaam Tools 


How to sell 9oraw- Frude.— 
the tool everybody wants 


This is the new one! A compact merchandiser for Screw-Mate 
countersinks, counterbores and plug cutters. The bright plast« 


rack displays 10 popular sizes 


of No. 1525 Countersinks: 


5 sizes of No. 1524 Counterbores; and | No. 1523 %” Plug 
Cutter. Drawers are divided into’ labelled compartments for 
selling stock. The free display case (a $7.00 value) takes only 
9% x 12 inches counter space. Everything adds up to easy 
selling of wanted tools. Get No, 1525M for those impulse sales 


Screw-Mate Set No. 1525A 
5 most popular No. 1525 
Screw-Mates in how-to-use, 
“tell and sell” package 
$3.69 retail. 


Order No. 1525M from your whole- 
saler. You get 44 selected Screw- 
Mates with a retail value of $43.08. 
The $7.00 display case is abso- 
lutely free. Write Stanley Tools, 
Division of The Stanley Werks, 
366 fim &., New Gritain, Conn. 





No. 1525 


Screw-Mate Set No. 15258 

5 most popular No. 1525 
Screw-Mates in free alumi- 
num stand for work bench 
$3.69 retail 


STANLEY 








TO HELP YOU SELL 


® For more information on these products and services 
use free post card on page 83. 
















if ontinued from page 13} ecnase back card | made for scoten 
Model 618 R 


branch piastic tape display rack 

> CP-] The ecard. constructed of 

Best Seller | ARMA, eS 
tures a two-scene picture window 


cet: } spray 


‘ T) ite { j romers VaAlIKING nast +} e ° 
Mand fy ‘ ; r dern design 1% rotary p/ee ' ; vv < ini i> ,/« i ii 
Will) a ine dé 17 @ feature: Piotr eet LE ee ee ET De eset 
2a ry an EE OR eS ms ‘ 
2% Pr. ¢ Wine with recoil starter ‘oe iy 


i Scorce 


‘ Viiéeeet Atig 
piansree tare 























f ef ’ gt f ,) 


ae “959° 


1o.b tae 

















3 ec 
wood panel with chrome stripping 7 
ea 
l'nit may be ordered with one. two 
, ’ 
or three of ene h too] / fica Drop 2 eo 
a ° ; ‘ool (‘or 
210) 144.8 ea Forge & Tool Corp 
For more data circle No. 38 on postcard, p. 83 a pl , will eg , pl pat eovers ad 
5841 West Dickens Avenue, Chicago 39, Wlinois : 
Kitcnen cnalr torn trom ise and 
4 e i? Tne next Ter trie ame cna} rs” 
Sprinkler Sales Aid ve , os 
T) ) , paired With plasti Lape Vinne 52 ec 
< ij} | . _ P oT “awl 
ALWAYS i] ( inte} Gispiay To! iw ita Vining and Vita i'n 9 ec 
prinklers features an actual sprin 
For more data circle No. 40 on postcard, p ; 
Kler mounted in a die-cut card and 
We always did, and always 
| 
will, continue to direct Water Fountain Display Card 
Master customers —— millions Th ) | 
~ ni) nree-color, die-cut counte 
of them to hardware stores. 
' ' gum PARK displa Card permit mountiny oO 2? eo 
o your store oe : i 
y ae SPRINKLER the outdoor bubbler directly on tne 2 ea 
Carry a supply of Water Mas en ine on : card over a picture of a standard 
will , ain A 
ters Enjoy smooth, easy sales. v ; 18s WATER PRIS et . ; {) itdoo} faucet { ard nrinted © 
rv 7 y ’ signu “ay iree yl Witt lac 
and satisfied ‘ready to buy : n yellow and green with bij 


other items customers. nit (‘ard measure Lixls 





RE) 
DE. 
DE, 


LWoO wprinkliel alread. boxed Sale 


root 










GET THE 
GENUINE 


WATER 
MASTER 








tion on Tront of box snow prin 


| ; 


Kite) mn action Park Sp nkle 











Por more data circle No. 39 on postcard, p. 83 






Tape Display Card 







The Hardwore Man's er © © ca : ony | a a 95 
init ‘est if iIniTi¥v i Lik Lape aul ' ys 
TOILET TANK BALLET" x plastic tay a 38 







America’s Largest Seller 


__HYCEMC _. AMIR SAE 
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WHEEL——'/2 ARBOR 


COARSE 
92 3° Wheel 75 ea 
95 ea 3 ea 


130 ea 2 ea 


94 4° Wheel 


96 6 Wheel 


WHEELS WITH SPINDLE 


COARSE 
60 2'% Whee 
62 3 





2 ea No 61 2'% 
No. 63 3 


| 1.05 ea 


Wheel 1.05 ea 2 ec 


CUPS WITH SPINDLE 


COARSE 
80 ] "4 ¢ VP 
No. 82 24 Cup 


OTAL LIST PRICE 


120 ea 
145 ea 2 ea.) No 


RETAIL LIST PRICE 
DEALER COST 
DEALER NET PROFIT 





‘yw 


a 


\« 


FINE 
1.) No. 93 3° Wheel 
No. 95 4° Wheel 
No. 97 6 Wheel 


No. 32- ASSORTMENT 


95 ea 
1.30 ea 
1.70 ea 


FINE 


Wheel 1.30 ea 


Wheel 1.30 ea 


FINE 
2 ea.) No. 81 1% 
83 2% 


Cup 7 45 ea 


Cup 175 ea 


$38.95 


$38.95 
23.37 
$15.58 








HOW ARD 


POWER TOOL BRUSH 











| 





POWER TOOL 
BRUSHES 


INDIVIDUALLY BOXED 


HOWARD 
POWER TOOL BRUSH 


‘ 
[aoe 





HOWARD 


POWER TOOL BRUSH 





Ite” —< ~- iF - 
tj 





—_—_— | 





HOW ARD 
POWER TOOL BRUSH. 
omoeer” at 
\ : 
eo WARY 
powte (O01 seuye 4 { “es 
—-* -- \ 











HOWARD 
POWER TOOL BRUSH 
emoeane aoe 





seers 





FREE DISPLAY 
FULL 40% 


DEALER PROFIT 


















m@EVEN WE WERE AMAZED” 





LABORATORY TESTS 


» MARK CHROMATE 
well points 


are the most dependable, 
most trouble free well 
points you can sell —and 
the best value for the money 























= 
= 
t we 
9oa-bu 
mat — pee" two ee ed 
i nat © 
nh *S tests * ai- 
0 til we pa iv ynd use con ly 
ewe knew SO now BOOS wg rigid CCCP vere BFC vas the OF 
aian't Kreegs vo the Bed the ed yind of 
aing 5 auplicaté th ynrom ' th 1 
be dev put to our ight 4 -—" ecognize-o” 
tions, » stayed OFT tomer CO". 11 Points F 
supe ible with MAR cineerely: 4 p ee | z ; 
‘ver. Wel} suppss b:: 
oe 
ema You Awant the point Bo: 
The name Clayton MARK, world’s largest manufacturer © that tested best 328 


of water well supplies, is famous for QUALITY and © that costs no more 


DEPENDABILITY. lite rugged MARK one-piece forged * Se enty pom win 

steel well point has long been the best on the market! all these important features: 
NOW — Clayten MARK has added “Chromate” coating. + 
This new “CHROMATE” point undergoes 22 separate ° 


beeec. 
_-an 


Forged steel — one piece 
greater water capacity 


operations to protect the entire WELL POINT against 
electrolysis, corrosion, deterioration and discoloration 
and to bring you, absolutely the finest, longest-lasting 
well point available — anywhere! 


sé ah your Jobber for MARK ‘'Chromate’ ’ points . . 
Stock them for THlore Satea/ 





© accurate, plated threads 








— eliminate leakage 
Individually wrapped, 
labelled and packaged 
in sturdy cartons 


Yow CHROMATED 


for maximum protection & 


1900 DEMPSTER - EVANSTON, ILL. 






96 





GREATER CUSTOMER 
SATISFACTION 
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electric, hand and powel operated 
knap 


TO HELP YOU SELL 


New Displays and Other types. Accessories and service parts 


Duster models ine lude rotary, 





ack, traction, electric and hand 


Dealer Sales Helps are included. H. D). Hudson Migq.Co 


For more data circle No. 43 on postcard, p. 53 


and has i LD if} ci ipie A 
ase] (ame fj (jutdoor ia inhley j) 
(Cambridge Tool & Mfq. Co., In 


For more data circle No. 41 on postcard, p. 83 


Lamp Bulb Sales Kit 


This manutact itl rit «ll ricrie 
a program to promote mercnanc 
lly a complete line of electri Amp 


Track Demonstrator bulbs. Highlight of the program 











. a Super H kit for dealers, contain 
.0O. 645 mounted counter display ' 
. | | , | . ] 
ny iaMnhp dj mA mcnhAyvye, Wilt 
: ise of PI fer (sro ada i] | | . 
ana (‘tf inte} ci} plea wind: VA ran 
TT Trac} Wricl ma [pe ed ' 
cals, and a three-dimensional tra 
. parent plastic window sign. Gen 
a wy. } CTE Lamp Di 
: ae bor more data circle No fi on ‘ tcara ' 
tenants ‘ 
wasmiacton, nt 
fare Door Closer Unit 
? psatee sees ; { istomel ~ Crit rel orking 
a 
; eots demonstration of door closers with 
this demonstrato! init offered as 
part of a package deal SWiIPINY 
A EE NS a" 
TOP. THAT BANGING DOO 
tf Walibld ird, i Té } a —e 
ind th | Te 1} YY ley 
Trato!r now propel faliatie 
applicati I 1) Pia ilso dem 
trate 7 Tie r) oft ealed " 
rreuse } if ed Hall rye iriny 
Linger with siient operat 
Wa hingron Steel Produc [ | nie 
for more data circle No. 42 on posteard, p. *3 


Sprayer, Duster Book 


: vood * e} open nnd clase | 
This catalog illustrate and de panel 

how action of Lhe (loo) Close) 
ribe most typ of hand or 

Jemonstrator Included Vitl 


power-operated Dprayel and dust , 
rade} cyt | doz or more aoor ct Cl 
farms 


‘ ? Use around nomes, 


, . | ol doot ClO ‘*T ri idotie Doo) 
; : : , ‘ : : , ** 
(i) if] industt \ | y pe s 1 sprayers 

oser corm in three modeis retail 
cle COMpPression, Knap ack. Hy 
OZ.z 5.20 and $4.2b 


ripe ror — 


{| i-(, ijl, ‘Trombone. bucket and 


wMperio? Spring Hinge {0 


barrel spray wheelbarrow, 


) iTrip 


ler more data circle Noa i> on je teara te 


Electric Tool Catalog 


(complete line of Silver Line and 
Speed ‘v | electri foo!) } iu 
trated and described in thi LWOo 
color, 44-page catalog. Booklet mea 
ires &*oxll in., is completely 
indexed and three-hole priidie hed fo 
insertion in ring binde) ‘J ypical 
page shows photo of basic tool, il 


lustrates tool in use, descriptive 





matter on tool and its related mod 
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THE 


BOHEM 


LINE 











BOHEM 


CUSTOM 





BOHEME 4 


DE LUXE 





BUILD SALES AND PROFITS 
WITH THESE FAST SELLING 
TRASH BURNERS—UTILITY CART 
AND LEAF BURNER— MAIL BOXES 


A zed Steel ’ sve 7 j - pierte « ’ “ 


e RESISTS CORROSION 
© SAFE—NO FLYING SPARKS OR EMBERS 
® EXCLUSIVE TOP KEEPS TRASH DRY 
e SCIENTIFIC DRAFT DESIGN 
© RADIANT HEAT BURNS MORE—FASTER 
SUGGESTED RETAIL PRICES $8.95 TO $13.95 


. 
BOWEN * 


UTILI-KART AND LEAF BURNER 


a mf 





“K7e © o z . 


es j y - ; e? ¥ 


BOWE) 


MAIL 
BOXES 





Fvery home wher wants one ' hese tw ew'y siyied 
gaat hed ? fern toste i. a } god 

, fos y $4.95 and $7.95 

Write fer ampilete feraila fe seets ond prices 


’ 


BOHEM MANUFACTURING CO. BSaYm mawa Pa 


Bilt | Luality Products: 
A) 


FOR THE HOME 
SOME TERRITORIES AVANABLE FOR REPRESENTATIVES 


peste ’ ete 





SINCE 1897 


97 











Model 616 E2 


Best Seller 


fa | leader that t 

‘ 4 ‘ ew ott-set whee 
ly } arniwe 1 100 RPI 
_n. PrP. P ee electri té 

‘ ' gore yitt g ‘7 witcl : ‘ 


foyeritD ia reiay 


Dealer Cost —_ 


| * v fac st ¥ 





PIONEER Gen-E-Motor Corp. 


5641 West Dickens Avenue, Chicago 39, Wiinois 


mouse TRAPS 


4 Sa Ww 





with this TRANSPARENT 


A Na . 


® EYE-APPEALING 
© BUY-APPEALING 
© PREPRICED 2 FOR 15 





Step up unit sales with the self-serv- 


ice “Con't-Miss’ 2 PAC. This con 
venient, transparent package is a 
proven, ‘sure-fire’ traffic stopper. 








McGILL METAL paeoeels C0 


MAREN G 


tL Lint 





OK 


TO HELP YOU SELL 





® For more information 
on these products and 
services use free post 
card on page 83. 





Cis, also sper ification tables and list 
of attachment accessories and re 
placement par! available Tho 
Power Tool Co 


for more data circle No. 16 on posteard, p. #3 


Kitchen Booklet 


liere is a 
tribute 1a) 


hooklet You CAT) ad) 


increase sales of kitchen 


unit ba if tchen planning 
outlined in layman's terms in the 
booklet, “Planning Your Kitche) 


Layout Booklet explains to the 


homeowner the function, sequence 


ind relation rip Ot VAaATIOUS work 


erentel Back Covey of hHooklet 


provide pace Oy) nomeowner to 
rough out plan for new kitchen 
tn Republe Sfeel 


data circle No i7 


himselt Corp 


for more on postcard, p. 83 


Ceramic Display Unit 


Built oy] wood Onl rectlany ila) 
lines, this self-service counter me} 
chandiser displays a full line of 





‘ 4 
y's i r 
/ 

’ 
ar: f | 
ri ‘ 1 ¢ 
pile 
1D) cc] 
; 
pF i 
dresden v1 
{ ’ 
re ‘ 

a iz . } 


COTTi patil 


(,rifiin CC ¢ 


For more data 


Counter 
Thi 


chandiser fh 


Ompiement 


circle No ‘o on o 


Display 





display it les 41% d 
{ hott Ty} . ? (1 . 
polis! b ture 1 
‘ j ’ 4 | 

( f +7 

Lrpie | yrerg 

ed ra } 
f 
fer more data circle No 0 


Pump Demonstrator 


HARD. 


Orit! Stead 


operate f 


‘Rk AGE. 


or 


JUN} 


1956 






selected 
HICKORY HANDLE 


This heautifully polished 
xwftagon neck round bell 
ad e eve carpenters ham 
mer is made with regular 
curve d or straight rippiner 

ws it o head, spot 
burned finish. lhe finest 
carpenter hammer avail- 
abie 


ELLER 
HAMMERS 


You can sell Heller Ham 


mers with complete confidence 












this is only 


1 of 60 
different 

hammers & 
hatchets 
in the 
Heller 


Line 
























All are made of forged, high 
carbon tool steel, precision 
hardened, tempered and tested 
to meet Heller’s high standards 
of quality. Each hammer ts per- 
fectly balanced and ts fitted 
with selected hickory handles. 


1 
warte NO 


to your nearest Heller Branch for the 
new, complete hammer catalog, *1-56. 


Waitt 


This new catalog describes and 
illustrates our complete line of 
hammers manufactured for: Car 
penters, Machinists, Tinners, Brich 
lavers, Tilesetters, Blacksmiths, 
harriers. U/ pholsterers and Weld 
ers; als» our line of Hatchets 


HELLER root co. 


Subsidiary of Simonds Saw and Steel Co. 
NEWCOMERSTOWN, OHIO 


BRANCHES: New York, Detroit, Chicago, Los Angeles 


HAMMERS—FILES—~ WRENCHES— TOOLS 












e 10> 
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comes with 
PRE-INSULATED 


splices 


connectors 


terminals 


FREE with 
EACH TOOL 


does all thes 


things beside 


CRIMPS Solderiess Terminals and 
Connectors without solder or tape 
for safe connections. 

STRIPS Wire sizes (22-/10. Gauges 


assure proper length for sure, safe 
crimp. 






CUTS Wire, making clean, sharp cut 
through insulation and conductor. 
SHEARS Bolts ond screws without dam- 
aging threads—no filing or hack sawing. 


395 




















This popular tool comes boxed with trial assort- 
ment of terminals and connectors. Anyone can 

do a professional job on hundreds of minor 
electrical repair jobs around the home or gorage 


COMPLETE MERCHANDISING PROGRAM 
Newspaper and national magazine ads and 
store displays. Repeat sales of terminals and con- 
nectors from the Terminal Assortment Counter Dis 
play. Call your jobber today. 


‘ eee | 





























| Aircrat? Marine Products, ta { 
Hardware Division AJ t 

| 2100 Paxton Street, Karrisburg, Penna. 
| Name 
I Address —— 4 
j City State | 
i Your Jobber ' 
| Address | 
- 


Terminal Assortment 
Counter OD ispla y 


























































I 


A 


fi 
y nree 


qa 


such as the popular 


VLCHEK 


PANEL BAR 







} ecial 


lor 


nigin 


very &-piece ae! if 


." peiec 


chr 


VLCHEK 


\ cilable iti @&) 


finiahe f 


~/ 


WRENCH SET 


pk, . od 





siream| 
hieal treats 


Mr) rit} t¢ 


GUnGtysis slee) 
aqadgea 


slrengih 


ers different open 
different! ope 
® seis. sizes on eac? were 
natural biact 


me piatled 


MTS AT- 
© BOXES 











P j 

/ ‘ 

‘ 
. ale “oe ageil ie ’ J 
Snow em, seil em oir live Vicher. 
j casi boxes of lurabie ¢ netruction 
and practicai design. Various mpart 
ment arrangementis for any need 


jht standard sizes rang 


ing trom 4 xZ°a KEL tolO’sa x 6.4 
x 4 sful 1y t rysiai ' i¢ ‘if iT} | ied 
plastic. Write for Waiog and Prices 


‘ 


= 


VA/, eee Cee eter toes 


/ WLCHEK TOOL «o 


2001 test 87th Street 
Clewetend 4 Obie 


TO HELP YOU SELL 





@® For more information 
on these products and 
services use free post 
card on page 83. 





turn water on and off ae LCe now 
pump operat lem operates 
Vvithout toray k and is de 
igyned ro! Ase Whierevel «i COT) 
ventional na vate} 

lem j ul able (i) pace doesn t 
permit i toraye tank Hypro 


[ne 


more data circle No 


ICnainee ring 


bor on postcard, p. &3 








NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Label Printer 
Trig-A-Tape Model T 
able, one-hand label printer that ap 


iisa port 


plies and prints a paper self-stick 
ing label in one operation by simple 
linger pressure (nit will print 
prices, code numbers, identify parts 
and merchandise, or place similar 


labels 
600 


niormation 


lrig-A 


on pre-printed 


delivers about 


‘Tape 









ianeis to a roll lape 1S 


assorted 


x 1-ir 
«> ’* 


ay allable if] 


: 
white or 


Labels will take pencil, ink 


COIOTS 


or crayon and may be 


pre-printed 


with company name or other in 
formation, leaving center sections 
free for individual label coding 
Uni afe on all surfaces, and 


t adirectis merchandise 


(jt) 
witnout use of tfanite ¢ 


bor 


Lupe Cu orp 


more data circle No ) on postcard, p. 44 


Safe Brochure 


A 20 Page Hbrocnure on protec 





tion of! record avallable ae deal 
ers. “How To Be Sure Your Safe 
is a Safe Place for Your Record 
tells how to determine if record 
are being properly protected. In 
addition to giving tip on recora 
protection, brochure details correct 
procedures tol casn protectior 
Vosier Safe Co 
For more data circle No en postcard, p. &3 
Price Markers 

Pre ' ) 
ry pane | nov 1) ; 
mooth naterta lal 
without moistent be applied 
removed re-ap ied if ‘ 
without leaving any marks on me! 
chandis¢ Markers come in several! 
nape eitne) pre printed VIUT 
price and store name, or blank fo! 
dealer to fiil in own prices Special 
offer and halt price ale marke} 
are also avallable Lahe Ti iz jie 
Co.. Ine 
For more date circle No. 54 on postcard, p. 83 


Box Trucks 

Made of extra tough 
fibre, Fedco 
floors and sides, 
that ther 


splinters to 


Vuk anized 
nox trucks have smooth 
inside and out, sO 


are no rough edges or 


nag or injure mer- 


chandise. Reinforcing ribs for top 


moulding and running completely 
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NEW EQUIPMENT 


New cost saving equipment 
for the store and warehouse 





Aft ate the body, combat 
i ‘ T and 


and endurance to truck 


plated t 

strength 
Walls are 
with 


corrosion, add 


red, and coated inside and out 





moisture -resistant clear varnish 
ly are available in tandard 
and peclal custom designs, in 

ard and special sizes, and 
made to order in drop-side or open 
cet mode! ‘ ataloy avaliable 
it} request Federal Fibre ¢ orp 


For more data circle No. 55 on postcard, p. 83 


1000 Lb. Fork Lift 
FL-1000 E-Z Lift is a 


Capa ity 


1000-Ib 


manually - operated = h 


draulic fork lift to handle pallets in 


tions ‘where cramped 











Tria Ke Arye! lift Mipra { rt 
f t er Vii ifet overload 
, ele e TO?! iTet I pera r and 
D n of materia ndied. Unit 
} roier Heat nyt Due} fy rit 
vheels and swivel-type rear cast 
e} Brake is foot operated and 
trigyer reiease Spe ! LO! 


of unit mav be modified 
ndividual 


’ ’ 
f ontroi2 f fj. 


requirement f rown 
For more data circle Neo. 56 on postcard, p. 3 


Resume re ading on pade 14) 
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a 
The All- New 


UNION MT-7 


Swyper Steel 
MACHINISTS CHEST 


Originated and first commercially pro- 
duced by UNION back tn the 1890’s, the 
famous UNION B-20 quartered oak 
Machinist's Chest ha 


familiar 


s been an old and 
friend to everyone connected 
with precision tools 

And now UNION has translated this 
hasic de sturdy, streamlined 
steel model... The first really new Ma 
chinist’s Chest in years... the MT-’ 


sign into a 


Overall Size: 2042” long, 9” wide, 1444” high 


Attrac five Silent Sale 
DISPLAY 


SJ7idTi ( Ql NTE at 
furnished with each Chest 


’ P ’ y 
” ew NION M Ope + Drand new market. Here 


, 7 ’ , 


JOBBERS: 
DEALERS: 


Write for literature and 


se on the Neu M1] / 


prt é 


} S| ¥ {dab DAW 
Ap Scoot 


Mere 
MECuanics} 


S AN te 


Mi aN att i Y 











LOADED WITH EVERY 
WANTED FEATURE! 


APPEARANCE 


@® Ultra modern streamiined design. The last 
word in Machinist's Chests 

@® All ypners fully rounded Nothing 
square sbout the UNION MI j 

tapered top 

sed feature stripes in top 


© full drawn seamie 

© tmbor cover and 
front add strength and modern appear 
ance 

@ Attractive matched de: 


hardware fittings 


gn, heavily plated 


DURABILITY 


@ Top quality polished j rolled stee 

® Welded Box Girder bottom reinforcement 

® Welded double wall end and front panel 
mynmeaty ’ ’ 

@ Fuli-leneti ontinuous hinge welded to 
La mid yer 4 nige “ ngs ry ounted 


inside tor neater Ope sfance 


> , ' ed tee handie eas / wit? tand 
/ h 4? teat 
® Silver Dentone finish, infra-red baked to 
{ ; ‘ aif xe ’ +f ‘ne 


® igs er wing ‘ "a 
f pacity tha ifiy | if te 
Mart ’ ; ' 
. yen a ted ‘ mwer with de 
’ five we ‘ 
— (aw ’ ; n tu ey i fer 
ry ’ ‘ ifety ? U ; ow f 
, fants« 
° aly ney nige ; nm 6for 
‘% ‘ rity 
; rie ’ | : 
7 


Lom. 2 OR. 


STEEL CHEST CORPORATION 


LEROY, NEW YORK 





10} 











More people buy 
Super Kem -Tone 
and Kem-Glo 
than any other paints 











They're presold by 
more consumer adver- 
tising than any other 


paints... 1956 bigger 





than ever! 





... NO wonder Super Kem-Tone and 
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“= Al so for 
ais Meu Ay Finest Wood" 


Made and Distributed by the Allied Paint Leaders of the World 


. The Sherwin-Williams Co., Cleveland 
Acme Quality Paints, inc., Detroit « John Lucas & Co., Philadelphia 
W. W. Lawrence & Co., Pittsburgh « The Martin-Senour Co., Chicago 
ie ee Ge ee ge Ue a ae a ee 


Kem-Glo make more money for dealers! 
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Read it in HARDWARE 


NEWS OF 


HARDWARE AGE FOR 


xKakKKKKKSK 











NRHA 57th Annual Congress Meets July 22 Dietz Lusk Named 
. : eo, ; Mid-Western Manager 
For Margin, Credit, Training Discussions 


Dietz Lusk has been named 





mid-west tale manayer, 
The 57th annual Congres State and Canadian associa ; ‘He 
" , , naradware department. enr 
of the National Ketail Hard tion president and their : , 
) - Visston Div., H. K. Porte 
ware Association will discus wives will follow the dinner 
(o., ine., Philadelphia, Pa 
margins, credit sales, store fhe evening wil be com ' 
Mr L, isk, with by ton tor 
personne: training and gov pleted with an International , 
4 2Y years, Ni reyional iper 
ernment interference in bus ight, to include state songs ane ! _ 'P 
Vision over hardware sale 
LTi@ae j flow! how and dance Hy 
; ra) im i tate are e con 
I he convention will meet he opening busines - 1a i4 : " 
one 4 ; t s to - ‘ te ut 
‘ unday, July ) M4 thro Sar ion at 9:50 a.m., lue day, as ne idq uarese ' 
wn ' ' aD ansas City, Mo 
Phureday, July 26, at the July 24, will feature NRHA “- y, Me 
; ; ; . . *-*i¢ rit ‘ tn . 
Koyal York Hotel in Toronto, president Harry H. Meyer ot te is presiden be ' 
¥ P ; ; : if ; as 4 ‘) ; 
(anada hawano, Wis., delivering hi Hardware Golf Associatior DIETZ LUSK 
his wiil be the first keynote address 
NRHA Congress held outside The viewpoints of whole 


of the United States. It will saler and manufacturer wil! Supreme Court Ruling on Fair Trade Voids 


also mark completion of the be discussed by the next tw: 


iid apie Geandion epeahes Some Manufacturer-Wholesaler Agreements 


tetail Hardware Associa f harie |... Hildreth. 


presi ‘air trade agreements be decision, found that the e» 
t '* N lent of “me aterho | 
ion’s affiliation with NRHA de Kmery-Waterhouse tween a manufacture! who emption to the antitrust law 
ris oelie Yo ' d j \ ¥ la iy i ; ) 
Kegistration for delegates, o., Portland, Me., hardware jj, 4 competing wholesaler granted by Congress to fai 
’ 7 > ry > 4 ‘ ‘ / : 2 rr 7 a " 
their families and guests will wh ape r, and president of and an independent whole trade contracts does not ap 
at {) { MY ‘il th ; ti fii 4 i ‘) i j ie | } | ’ . 
art at | ii se 9 unday, ‘ | ‘) | \ ‘ | nier. ynre niepal the | Me ply tt. ayreement “het wee r) 
July 22 Hardware Association | | | 
“ . ipreme ourt has ruled in wholesalers, or between per 
rhe president § reception, giseu Vargin Vel yf f bon 
il dec} MOT, Of it bait rade ons. firms Or corporations 
Monday, July 23, will be the la 
. . VI : Case in competition With eact 
« irieae Me ‘ie : : ‘ ‘ 7} ' ’ res » « 
fi of a serie of - ay wear Li <9 “ The high co irt., if) i ft) | ott ha 
event: Introduction of “Ali if ontinued oy page lO) 


‘T ne effect of the decision 


on the hardware trade had 
John Knox is “Hardware Week Retailer of the Year” t yet fully 


been appraised 
¢ 





at pre time. 
| . a Justi Department off 
+ tigi ny the de 1eoTi (“ATi 
- - | : 
: provbab \ rye extended to out 
: ; aw fair trade t he 


contra ry 
Ae =— 


~ f > 4 (wee! maniufract ire? and ie 
' ‘\ i LALiC! when the manutar 
’ ’ . a 

- 

. 


¥ ; - ? ire? j ie ‘) ii compet rit? 1 ¢ 
| . 
a 


tne! 


Thi overrule | Federal 
\ : lrade f ommi ion decision 
or tw veut avo in which 
Hastman K odak wa per 
mitted te ign fair trade 
vrreement ‘with retailer 
whe competed directly vith 
the firm’s own retall outlet 
budge tani« ~\ Marne 
outgoing ¢ hief of the Anti 
trust Division, says the de 
cision 1 inotner instance ol 





yrowing court restriction on 


bHlardware Week Retailer of the Year John Knox Santa Ana, Calif., 


keys to his 1956 station wayon award from Otto H 


dealer, receives the fair trade, under which the 
(,rigg@, secretary of Pacihe Southwest 
bHilardware Aas n From left loseph Knox, lohn Knox, Otte iH Cree, Gary Lockmey (hev 
rolet ayency, and Lem Hall of the Saturday Evening Post. Mr Knox was chosen among fair trade laws the’ must 
24,000 IRH \ stores in the annual national competition whi i in tied in with IRHA Hardware - —— on , —e , . 


Weel 


tates are being warned that 


while they are free to enact 


(Continued on page 107) 
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Western Tool Names 
Merchandise Manager 

Clarke 
named merchandise manager 
of Western Tool and Stamp 


Gambie-Skogmo at Minne 


Minn 


apoll 5, 


Shaw nas been 


L. W. Elliot? Appointed 
Griffin Sales Manager 
Griffin Mfg. Co 


et ie, Pa 


has appointed L. W. Elliott 
to sales manayger 

Mr. Elliott directs sales of 
light builders’ hardware, in 


dustrial hardware, cold-rolled 


trip and stee| 


steel, 


stamp 


ings 





(CLARKE SHAW 


ing Co., Des Moines. 

Prior to thi 
Mr Shaw wa 
Camp Hardware Co., whole 
Des Moine for 1] 


and, previou iy, <A re 


lowa 
appointment 
with Krown 


Saier of 





yea! 


tail store supervisor for L. W. ELLIOT 


DEALER BRIEFS: 





Montana Dealer Joins 


Two Grand Openings 


Our Own Hardware; 


Marked in California 


hav ew, Mont {(,ambie Visalia. ( ali Perry 
Hardware recently oined Hardware, formerly at 520 
Out Uwn llardw are ‘ , I Main st... recentiv held a 
dealer-owned vnolesaler of three-day yrand opening 
Minneapoli Vi Lloyd event at it new quarters at 
' 


ib, SOT j trie OwWwhe!l (jul 11} S Willi St in 


Own ridgaw ha more (nan oo the 


makine 
gift, china, and 


114) 


maove, a 


: . » ; 
atare i? j eve? tate (f ontinued ov page 


Stanley Names Pease, Pelton, Freedell, 
Willoughby, and Lohmeyer to New Duties 


\ number of 


; 
nw é 


maior execu 


management change 
nave 


John ¢ (airn 


Deer announced DY 
pre ident of 


Works, at New 


(conn 


tne , taniey 


+1 itain, 


“Due to the = increasin 
number of division yrow 
ing diversification of prod 


icts, and 


eparation 


wide geographical! 
of divisions,” Mr 
Cairns said, “it appears ad 
visable to strengthen admin 


istrative upervision. 


Two new position: ate 
created in the move Hloyt 
{ Pease and Henry \ Pel 
ton vice president if the 
company, are vice-president 
divisional administration to 
assist executive §vice-pré 
dent W Ronald Morse itl 


arrying out policies 

( Kenneth Freedell and 
Russell J. Willoughby have 
heen elected vice pre ident 
in charge of Stanley Tool 
and Staniey Hardware div! 
sion respectively 


( harie L, 


named 


Lohmevet na 
peen general annie 
Stanley ‘Too! 


maAanayvet of 


ii pe t rormerly held my Vii 


I: reede| 

Vr. Pease, at the Stanley 
W ork ince 1934, was a 
sistant general manage! yf 
Stanley Tools divisions priot 


election a& vice-pre 


dent in charge of Stanley 
lools in 1951 
Mr. Pease and Mr. Pelton 
were elected directors of the 
y Works this year 


Mr. Pelton joined the com 


Staniey 


(Continued on page 107) 


Woodworth Retires After 
50 Years With Samson 


W aiter (, W oodworth ha 
retired after bv years ot Se! 
vice with Samson 


Works. Boston, Mass 
Ile joined the firm in LOO6 


(Cordage 





WALTER CG. WOODWORTH 


lie served as sales manage! 
until mid 


fed 


fo! mmathy Yeni 
14 


Vice president iti 


when he was ele 
charge of 
Sales 

MacKenna ale 


immed Vii 


~ , 
Vell 
mMmanayer, na it 


W oodworth’s re 


} ‘ 
POrisiPiil f 





HOYT ¢ 


PEASE HENRY V. PELTON (. K 
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“A Good Line to Handle” 







GRIFF 


Cat. 2113107 
s | emplat }Seatt lhutton ‘T ip? 
with permanently attached Learings 


Builder's Special 
Cat. 2540 


You'll find the trade saying 


Wrought Steel Butts 


IN 





HINGES 


ritv40 


“Let’s handle 


Griffin Hardware because Griffin gives good 
service, they back up their products, they 


never cut their quality 


and most im- 


portant the customers like the products.” 


Display them and you'll sell 
Hinges 


. order by the carton... 


them—Griffin 
in any 


selections your customers want. 


NEW VISIPAKS— Order by the 


carton of individual carded items 


GRIFFIN 


“since 1899" 


MANUFACTURING CO. 
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ERIE, PA. 





News of the Trade 


Lawn Mower Institute To Hold 4th Convention 
At Washington; Features Service, Selling 


The fourth annual conven 
tion of the Lawn Mower In 
Litute, Ine., will be heid on 
June 28-29 at the Mayflower 
Hlotel in Washington, D. ¢ 

A work hop of 


practical 


presentations by key person 
nel of lawn mower man ifas 
turers covers five major ib 
jects 

service managers will at 
tend a Service Manavyet 
Forum covering specific and 
broad service problem 

There will be panel di 
cussion and open forum on 
ideas that sell lawnmowe! 
presented by sales and ad 
vertising men from acro 


the country 


57th NRHA Congress 
To Meet on July 22 


(Continued from page 104) 


and weneral manager of 
Peck, Stow & Wilcox Co., 
Southington, Conn., and pres 
ident of the American Hard 
ware Manufacturers Associ 
ation, will have as his sub 
ject, “Met with Alarm, But 


with Action.” 

The concluding address of 
the opening business 
will be “Who Wants Money?” 
by John D. Bell, promotion 
manager, Chevrolet Moto: 
Div., Motors ¢ orp 

Men of the convention wil! 


Session 


(,eneral 


attend an industry luncheon 
The speaker will be D. Leo 
Dolan, director, Canadian 
(,overnment 
Ottawa, 


talk 


Hureau., 
who 


Travel 


Canada, will 


on relations hetween 


(Canada and the United 
States 

The second business se 
sion at 9:45 a.m. on July 25 


will feature a hardware 
dealer, Reynolds Allen, owne: 
of Geo. E. Allen Hardware 
in Salem, Ore. Mr. Allen’s 
subject will be, “In God We 
Trust, All Others Cash.” 


Jack Lacy, president, Lacy 


Sales Institute, Boston, 
Mass., will talk on “The 
Need for Better Trained 
Store Personnel.” 

“Big Government and 
Little Business,” will be the 


topic of Hoyt P. Steele, pres 
ident, Benjamin Electric Co., 
Des Plaines, II! 

At the concluding 
Thursday, July 26, 
tioneers 


Session, 
conven- 
committee 


will hear 


Ideas in methods, manu 


facturing, and engineering, 
aimed at cutting costs and 
raising profits will be pre 
sented 

Top management will hea: 


“a forum oni “kconomi in i} 


cators.”’ 


An open forum, with di 
cussion from the floor, will 
hear committee report on 
such activities as safety and 
traffic 

Women attending the con 
vention will go on a guided 
tour through historical! 
ights. A president's recep 
tion and annual banquet will 
be a highlight of the event 


reports and install officers 


Awards will be presented 
to the Hardware Week Re- 
tailer of the Year, Whole 
aler Salesman of the Year, 
and Wholesaler of the Year 

Russell R. Mueller, Indi- 


anapolis, managing director 
of NRHA, will deliver his re 
port, “Our Industry Needs.” 

Eric Sevareid, chief Wash 
ington co! respondent, (‘olum- 


bia Broadcasting System, 
will conclude the convention 
with a talk, “So You’re Go- 
ing to the Polls.” 

Ladies of the convention 
will attend a luncheon on 
July 24. They will also be 
yuests at a coffee hour on 


July 25. “Styles Through the 
Ages” will be the theme of a 


style show to be followed by 


afternoon tea at 2 p.m. on 
July 25 


Monday, July 23, has heen 


left open for sightseeing. A 
waterfront cruise aboard the 
SUS. Cayuga will be the so 
cial event on July 24, the 
trip to start at 56 p.m 


Following the business ses 


sion of July 25, the men of 
the convention will be guests 
on a trip through the Ford 


of Canada plant 


Name Change Sought 


Shareholders of Detroit 


Hardware Mfg. Co. will be 
asked to approve changing 
the firm’s name to Trans 
Continental Industries, Inc., 
at the annual meeting June 
25. The firm wants to change 
its name because of its prod 
uct diversification 
HARDWARE AGE, JUNE 21, 1956 


-News of the Trade—— 


Fred A. Roff Elected br armington River P owe 
Colt's Vice-President iy O Sy Sees Se 
Fred A Roff, Jr , has been | Previ 


us to fi appoint 
elected vice-president and di- jy ent as veneral sales mana 
rector of sales of Colt’s Pat yer, Mr. Lohmeyer was a 
ent Fire Arms M fy Co.. Ine ant general enlos mana 
{ olf IS Aa WHhOLLYy owned sub Ce) fey three yeu! lie 
idiary of Penn-Texas Corp ‘rted with Stanley Tool 


of New York, N. Y nt 


ne pl od ction departme nit 


Mr. Roff will establish and 1933. He joined sales a 
execute Colt’ Lie and dis few veal later, and wa 
tribution policies and direct med assistant sales mana 
t nev merchandising pro er in LO50 
yram lie joined the firm a 
reneral auieSsS mManave! 

Mr. Roff expects to visit Supreme Court Voids 
he company deaiet and Some Fair Trading 
obpbet to learn what Colt’ ; 
can do to stimulate le (Continued from page 104) 


Lit their psf ‘> («i not to 


Stanley Names Five endanger competition 
. i¢ ~ Dre i¢? ( our (ie } 
To New Assignments The Supren rt d 


on, first In Many yveat on 
(¢ ontinued from page 105 } 


r trade wi made in a 


ise avainst McKesson &€ 





pany in 1933. He was assis 





uperintendent in 


vholesale drug firm wit! 
charge of the Hardware Di 

\ ion netore becoming its 

ice-pre ident if V5] 


' | | Hobby Industry Assn. NEw & T U M B L E R 
i@yY as a ime Keeper in W260 ‘ : 
He progressed to various ad Moves to Philadelphia 





Mir I reede!|| joined Stan 


verti ins and snies Capaci Hobby Indu try A tT) oO! No. SO46WI SO) + PA D LO i K 
ties, becoming sale manager \merica has moved its head 





No. 510WI 100 ft Superior in design and construc. 
of St: nie ‘Tools ‘4 F ‘ fiii Te , {) { T ire) i : 
— Fools in 1 oo, and splirsnge from nh =e” Ll A real buy in 50 tion because of its PATENTED, 
yeneral sales manager. s to 1528 Walnut St., Philadel » ae 
7 | ~ ores and 100 ft DEAD-BOLT LOCKING ACTION, an 
ceeding Robert M Parsons phia ¥, Pa The move is the 
Gr White Tapes important feature not to be found 
nm 1450 result. of the expanded pro 


Mr. Willoughby came té 
the Stanley Works in 1937 ion hoard of director durable leather- 
He filled engineering and ad adopted 


ram which the rraniza in beautiful and in other tumbler locks in same 
«i i= ; a ‘ 


, 


price category No. 2000 


ette cases Each padlock individually boxed, 





ministrative positions until William L. MacMillan, J1 every 6 packed in a unique 
1953, when he Was made us Moore town. N J | the counter display 

sistant plant superintendent yroup’s new executive dire oc? 

of the Hardware Division. In tor. Henry L. Dub North i No. 806W Here's the best 


addition. he hecame a direc Hills. Pa... is the b 


tor and vice-president of the manager 


isifie White Tape rule value ever 
otfered. Die cast case, 
heavily chrome pl ited 4, 


fr, B ft and 10 ff 


7 


lengths *y, 
Hardware Wholesalers Inc. Reports Sales | 





No. 718 Utility Knife. Fine oo ~~ 
Running 42 Percent Ahead of Last Year wvelny maple Snes 






Hardware Wholesalers, tising and merchandising 


repeat seller at 75¢ 









’ inc., dealer-owned wholesaler aids available through Hard 


No 2703 Chea ‘ Door Guar { with 
of Fort Wayne, Ind., reports ware Whole 





Aiers were pre welded steel links, Each on Gis: 

Sale for the ix months ented play card. Bright finishes 
ended in March were 42 pet Included in the aids is the Patt 
cent ahead of the ame pe firm's new feat ire, iarye r 
riod last year window banners for sales pr “ 

The sales figures were pre- riod ich as Mother’s Day 

ented at the compan’? re and Father's Day 
cent annual! series of nine Deale AisO heard what 


({/ } (f/ (f/ 
district meetings in Indiana, the firm’s new 40,000 sq ft Send for Complete Calalog 


Ohio and Michigan More warehouse addition will mean 


than 400 dealers and em in expanded lines. (See H.A T ef E ae A T E we B U aw » 4 





<S 





ployees attended May 10, 1956, p. 154.) 

Discussion centered on the Doug Erickson, of the iL ° Cc at 4 s Pp E 4 A LT ¥ Cc So. 
need for increased advert O. Ames Co., Parkersburg, 
ing tr pring more consume! W \ A.. poke aly if hi : com M ! L F Oo R D ” Cc Oo N N E - T i Cc U T 
into hardware stores. Adve! pany s new products 
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Higher west of Rockies or Canada 


Bulletin 0-40 


Name 








End PIPE CONDENSATION 


PROBLEMS Forever 


— the only 
= ‘-inch tape 
with + separate 
insulating barriers 


OUTSIDE 


Rough strands “hold” ond 








cool surrounding ai 


prevent exterior condensation 


2. “A-INCH THICKNESS 


Air-tight, self-sealing 
for uimost insulating 
efficiency 


3. INSIDE 


Dead air is trapped between 


-— orrugated strands, forms 


added insylation barrier 


Only NoDrip Tape offers you triple insulation 
stops condensation drip forever— makes 


waste space completely useable—gives you 
easiest, labor-saving installation 

NoDrip ‘Tape is a pliable, cork-filled 8-strand 
covering sé lf adhering, becomes a sealed pipe 
jacket the instant it’s pressed in place. 100°, 
vapor and moisture proof. 

Requires no vapor seal tapes or over-wraps 
Winds 
around 
Lees, valves or angles. No expericnce 

anyone can apply NoDrip ‘Tape. 
$469 


a roll, liet 


No fasteners, tools, brads or adhesives 
spirally around any tubing or pipe 

joints, 
needed 


(Subject to usual trade discounts) 





FREE! Bulletin D-40 


J. W. Mortell Company 
508 Burch $¢., Kankakee, tll., Dept. 6 


Please send me FREE copy of 


City. State = 


Lurewanasenanarensenanenasenases 


| 
Address | | 
a 









News of the Trade 


Hardware Sales Director 
Walter J. Cyr has 
appointed director of styled 


Hneen 





WALTER J. CYR 


contract hardware sale TO! 


Yale & 
White Plains. 


‘Towne 


Fe 


He will continue his forme! 


duties as product manage! 
for door closers, panic, ana 
fire exit devices. Mr. Cy 
joined the company in 1926 


Nearly 11,000 To Visit 

Housewares Exhibit 
Record 

11.000 


nearly houseware 


buyers is predicted at the 
25th National Houseware 
Mfrs Assn. exhibit in At 
lantic City, N. J The show 
begins a five-day run July 
¥ at the Atiantic ¢ ity Audi 


torium 
Dolph 


said 50 


ZLapfel, 


exhibitors nav« 


secretary 


signed up for the show bi 
said thi 
ord for 
shows 


will set a new re 


summer houseware 


The association has invited 


each of the exhibitors to di 
play 1939 products alongsid 
their 1956 


show 


merchandise tt 
the changes that ha‘ 
place since the fi 


Lost 


taken 
how iti 


Advance registration card 


and badges and a complet 
list of exhibitors and boot! 
numbers are heing sent t 
buyer Cards may be s 


cured by writing NHMA 
1140 Merchandise Mart, Chi 
eago 54, II! 

Hours for the exhibits wi 
be 9 a.m. to 5 p.m. daily, « 
cept for the last day whe 


the show will close at 2? p.t 


American Thermos 
Changes Firm Name 


The American Thermo 
Rottle Co.. 
has changed its 


Norwieh, Conn 


HARDWARE AGE, JUNE 21, 


it dive! 
activities, 


Mfg. Co., 


attendance’ by 


name to The 


W. J. Cyr Appointed To American Thermos Product 


Co 


The company changed it 
name to more clearly reflect 
ified prod ict 


said | kK 


vice-pre ident in 


| taAtoil, 
charge ‘)i 
‘ALCS 


The firm res ently acd ilred 


The Hemp Co., make! of 
Little trown Jug and 
Chests and the Duncan 
Hines line of outdoor bat 
hecue grill It also has as 


q iired a controlling interest 


in Plastene Corp 


Ajax Names Tobias 


General Sales Manager 


Ajax Hardware Sales Co 
Los Angeles, Calif., ha 





rORY N 


TOBIAS 


Toby N 


eral salle 


named lobias i ’ 


manage! 


Mi lobpias nas peen te 
ritory sal manager and 
Sistant to the president nee 
oining e firm early iast 
veal 


Continental Can Merges 


(‘continental Can Co.. Ins 


and Hiaze! Atlas (,lass («@ 
pian to merge Hazel-Atia 
stockholde! must approve 


the meryer at a pecial meet 


A ivust he 


Wii put ( 


iTit in merype 
orntine ntai { an { 
in the yin ; container bh 


ne The 


A iogica 


firm considers thi 
step in the develoy 
ment of the company’s 4d 
versification in the packas 


ing field 


Miller Named Manager 
Pat Miller has been named 
ales man 


Crass ID 


assistant national! 


ager of Lawn 


Tews Seed Co., Milwaukee 
Wi lie was with Orange 
(rush ¢ James Wiley, f: 
meriy witn tne Florida 
ru (commission, ha een 


named merchandiser for the 


lirm 


1956 



























“Christmas in July’ 
GENERAL GIVES YOU 


COOL PROFITS! 


SPRING VOLUME 

HITS NEW HIGH 

with TOP FEATURE 
SLICERS 


~ : 4 
-, 
a 4 
p a, . 4 





4 
. 


‘ 









; 1. The £70 TAS Foodwhip. \«w 
‘~ design, new colors attract buyers 
GENERAL s Mode! 156 ’ (oti ler Vooitaltie this hy the dozens Priced right tor 
Nad om op ctually equaled Gen quick sales, the T&S Foodwhip 
ye ‘ ie eal ~ { arr oy 
ymoact. economical. Slicer pr Now gneve . ne beats Ath) food CUES, Crean 
» lifetime! A handsome —_ a to enjoy ‘0! batter, puddings. Offset handl 
low-priced § slicing machine (iunmisrMasS Provirs In JuUy ind finger grips make beating 
with 6'4 blade. gravity-feed tm ¢ -ERAL SLICERS! ' << : | | ; Lie 
edestal ledee. A must for ) easier and more natura Lhe dic 
the modern kitchen in gleam '>¢ '¢) | t,t Ni HK Al 5 coinpiete line cua .| tr aryie Comes in 4 oppe finish 
ing lifetime chrome $149.95 ers from $12.95 to $99.50 at the with pink turquoise 01 black 
A) ' ' 72 ~ 
Atlantis ity HOUSEWARES HOW handles; in chrome with pink 
GENERAL'S Model 100 Boot | and 733, July 9th-13th 
turquol ‘ slack, red o1 vellow 
wit the same fine features 
- sparkling white psorce "4 ror e prorif-moar } handle ‘ 
name} only $14.95 i ; . @| P| RG 


GENERAL SLICING MACHINE COMPANY, INC. 


WALDEN <P NEw YORK 





Attractively packaged 
for counter display 











and gift giving 


ROCKWOOD 


CL05E7 RODS 







(~ Guarentecs b _ ’ 
Yay ——-- - j 2. The 21S? Beater. 
- A | ver priced popular 
favorite an turdy beater has 
large drive gear, easy to use 


pla tic | wale ind tainles: steel 








Vine a cistinctive teature in 
f " y beater + thi type re priced 
/ for i | ise buying and availabl 

| or red handle 


‘ with either black 
Nationally recognize d as a quality extension TAB A tast seller and a real kitchen time saver 


Ly pe ( iO eT rod Made Ol hea, y-duty cold rolled 
welded steel with attractive ni kel-plated finish : 





Available in 5 sizes to fit any closet 











ATTRACTIVE 
CLOSET ROD 
3. The #100 King Can Opener. A favorite all over th 


DISPLAY world Millions have been old ind the King is still 
hy TAL on the best sé ller | st | he , i] trie tal OpeneT Coutti 
AVAILABLE gh on press ote Sage 


bines a battle openet and « crew with the can 


FREE: openc! It is nickel pl ited and the blade is ol tempered 


steel. Fach dozen is pac ked in @ display carton. This 









E steasion 


CLOSET RODS 





























staple item should be in every retail outlet 


Write for Cata Og No if illustrating Our 
complete line of builders’ hardware 


ROCKWOOD 


Send for complete information and catalog sheets. 


TURNER & SEYMOUR 


MANUFACTURING CO. LILI AL, Manufacturing Company * 
eel ed @ fele)> Pe 4 4.1 Phone: 2691 e Torrington, Connecticut 
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Cooper 
ALL PURPOSE 


Roast Meat 


THERMOMETER 


No. 10] 








Stem 


For Perfect Roasting 
of 
BEEF 
POULTRY, LAMB 
FRESH PORK, HAM 


This new ALL PURPOSE Thermometer combines 
ments by Cooper which make it suitable jor oven 
of all meats and poultry and also excellent tor u« 
tric rotisseries and portable barbecues lt has the els KNOWN 
Cooper unbreakable construction of rustless metal stem and 
frame. The easy reading 
heavy glass and th: 


For Outdoor Grills 


inprove 
roasting 
iti elec 


sluminum 
sturdy 
wcuracy 


dial is protected by 
bi-metal mechanism 
Ihe dial is plainly merked 
temperatures for roasting all 
meats and poultry. 


( oaope4n 


gives guaranteed 
the recommended 


with 
popular 


The ALL PURPOSE Thermom 
eter is displayed on individual 
ecards printed in four brilliant, 


eye catching colors with complete 
temperature charts and = inetruc 
Card is punched for hang 
ing on wire racks if desired. 


tions 


Packed 6 cards to a carton 


$2.00 


See us af 
Booths 1028-1030 
THE HOUSEWARES SHOW 
Atiantic City, July 9-13 


THE COOPER THERMOMETER CO. 
107 MAIN STREET PEQUABUCK, CONN. 


SUCCPRSTED 
RETAIL PRICE 
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News of the Trade 


Frederick Keller Elected 
Thomas Vice-President 


Frederick Keller. 


for 


director 


of sales Thomas Indus 





FREDERICK KELLER 


trie Louisville, Ky., was 


recentiy 


dent 


elected a vice pres! 

the annual 

board meeting of the firm. 
Mr. Keller is a 


and 


forme! 


vice president yeneral 


sales manager of Ekco Prod 
ucts Co. 

i H. Mathisen, who re 
centiy joined the firm, wa 
elected assistant secretary 


Morehouse & Wells Holds 
Second Dealer Exhibit 


Morehouse & Wells ( U5 
wholesaler of Deeatur. IIl.. 


NEWS OF 


res ently held its second an 


nual dealer's show at De- 
catur 
More than 500 dealers at- 


tended the 
if about 40 


two-day 


showing 
merchandise ex- 


hibits. Snow hours were ] to 
about 10 p.m. 
An attendance prize was 


offered for each manufactur- 
er’s line on display. Al) 
chandise exhibits 
tended by 


representatives 


mer 
were aft 


manufacturer s 


Jackson Elects Kister 
To Board of Directors 


Paul D K ister, sale man 
aye! of Jackson Vifg ("oO : 





PAUL D 


KISTER 
Harrisburg, Pa., has 
elected to the board 


peen 


MANUFACTURERS AGENTS 


fF . Rloemer, 3705 Chev y 
Chase Rd., Louisville, Ky., 
has established his own man 
ufacturers’ representative 
Kentucky, 
southern Indiana and south 
Ohio. Mr. Bloemer ha 
covered the territory for the 


agency to serve 
ern 


past 50 years as a represen 


tative for wholesale distribu 
tors 
v 
(Century Products Ine 
Cleveland, Ohio, has ap 


pointed three new manufas 
turers’ They are 
Denver, Colo., 


States: 


agents 
& Co., 

Mountain 
Robert P. Ingram Co., Kan 
sas City, Mo., for Missouri, 
Kansas, Nebraska and lowa; 


Lacknet 
for the 


and Irvin S. Schultz, Louis 
ville, Ky., for Indiana, Ken 
tucky and Tennessee 
v 
Embree Mfg. Co Eliza 
beth, N. J., has appointed 
Arthur S. Reid, Weston, 


Mass.. as its New England 


representative 


HARDWARE AGE, JUNE 21, 


Oldham-Ruat Co., Inc., New 
York, N. Y.., 
representative, has appointed 
Demcak 


manufacturers’ 


(,eorge ke manayer 


of the industrial sales divi 
sion 
v 
Paine Co., Addison. Il.. 
has appointed L Morris 


Landers Co., Atlanta, Ga., 
its representative in Georgia, 


Alabama, Florida and Ten 
nessee 
v 
BRallonoff Metal Producta 


Co., Cleveland, Ohio, has ap- 
pointed J. D. MacLaurin 
Sales Co., Colo., its 
representative in Montana, 
Wyoming, Utah, 
Idaho 


Denver, : 
Color ado 


and 
7 


Mac S. Krasnow and Asso- 
Los Angeles, Calif., 
has opened branch offices at 
San Francisco and Phoenix 
(Ariz.) for more complete 
coverage of California, Ari- 
zona, and Nevada 


cuLtea, 


1956 








50,000,000 aly 
CUSTOMERS ready and waiting for (WM " SEAZ 


| WEATHER STRIPPING 














the new 


1o8 , ti 
1. 98 o, 
7 


_ 


‘ 4 * 
* Guaranteed by 
Good Housekeeping 

“” . * 


®0, ’ 
ae Advearrste vat 


(/ 
Mi} 


miracle 


li 


iS-17 Queen B Pak 
17 ft. pre-packaged, 


crack-filler 


$ 1.69 Retail 


(Your cosh $12.15 per doz 


in 12 lovely colors! - Your profs $8.13 per dor. 


iS-10 B Pak 10 ff. pre-packaged, 99€ Retail 
(Your cost: $7.10 per doz. Your profit: $4.78 per doz.) 


Mf 





ie 
rete 


because... 


e They patch to match with PFin-a . pare? or mad door and wind 


— = 1i§$-500 500 ft. Ree! Dispenser 


Comes n - decorator low ind 4 wood panelling ind furniture a : 
ae rf Ret 
woodtones. For perfect matching all « Never crumbles, chips, or cracks! OF per foot Retail 
colors are nterminzibie As st mg as ron Fin o-cratw nay af cost $29 50 each d 
ereer™ 
qenret® ” : 


ike give and tasts forever 


¢ So easy to use! Your profit $20 Le) 


Ready mined n the sp ’ fop tvbe * Moids nails and screws securely! 
Fin-a-crak practically squeezes trelf * Newspopers everywhere are printing “i . 
fo the crack the Fixn-a-crak story! NBC's nationwide aN \ ‘ 
HOME TV show previewed Fin oa-crak! * \> + ’ 
© Repairs cracks anywhere! The national magazines are nmtroducng ‘ae ’ ‘\\ 
in walls and eilings, at tub and nt millions of people to Fia-a-crak! % 4 :% 
Dh 


Available assorted or straight color — 98¢ retail a 


“Sy aw 
EMBREE MFG. CO.,ELIZABETH 4, NEW JERSEY Fates 


DISPLAYS 


1) Did I eT fAi feAally ] fan Ousimmess And if pr iti 

abl é fo e there tantial profit in 
‘ ° ‘ ' ; | . ' , 

. >. ; ' : ’ ’ ' s °F ; ’ : 

gi “vr 


























e , ’ ‘ ‘ 
Sells Like {\ MAGIC! Pen = han usin ens ent 
Every day brings BIGGER LA : 
AND BIGGER DEMAND 2. er / weather stripping on the 
for MAGIC MARKER from on 
homemakers, farmers, : =¢ ‘ ‘ ’ . ‘ c | 
mechanics, merchants, oan te rt 
craftsmen, hobbyists, ~ . ' | : . oN : Cher f 
school-age children. GET ‘ a Pow e 
THE SPECIAL MAGIC 
MARKER DEALER OFFER alle OVERHEAD GARAGE DOOR CUSHION 
TODAY! At your distriby- C4 r¢ rt revents freezing and 
tor or write direct ( ( ‘ 
GOUC-8 ‘ . Meta j 
5 ct } . 






FREE SALES AIDS! 


Carded or in 


Counter Self Display Boxes OVER 1,000,000 MAGIC 
Laundry marking, permanently, indelibly MARKERS SOLD! 
Freezer Pack marking on foil or wax paper BIG REPEAT SALE 
Mark meta!, label parts, o1! won't erase ON REFILLS 


Decorate models, professional-looking results NOW BEING ADVERTISED 
Signs, posters, outdoor plant markers 


IN OVER 16 NATIONAL 
Beautiful results on ANY surface — paper, wood, 


' ' - MAGAZINES! CASH IN ON BRI DGEPORT 
, metal, plastic, giass, tapes, eather THE 1956 MAGIC MARKER 


get new 1956 “‘EXTRA-PROFIT’’ Package Deol offer! BIG PUSH! 


SPEEDRY PRODUCTS, Inc., Dept. HA6A, Richmond Hill 18, N.Y. FABRICS, INC. 
Makers af Speedr) Brushpens <> Industrial Markine Inks BRIDGEPORT 9, CONNECTICUT 
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ALL PLASTIC PIPE IS 
ROUND, BLACK AND 
HAS A HOLE IN IT... 
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THERE IS A 
DIFFERENCE 
! 





* 





(RK) 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 
Is MEASURED and MARKED 
Every FOOT and 10 FEET... 


You save selling time your customers save 
installation time ... because every coil of CRES- 
LINE Flexible Plastic Pipe is carefully measured and 
clearly marked every foot and every 10 feet. It's just 
one measure of CRESLINE’s superiority. CRESLINE 
is made with the finest 100° virgin materials sup- 
plied by two of the biggest names in plastics Du 
Pont and the Bakelite Division of Union Carbide and 
Carbon Company. CRESLINE is manufactured under 
the strictest quality controls in the industry and 
every foot is guaranteed right in writing. Every order 
is shipped within 24 hours. Add these to CRESLINE’s 


effective dealer support 


and “packaging = for NSF APPROVES CRESLINE 
profit” and you can 
readily see why CRES.  GRESLINE NI, 15% 
LINE ant ' hie. 100% and Double jet are 
' .- Gives you iE approved by National 
profit, big-ticket sales. Sanitation Foundation 


for transmission of 


Write for literature and 
drinking water. 


the name of your 
CRESLINE representa- 
tive. 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


LEO 





FREE TO JOBBERS 


SLIDE RULE DATA CHART. Quickly helps 


you find answers to such problems as 


2 friction loss, pressure drop, GPM flow, 
: . etc. Write for details on how to get 
& | your free plastic pipe “Data Char.” 


CRESCENT PLASTICS, INC. 
Dept. A-6,955 Diamond Ave. @ Evansville 7, Ind. 


. News of the Trade 


MANUFACTURERS SALESMEN 


New appointments, new territories, etc. 


Westinghouse Appliance 
Div., Mansfield, Ohio, has 
added 11 district managers 
to its portable appliance field 
sales force. They are G. A 
Goettsche, Philadelphia, Pa 
V. A. Sayre, Pittsburgh, Pa 
ee Detroit, 
Mich.: Harold W. Fisher, 
Omaha. Neb.; R. M. Lewis, 
Chicago, Ill.; V. J. Tumba 


(,eorge, 


rello, Chicago, Ill.; R. R 
Kruse, Kansas City, Mo.; 
R. H. Rufener, Salt Lake 
City, Utah; G. E. Thomp 
son, Los Anegles, Calif.; 
R. G. Marshall, Long Beach 


Calif.;: and E. H 
Atianta, Ga 


Ringold, 


v 


Quaker State Metala Co 
Lancaster, Pa., has appointed 
Kobert D. Becker as its rep 
resentative in southern Ohio 
southern Indiana Ken 
tucky. He had been man 
ager of the housewares and 
furniture div. of Reynold 
Metals Co. for 10 years 


and 


v 


Lux Clock Mfg. Co., Wa 
terbury, Conn., has appointed 
Paul R. Freiwald southern 
district representative. He 
had with Schick Elec 
tric Razor Co. 


hee n 


v 


[/  § Expansion Rolt ('o 
York, Pa., has added E. Ar 


thur Steele to its midwest 
ales force Mr. Steele was 
the former owner and oper 


ator of Precision Industria! 


Tools Co. of Ohio 


v 


Rockwell Mfg. Coa Delta 
Power Tool Din . Pittsburgh, 
Pa., has named Robert S 
Grimmett as Houston, Te» 
district sales manayer to su 
Warren Sherman who 
Atlanta, Ga., as 
regional 


‘ eed 
moved to 
southern manager 


Mr. Grimmett had been Ok 


lahoma City, Okla., district 
sales manager 
v 

Rock well Mia am * De lta 


Power Tool Dir Pittsburgh, 
Pa., has appointed Elmer D 
Hartwig as 
district 


lowa-lllinois 
manager. He 
Herbert Gegenhu- 
has become a spe 


sales 
replaces 
ber who 


salesman for the West 

Mr. was 
former production manager 
of Peter A. Altenlofer, Inc., 
Milwaukee, Wis 


claivty 


Coast. Hartwig 


v 


Ray-O-Vae Co., Madison, 
Wis., appointed Edwin 
FE. Turner district sales man 
ager in Florida, Georgia and 
Alabama. He is making his 
headquarters in Jacksonville, 


Fla. 


has 


a 


Toolkraft Corp., Spring 
field, Mass., has appointed 
Lioyd E. Bangs midwest 
regiona! sales manager. He 
makes his headquarters in 
Kansas City, Mo. 


v 


New Haven Clock & Watch 
Co., New Haven, Conn., has 
appointed William J H 
Baker eastern sales manager 
of the consumer div. He had 
New York sales 
of the Lux 


been man 


ager Clock Mfg 
(‘o 
v 


Ray-O-Vaec Co., 
Wis., has appointed 
EK. Miscally 
manager for 


Flor ida 


Madison, 
Arthur 
district 


southern 


sales 
and 
central 


v 


Standard Wire 
Screen Co., Du 
Wire Cloth Co Hanover, 
Pa., has appointed Donald J 
Blaser sales manager of the 
new plant 


(Cloth € 
of Keystone 


being const ructed 


at HKrookhaven, Miss Mr 
Blaser is vice-president of 
Standard Wire Clioth & 
Screen Co 

* 


KRaagle Loe i, Pa Sere u (‘a , 
Rowse Ine... 


subsidiary of 


has appointed William [) 
Roh'f and Merle W. Semisch 
as Southeastern sales repre 
sentatives. [They are covering 
Georgia, Tennessee, \la 
bama, M ssippi and 
Florida 
v 
Atkinga Sat aT Rora 


Warner ( rp Indianapol| 
Ind., has 
Clark 
sales manager 


with R. & J 


appointed T J 
north west division 


He had been 
air kk ("o , Ire 
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DIAMALLOY AVIATION SNIPS 


The solid forged steel handles, grease-resistant 
plastic grips, and large hardened pivot bolts, 
besides other important features, are definitely 
a new advance in this field 


DIAMALLOY WRENCHES 


Drop forged ol finest steels, have been quality 
leaders for many years. Made sizes 4" to 24", tapered 
handles on sizes 15-18-24", 


Stocked by leading wholesalers 


~ DIAMOND CALK /or'seshoe Co 


‘" DULUTH, MINNESOTA @ TORONTO, ONTARIO 








Makes the clearest 
marks on metal 
you ever saw! 


Self-Selling 


Really Sells pp Re 


Price-mark bmniliantly legibly mn 


e S metal, china y lane at plastu article 
[) } Markings stay clear and bold, yet are 

ig pee rl S$ easily removed. Ask for 168-T Hlus 
169-T Hed: 175-T ‘Thick Hlack or 1! 


other vivid colors Al Yalu? dealer 


Complete range 1/16 to Vy by 64Aths write for sam ple naming this magazine 


From your jobber or 


Henry L. Hanson Company 
27 Union St. Worcester, Mass. 





BLAISDELL PENCIL CO., BETHAYRES, PA. 
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Westinghouse Nomes 
Two As Appliance Mars. 


John J. Anderson and 8S. J 
Stephenson been ap 
pointed managers of the ma 


nave 





JOUN J. ANDERSON 


jor appilance and 
appliance divisions, respec- 
tively, of Westinghouse Elec 
tric Corp. at Mansfield, Ohio 
Mr. Anderson 
promoted from 


portable 


has been 


manager of 


DEALER BRIEFS: 


(Continued from page 105) 





housewares department was 
added, The one-story, glass 
fronted building is owned by 
Mr. and Mrs. Frank Perry. 


Riverdale, Calif.—Mr. and 
Mrs. Brick Hamilton recently 
opened their new hardware 
store with a celebration 
which included favors, prizes 


to guest-book signers, and 
coffee and doughnuts. The 
Riverdale Woman's Civic 


Club joined the event by sup 
plying floral arrangements 


Miasion, Kan The first 
of three Suburban Living 
self-service hardware asatores 


in the Kansas City area is 
scheduled to open here July 
l Many unusual depart 
ments are featured in the 
100 percent self service oper 
ation. Gourmet, lamps, do-it 
yourself furniture, and shut 
ter kite are part of the 15 
department store Credit 
and installment sales are fea 


tured, and only nationally 
advertised brands are 
atocked 


Montrose, Pa Centra! 
Hardware Supply, a 
hardware opened 
recentivy. Dwight Hollister is 
the owner. Farm 
tools, and 
featured 


new 
store. Was 
and shop 
housewares are 


departments An 
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News of the Trade 





bs. J. STEPHENSON 


the portable appliance divi 


sion, succeeding K. J. Sar 


gent who was recently ap 


pointed general manager of 
marketing 


for 


and distribution 


consumer products divi 
Pittsburch, Pa 

Mr Stephenson 
Mr He has been 
manager of Westinghouse’ 
freeze! 
ment since early 1954 


ions at 


siidé eed 
Anderson 


refrigerator depart 


unusual service, toy 
is offered. Bright 


fixturing, and 


repairs 
lighting, 
color tones 


make for a modern interior 


Kuffalo Lake, 


expansion 


Minn An 
program is 
ned by the 
Hk. J. Seharmer 


Scharmer’s, Ine 


plan 
new owners of 
Hardware 
the 
Plumbing. 


, new 


name of the firm 
heating, and 


masonry, gen 


huilding have 


heen added to other 


eral upplies 


lines 
Charlotteaville Va 

Hilardware op 
Mec Donald-Bicke 
ine., 


Meadowbrook 
erated by 
Hardware recently held 
its three day opening event 
The the Meadovw 
brook Shopping ¢ 


Sporting 


Lore 18 In 
entet 
eware 


prood ; hou 


and toys are featured line 


low (i 


recently 


Wed 
heid 


\A ant h W it 


(oon Rapida, 


dle 


a two-day opening 


Hiardware 


highlighted by a factory 


demonstration on electric ap 


pliances, free cookie and 
coffee, and prizes for men 
women, and children. Appli 
ances and gifts are featured 
lines in the fully restyled 
tore 

Columbia S ( Ruff 
llardware celebrated its 47th 
year by opening it redeco 
rated and enlarged main 
store at 611 Harden St. The 
event also marked the 18th 
anniversary of the § firm’s 


American Steel & Wire 
Promotes M. D. Millard 

Maxwell LD. Millard ha 
been promoted to 
manager of 


genera! 


of A meri 


sales 





MAXWELL D 


MILLARD 


can Steel & Wire 
[United States Stee! 
Cleveland, Ohio. 
With U 
1934, Mi 


Div 
( Orp.., 


Stee! 


Millard 


sitice 


was most 


Five Points branch store 
T. K. Ruff, son of the late 
founder T. D tuff, is the 


vice-president and treasure! 


tuilders’ supplies, sporting 


yoods, and housewares are 


featured line 


Lak ayette, Ind Mi 


Mrs. Paul Tierney purchased 


and 


Sperb Hardware last Decem 
After 


eling and 


ber extensive remod 
they 


Ace 


redecorating 


recently reopened it a 


Ilardware with a four-day 
celebration Many prize 
were awarded during the 
event 

Rush Springs, Okla Mi 
and Mrs. William Burnett 
bought their Rush Spring 
Hardware store in Decem 
ber, but held off on grand 


opening formalities until r 


cently The whole town wa 
invited to their open house 
for door prize ouvenir 


Biaemarck. Vv. D 


French. 


John P 
pioneer Bismarck 
hardware recently re 
tired after French 


& Welch Hardware Co 
tinuously for 54 years 


man, 
operating 
cast) 
The 
tore was founded earlier. in 
1879. Henry F 
ator of a Coast to Coast store 
at 117 Fifth St 1945 
plans to move his busine 
into the French tore th 
summer 


Flohr, opet 


ince 


Ceulon 


Vinn.—A buildine 


program bevun last fa we 


directot of qgqistribu 
the 


company s commercial de- 


recently 


tion and aAValiabDility iT} 


partment. 


L. F. Toensing Addresses 
Slaymaker Sales Meeting 


Leonard F 
puyel ol! 


Toensing, 
bullder hardware, 
Worthington Co 
(Onio), 


tne 


the {,@0 


, 
(leveland whole 
aler, was principal 


speaker at a recent 


two-day 


sales meeting of U. S. and 


(‘anadian sales representa 
tives of Slaymaker Lock Co. 
at Lancaster, Pa 

Mi Toensing 
“Hiow Salesmen Can ¢ 
ate setter W ith sSuyers.”’ 
products of 
were 


spoke on 


ooper 


Newly-designed 
the 


duced. and a 


company intro- 


bonus program 

men was out- 

ent. William 

aturday KE ve- 
poke, 


for jobber sale 
lined at tne ev 
Hoover of the S 

ng Poat, also 
recently completed when 
Robert and Allen 
held a three-day 
affair 


(Christen 
sen yrand 
(hristensen 
1600 


two 


opening 
Hardware now occupie 
sq ft of floor 
buildings. Bright color back 


space in 


grounds are emphasized with 
lighting. The busi 
founded in the 
early 1900’s by the late 
Henry H. Christensen, father 


modern 


ness Was 


of the present hrother own 
er 

Sarasota, Fla J. G. Kick 
lighter, Jr., and Plez Wynne 
recently purchased the 28 


old liorne liardware 
(Co at 1540 Main St Im 


provement and 


year 


expansion 


program is planned 


Waterloo, Wis Mr. and 
Mrs Karl Kilian have pur 
chased Waterloo Hardware 
from Mr. and Mrs. Harold 
Asperheim. Television and 
appliance repairs, plus heat 
ing systems installations are 
featured service 

Jasper, Ind The former 
Reutepohler Hardware Co 
has been purchased by Har 
old Frick and son After 
remodeling, the Husine Was 
recently reopened as Frick 


| 


Hiardware. with an all-glass 


front A featured section 1s 
a 2700 sq ft furniture de 
partment Publi restrooms 
have heer installed a an 
added custome? ey ce Kido 
Reinhart is the manager 
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terms, Aas wel! aS membe!l of arago iid, Ark died in om 


O the village council for 16 munity Hospital of that city 
B I T U A k t E S years on May 4. He had been iil 
for several years 
ATT , Ralph Edward Bader 
William W. Lewis ment Club. died in a Dallas P John A. Alsgaard, Jr. 


Ralph Edward Bader, 40, 


William W. Lewis presi hospital on May 2 after a eal ) John Arndt Alsgaard, J: 
: : ’ centrai Givision Aies man 
. of , le » even week illness 4) : rf ‘rato ‘ 
a f Fiwal hq iipment aver of Stratton & Terstegge, oy, Gwin 4 and operatot f 
Mfyp (0 e) 0 Alsgaatl ' Hardware at 
. , New York ¢ ity, Louisville, Ky., wholesaler, \ é d's Ha . 


died suddenly at his hom rn | Standish, Mich., died on 
i : ae © : lied suddenly at his Lou 

May 23 Henry B. Schildt _ ws . | April 28. He was a deputy 

Henry B. Schildt, 76, presi sheriff and chief of the fire 


William Heubach dent of Herman A. Schildt 


& Co., wholesale cabinet 


department at Standish 


figs , . : ‘) " 
W lliiam Heubas nh, 33, hardware firm of Louisville. 
founder and president for 40 Ky 
years of Heubach Hardware ' 
Co., incinnati, Ohio, died 


April 27 at Jewish Hospital! 


Hubald Romero 


died on A | 30 at St 
_ : Hiubald Romero, 74, a re 


Joseph Infirmary, Louisville 
: tired salesman for Murray 
Rrooks Hardware Co., and 
co-owner of Bertrand Lum 
her Co.. New Iberia, La., 
died on May 5 of a heart at 


tack at New Iberia 


He became president of the 

firm in 1948 Many years 

ago he was U. S. Consul in 
. Breslau, German’ 

Claude B. Atkins ee ee 

( la ide K Atkin . tt) ‘ «> 

owner of Atkins Bros. Hard Roy C. Cullum 

ware (o.. Ardmore. Okia.. 

died of a heart attack at the 


Horace H. Martin, Sr. 





Roy C. Cullum, 69, a de 


artment manayer of Towe Horace H, Martin, 5r., 50 
hardware store on Ap il 26 | : nt manager of lowe! RALPH EDWARD BADER : : 
HW Hardware Co.. Jacksonville a 50-year owner of a hard 
e started in the hardware - > 
’ ae Kia., died on May 5 at hi ware and lumber business at 
usIness in 10945, when he ‘ ville home on May 3O after a ' 
Jacksonville home — Manheim, Pa., died at his 
became associated with the heart attack With the 
. home in Manheim after a 
New State Hardware (Co wholesaler for 22 years, Mi , 
) lengthy iline on May 10 
Mader wa division ale 


Fred Olson 


mMmninve fo it) yeu) 
C. V. Shadix manage! ! ' 
Fred Olson. 70. owner and Leon E. Rogers 


( V. Shadix,. 62. co-owner operator of Olson’s Hard Leon E. Rogers, 85, forme 
of Grand Prairie Hardware ware at Ovid, Mich., for Charles W. Stedman owner of Kissinger Hard 
(o., Grand Prairie, Texas, more than 50 years, died at (haries Walter Stedman ware, Canon City, Colo., died 
and a past president of Ovid on May 9. He had been 88, co-founder of the 52-year on April 27 at Colorado 
Dallas Hardware & Imple- mayor of Ovid for three old Stedman Hardware Co., Springs, Colo 


ee 


O'Connor Made Savage western sales manager of 
Division Sales Manager sporting arms and lawn 


mower division 


D. J. Sweenie Appointed 


Sales Promotion Moar. 


allee ’ . 
W Liiilam J {) ( oOnnol na Donald J  weenhic na 


*@ P . ’ ! » ‘ ’ 
been promoted to sales man been appointed national sale 


ayer, sporting arm division . 
ut Savy aye Arm ( orp  t nico 2 Executive Changes 


pee Falls, Mass Are Made at O-Cedar 





A 32-year sales veteran George KBarne has heer 
with the firm, Mr. O’Connor elected chairman of th } 
had been reyvional ales man hoard of the O-Cedar Di 7 
ager since last yea! of American-Marietta Co \s 
Paul §S Shepherd with (Chicago, Ill Far! R. Dodd ‘ 
Savayve since 1941 and a re vas elected president to a ¢ 
yional manager since last ceed Mr sarne CHARLES W. BALZ 
year, has been promoted to Mr. Barnes was president 





of the ' : ' , 
he division nies 1Y4y elected vice-president fo 
Hie had heen an O-Ceda al 
sAaits 
ri; navement othe fil inc @ My Ralz tarted with the -~ 
| 40) firm ’ 1440) ; il id er? 
. ni ' DONALD J. SWEHRENIF 
Vir Dodd. an Vice pre ide: ! ing i | tat iy PG rhe Nit 
Ame ricafni Mi arietta f / amed ale manavel 
ume tn O Cedar <4 ‘ ect promotion mAanayetl I ut 
five vice-president in 1054 . Mfy 0 Mi int Vernon 
| | Nesco Appliances Sold YY 
, 
fanner Hardware ‘ 
Loul Mo Al 7 j eriria . 
Burgess Elects Balz Siegler Buys Compeny 
e . j yf rik | } ‘ } > | 
Sales Vice-President | 4 ) tiegler Corp... C} ro. | 
nave VUFCTIASEG rif eT . Hees ap PORS oop) 
Charies EF. Balz, sales man ma ppliance inventory of has arranged to buy Genera 
ver f Burges Hattery Co., N OM | for irrcdie Water Heater orp Hut 
WILLIAM J. O'CONNOR Freeport Li] na heen ClLOsSeg i bank, Calif 
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How's the Hardware Business? 





Extended Seasonal Goods Sales Seen As April 
Figures Undercut Cold-Spring Pessimism 


(Continued from page 14) 


spotty. Sales were influenced by 
local conditions such as declines in 
employment and lack of aggressive 
promotions at the retail level in the 
face of off-season weather. 

April retail sales in hardware 
stores were $227,000,000, the gov- 
ernment estimates. That is only $1 
million, or less than half of 1 per- 
cent under retail hardware sales in 
April, 1955. The April figure is 
stiil $20 million ahead of the March, 
1956, figure. 

Sales for the first four months 
of 1956 were $780 million, the gov- 
ernment estimates, against $754 
million for the first four months 
of 1955. This is a gain of akout 
3. percent. 


Sales bounce back in May 


The April fall-off in the light of 
individual stores was sharp in some 
sections of the country and in some 
lines. Some dealers report sales off 
Lines that. 
felt the decline most sharply were 


as much as 14 percent. 


lawn and garden, building mainte- 
nance and improvement, and house- 
hold cleaners and also paint. Ad- 
vertising, store-wide promotions 
and aggressive personal selling were 
discouraged when rain and low tem- 
peratures kept customers indoors, 
unable to get at their usual spring 
clean up work. 

Many hardware dealers experi- 
enced a bounce back in sales volume 
during May. One dealer, for in- 
stance, had a volume of $16,000 in 
May of 1955. On May 29, this year, 
his sales moved over the $20,000 
mark. Store-wide increase of 10 
percent and more for May were 
common, Collections during May 
were watched more sharply, espe- 
cially in areas where employment 
dropped off and early crops were 
held back by weather. 

The one regret in looking back 
over the situation is that more ag- 
gressive promotions and selling 
have blunte:i the decline. 
The hardware industry is for- 


might 
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tunate that deferred buying is not 
necessarily lost business. 
Normally, close-outs would start 
on heavy stocks of bulk outdoor 
furniture and barbecue items in 
mid or late July. Fans, coolers, pic- 
nic supplies, and power mowers 
would regularly start being marked- 
down in early August. 
dates may be ad- 
vanced from two to five weeks if 
remains 


Now those 
the weather seasonably 
warm. 


New GE Financing Plan 
is Appliance Sales Aid 

A program to increase sales of 
kitchen and home laundry appli- 
ances has been initiated by General 
Electric Co.’s appliance and tele- 
vision receiver division, Louisville, 
Ky. 

Under the program, a home own- 
er or long-term renter, who buys at 
least two new major electrical appli- 
ances and contracts for structural 
changes in his kitchen, may have 
the whole project financed through 
Gk Credit Corp. 

The plan was started June 1. It 
provides for paying a minimum of 
$20 month) over a five-year peri- 
od, with a 10 percent down-pay- 
ment 


65 Million People Had 
Employment During May 


About 65 million people held 
jobs in May, the Commerce Dept. 
reports. It was a new record for 
May 

This was one million more than 
were working in April and only a 
half-million below the all-time 
record of 65.5 million employed 
last August. 

Despite layoffs in the automo- 
bile industry, the number of peo- 
ple out of work was about the 
same as in April, 2.6 million. 


New Toy Sales Records 
May Be Set in 1956 


Based on six-month reports of 
Manufacturers of 
Inc. a new toy sales 


American Toy 
the UL S.A,. 
record may be set this year 
Reporting recently on the first 
ix months of business, Gilbert G 
president of the asso 


‘ mation said 


Southwick, 
“Retailers report 
greater buying in off-season, and 
atéthe present rate of increase, 
there will be a 10 to 15 percent 
gain in this year’s toy sales.’ 
According to the association fig- 
ures, a baby is born in this coun- 
try about every 12 minutes, lead 
ing to a boom in bath and play 
toys for children under two years 


May Sales Are Higher 
In Most Chain Outlets 


Sales by variety and mail order 
chains picked up in May, revers 
ing the April downturn. All but 
one of the chains had reported 
sales declines in April. 

Sears, Roebuck & Co. 
its May sales were 11.1 per cent 
ahead of May, 1955. 

Ward & Co. re- 
ported May sales up 10.2 per cent 


reported 


Montgomery 


over last year 
Spiegel, Inc., had an :ncrease in 


sales of 21.3 per cent in May 


Department Store Sales 
Show 3 Percent Increase 

Sales in the nation’s department 
stores in the week ended May 26 
were 5 percent higher than the cor- 
responding week last year, the Fed- 
eral Keserve Board reports 

Since the first of the year, sales 
in department stores continued to 
run 5 percent ahead of the same 
period in 1955 


A detailed breakdown of 


nies DV 


store 


Federal Reserve Districts 


follow 
4 Week . 

Fe ' Week Ended Ended 
: Ma May 19 May 2¢ May 24 
' ’ . 
New ) > & > 4 > @ 
i mie 4 + OF > = 4 
tthe a 4 + & > 4 
KK ' +13 » 4 3 
A afita ‘ +i? ’ | s 
‘7? as ‘4 + 5 > 1 | 
al! la > 6 + 9% > * 
Mintneat + 5 + 4 + & 
ABlita ‘ > 2 + 4 + 
lialle + 3 > = + 3 
‘es re Sf + > ‘ 

i * . + 5 + 5 
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of 
quality 
manila 
rope 


Y rep 4 ol) tory 
La atyy LU, 


anion Calor 


25 Ibs. packed in self- 
carton, 
Measure-marked every 
10 feet. 


dispensing 
super -TUFF 
SO ft. coil of manila 
rope in attractive cello- 
phane bag. No wrap- 
ping or measuring 
“it’s packaged right to 
sell on sight’. 


Practical rope packages for- 
Home + Farm «+ Industry «+ Recreation 


MANUFACTURERS _ . " ee 4 Since € 


168 9 
i. 2 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvania 


CRAK:- 71 repairs ugly crack 
<i age 


between wall and 











PLASTER: STIK as | naivtine cracks quickly, easily 

















The favorite of 
a home Other LEONARD 
filling 
ugcte ingl : 
i hair produc ; clude 
plas TRIM.GUARD 
rv PAINTER'’S PAL 
’ iy : 
’ ¢ 
‘ Self -se ng di play carton PASTE-BAK 
ve taweé little PIPE-SEAL 











SOLD THROUGH QUALIFIED WHOLESALERS 


THE LEONARD COMPANY 


DEPT. 8. 506 THIRD STREET « DES MOINES, IOWA 
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Weldwood’ 
Wizard 
reports: 


WELDWOOD 
gL EXiBie 


rr eit 
Nelda 


bor -oeeh 
y Seearative » 








‘¥ Gi iv. O 


Flexible Wood 
selling like magic 
in free display case’”’ 


No wonder New Weldwood Flexible Wood-Trim has 

magic appeal 

1 Do-it-voursellers are huners for a product like thi 
flexible real wood veneer in handy rolls Tor 


cdging plywood and other woods (covers ugly edges) 

for decorating countiess things coffee tables, pictur: 
frames, lamp shades, waste baskets, etc. Kasy to apply to 
most any surtace even if its curved of angled using 


only rs | good wood glue like Weldwood" 
or Weldwood Presto-Set.” No heat. 


clamping, 


( ontact Cement 
irons, press-board 


Sawing, nailing 


2 The free display (dite 
a complete wood 


and-a-half of 


makes W ood lrim sell-on ipl 
veneer department in just a foot 
peat - 


countel 


Display case free 
with papier deal! 


Ue ub Inciuse werful llent 

man rat with 16 assorted 
of favorite wood 
M inogany Walnut Hirt ' } 
Sonora. Fach roll ® long. ! wice 
in transparent re-usable pla 


‘j l¢ ’ ‘ptr 


FLEXIBLE 


Weldwood W 


World's Lar gest Piywood Or 


Depot HA 64 WT 55 W. AA? ‘treet Net 











| ise window streamer, ; special 
Promotions house wit ea sp 


open house envelop stuffer, a dis- 


4 * 8 play piece with open house card, ad 
Manufacturers’ New Merchandising Plan mats, radio and television spot an- 


nouncements, and publicity releases 








for dealers to distribute to local 


More Store Traffic Is Qutdoor Life, Field and Stream, and newspapers 
Aim of Gun Promotion Sports Afield magazines. In addition, Mossberg is supply- 
Mossberg will supply dealers ing dealers ‘vith reprints of the ads 
suilding more store traffic fo with free materiala to use at the and 0 sumnestion kit for other ways 
dealers’ sporting goods department local level. Included will be an open to promote their open house ac- 
is the aim of a fall promotion 


planned by O. F. Mossberg & Sons, 
Inc., New Haven, Conn. 

Mossberg will supply the national 
punch for the promotion. Dealers 
can tie-in at the local level. 

The program calls for dealers to 
sponsor open house activities in 
their stores from Sept. 22 through 
October. During that time, Moss- 
berg urges dealers to display a full 
line of sporting firearms and to in- 


> MOSSBERG 













Come in. You're invited. Free exhibit 
of latest Mossberg firearms. 


vite the public to come in and A Hpk Pil 

browse around, ; Ww? " EN 
Mossberg will announce the open tt 

house activities at dealers’ stores in is. 


a two-page color advertisement in 
the Sept. 22 issue of the Saturdoy 
Kvening Poat. The magazine will 
appear on newsstands Sept. 1% 
Other national consumer adver- 
tising will appear that month in This is window streamer dealers can 


HOW I SELL 


BISSELL SWEEPERS 
by CY FISHER 


Housewares Buyer, Snellenburg’s 


é Philadelphia and Willow Grove 


WEE 





“OF COURSE, | DON’T RIDE 
CUSTOMERS ‘ROUND THE STORE 


ON A SWEEPMASTER! 
© me 


7" just make sure they see ‘em. The 
handy Bissell rack isina good traffic 


spot...the four Bissell Sweeper 





models well displayed .. . shopper- 
stopper rack toppers and handle 
cards selling hard for me. Point-of- 
sale cards remind my customers that 


| have the Bissells they see demon- 





strated on TV. | sweep up plenty of 





sales and profits this way! 


Bissell Carpet Sweeper Co., Grand Rapids 2, Mich 
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NEW maynard 
SIFTER-MIXER set 


Set consists of Maynard Flour Sifter, 
Maynard stainiess steel blade Mixer, and pliable 
polyethylene Bow! Scraper three mixing 
and blending companions. These truly ‘‘go-together”’ 
items are beautifully packaged in colorful 
gift box. Available in the newest colors 

Pink, Yellow, Turquoise, Red, White 






hy ti makers of America’s 
i adi 


hs 


ne vl. MFG. CO. 


1444 EAST COLORADO BLVD. 


Write today } 


for complete catalog 


GLENDALE 5, CALIFORNIA 


erst Oe 


» 

















o70% O22% 250% 
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Group “‘C’’ Gang Now made 
with Stoainiess Stee! Fronts 


BOMMER SPRING HINGE CO. INC. 


Main Office & Plant 
Chicago ‘eli ita | 
Sales Office 


and Warehouse 


LANDRUM, SOUTH CAROLINA 
180 N. Wacker Drive Chicage 6, til 


763 Classon Ave 


Te) ae a oe en, oe | 
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Guy wire for television antennas, clothesline, tie and bind 


ing wire, signal wire, emergency repairs, temporary en- 
closures, electrical fences. Wright strand gives you 
greater flexibility Unrolls without snarling 


Bright galvanizing 


Packaged 1000 teet to carton (50 feet connected coils), 
also spools 500 feet and 1000 feet. Large stocks in 
Worcester. Atlanta. New Orleans. 
Dallas, Los Angeles 


Chic ago Houston, 






Steele lUire Co. 


WORCES TES 








<M 
WRIGHT 
_— 


MASSACHUSETYT YS 


“BRAIDED: 


PICTURE 
CORD WIRE 


IN SIZES 0 TO 6 INCLUSIVE 


ON SPOOLS, IND. BOXED 


Wr. Retailer 
Why not buy the 


which are beautiful to look at as 





products 


15° & 25° CONUS 


well as being of the LOOSE 


This. Me 
means satuushed customers who 
will come back for more. We 


will be happy to forward our 


highest 


quality Retailer, 


descriptive circular on our en 
ure line of Spool and Coil As 


sortments, Aerial Wire, etc. 





upon request 


SOLD THRU JOBBERS 15° & 25’ COUS 








ONLY! IND. BOXED 


) 4 NCHOR 
, | WIRE CORPORATION 


jpaAaMATIC &E AY! 





fy? 


iSLaNOD Nita“: 


roe 
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There’s 


PROFIT 


IN SUNSET 
Spectalized 
FISHING LINES 

















When you stock SUNSET 
lines you have all of these 
things working to help you 
sell them: 


© Specialized lines designed 
for your fishing areas 

® Finest packaging 

© Best prices 


© Fast delivery —two factories 
to serve you 


© Consistent advertising 
© Valuable sales aids 


Put a compact 
Sunset Line 
Merchandiser 
on your counter 
and watch 
sales go up! 





4 PERENNIAL BEST SELLERS 


Castmaster + Floater + Surf King 
Flexon Monofilament 


Write today for complete color 


catalog of other Sunset specialized lines 


PETALUMA, CALIFORNIA 
FLORENCE, ALABAMA 
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tivities. Dealers can also receive 

literature on firearms to distribute 

to their customers 
Mossbe ry will 


open house brochure to dealers next 


mail a complet 


month. Included will be an explana- 
tion of the open house programm, a 
copy of the Saturday kvening Post 
ad, and a reply post card offering 
dealers the open house retail sales 
aids 

Mossberg is basing its campaign 
on the appeal vyuns hold for many 
people. More than 15 million hunt- 
ing licenses were issued in this 
country last year for which the pub- 


the 


million 


than $46 million, 
eatimates 10 
more pe ple ise 


lic paid more 
firm says. It 
sporting firearms 
without licenses for target shooting 


and other activities. 


Patek Brothers Using 
24-Sheet Poster Ads 

Patek Brothers, [nc., 
Wis., is 24-sheet 


Milwaukee, 
posters to 


USINg 





It's New/ ) 









introduce its new Liquid Latex 
paint. Two poster designs are 
being used 

Patek is supplementing the 24 
heet poster campaign by providing 
miniature reproductions of the 


poste designs to all dealers for in- 


store displays 

Dealer Listing Program 
Promotes Rust Remover 

for Zud, a 


remover, is being 


Consumer demand 


cleaner and rust 


built by Rustain Products, of air 
Lawn, N. J., by a customer write- 
in promotion 

Any housewife who writ to 
Rustain Products submitting the 
name of any local dealer will re- 
ceive a tree ‘ample of Zud. The 
company also sends to each house- 
wife the names of hardware deal- 


| All in One Bottle! 


ee 


DISPLAY REVIVA 
— it sells on sight 





REMOVES — stubborn surface spots 
CLEANS — dirt and grime 
POLISHES — to high dry lustre 
minor scratches Triple actiontonicfor marred 
Varnished, Shellacked or 
surfaces — 


covering 
furniture — For 


Lacquered 
sume A hs 


Keep a stock on hand; ( Revive. | 


t's elweys in demand 
Nationally adve ‘tised 


‘ OwOOn j 


e 
Vview , » 


Retails at: 
$1.50 half pt. — $2.00 pt. — $3.00 aft. 


Packed 1 dozen to carton. Trade discount 40% 
F.O.8.—Factory: Long island City, N. Y 


JACKSON OF LONDON PRODUCTS 


123 West 57th Street * New York 19. N. Y. 


Year-Round 


DOUBLE-DUTY 


Profit-Maker 


LOCK-EASE 


Graphited LOCK FLUID 


“USE IT for lock repairs 


and pre-treating new locks for 
longer life 


“SELL IT in 4-02 


Stream 39c can for best 
tection agamst lock rust, stick®. 
ing. or freezing — all climates. — 
‘Slatlus William lilies 
American Grease Stick Co. 
Muskegon, 


Manvtacturers of 
DOOR .EASE 


| ' n 5 
AGe- sites AMERICAN Ov 


Orep Stream 


“Drop or 
pre- 


from 


Michigan 
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pe 
PARK 


SPRINKLER 


Works ona 





Whisper of 


Pressure 





For Fast Sales and Big Profits 


Customers go for Park Sprinkler features. Take ad 


Vantage of its appeal 


e (;uaranteed for workmanship and materials 


e Handy, light 


trouble iree 


durable 


e Aluminum alloy construction. e Fasy cleaning 


e Works on as littl 
at 40 Ibs 


t-ibs 


be 


full 50-foot cure le 


pressure 


¢ Spike, sled, sprinkler-head and low-angle half-circle 


types 






PARK 











Save Sales Time 
With Hoppe s 


Hoppes No. 9 Solvent 
known and most widely 


ASK 


(Gun © 


Shooters 


Oil, 


kind 


Patches, 


Grease and Gun Cleaning Rods provide you 


with a complete line 


| HOPPE §) 


UBRICATIN 
a 


MICH VISCOSITY 
VERY PENETRATING 


for it—and 


leaning 


of tr 


- —— ~~ =a — — — 


Sprinkler Mfg. Co. 


4500 Appleton 3$t., 


I 


Fle. 


Jacksonville, 





No. 875 | 
» oF 





S) 


No. 915 
$3.95 

















best 


is the oldest, 
used product olf its 
Hoppe’'s 


Packs. Gun 





ie finest gun clean- 


ing essentials in the market. Ask your Jobber 


FRANK A. HOPPE, INC. 


2314A North Sth St. 


Philadeiphia 33, Penna. 
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ONLY 
CARLON’s 


complete line 
Can show such 


a PROFIT 


picture 








@ There's a lifetime CARLON 
plasts pipe for every me ed of 
Only Carlton 
has such a comple t< of 
fiexible polyethyle ne pipe and 


your customers’ 


line 


rigid types for wells and water 
lines, irrigation, drainage, sew 
a pee in) 
all There is 
also a compl te line of httngs 
for all Carlon pipe all as 
simple {© apply as the pipe 1s 
to install! 


and industrial uses 
fast-selling sizes 


Dealers hind the Carlon line 
a high-profit line. It simplifies 
your selling and your custome rs 
It affords purchasing 
You 
buy all your pipe from a singk 
hacked by the world's 
largest manutacturer of 
plasts pipe 

{// CARLON pipe is moisture 
proot 


buying 


and Stim king economics 


SoOUTCE 


ripeot proot and iS MUatl 


anteed tor life against rot, rust 


or electrolvtie corrosion 
[heres no finer plastx pap 
for your customers no 


faster-selling high profit pipe 
lor handl Ask 
CARLON Distributor or 
for tull information 


you to your 


w rite 


CARLON 


1oO2286 
WORLD'S 


MEF Cr AVE 


BUY THE 
PIPE 
WITH THE 
STRIPE 


pias 


‘ 
‘arnrie 


AAdve 


o_o er re rrr rr 


f ompany 


| 


rf 


(ily anid State 


== 


oe = 
« 


PRODUCTS 
CORPORATION 


eee eee 


Ohio 


j fi; 


CLEVELAND 


LARGEST MANUFACTURER OF PLASTIC PIPE 


Carton Products Corporation 
10225 Meech Avenue 
Cleveland 5. 
VPiease give 


| } 


frei) 


MA.6 


: 
ieee 





N 








oe 


+ eae PRP 


ees 
oe: 


Step up your sales of 


RUBBER TAPE 
— with the brand 
\ they like best 
\ | because it... 


STICKS 





























JOB J 


/ 4 


(4 
(e,. yp 
at 2 


For top volume . . sell JENKINS 





<= 





FRICTION 
RUBBER 
PLASTIC 


BEST SELLER FOR 
PLANT SUPPLY > 


All types of GOLD SEAL 
TAPE — Friction, Rubber, 
Plastic are packed in 
10-roll cartons as well as 


single rolls. Ali rolls cello- 





phane protected, stay fresh. 


JENKINS BROS., RUBBER DIVISION 
100 Park Ave., New York 17 
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ers in her community handling its 
product. The program is bringing 
in about 2500 requests each week. 

Hardware dealers participate in 
the promotion by returning the 


store registration card enclosed in 


each shipping carton of Zud. The 
returned store registration card 


yets the dealer’s name on the com- 


pany s listings which are sent to 


NOuUsEeW ives. 


National Town Painting 
Contest Is Launched 


Archer-Daniels-Midland Co., Min- 
neapolis, Minn., has launched a na- 








tional “Painting-the-Town” contest 
to encourage cities and towns to 
paint their business districts and 


shopping centers 
The 


CTeHse re 


contest is expected to In 


dential paint sales too 


Prizes totaling $1,750 and 10 
other awards will be presented by 


the company to winning communi 
until Oct 
15 to complete their project 4. 

The National Paint, Varnish and 
Retail 
Distributors 


ties. Communities have 


Lacquer Association, the 


Paint and Wallpaper 
of America, and Lit ing fo? Young 
Homemakers magazine are Sponsol 
ing the program. 

The program ties in with national 
this 


Council to 


campaigns being undertaken 
American 
Improve Our Neighborhoods, Op 
Home Improvement, 
Clean-Up, Paint-Up, Fix-Up. 


Under the program, the commu- 


year by the 


eration and 


nity project is sponsored by a local 
Archer-Daniels- 
Midland is advertising the contest 
with full-page two-color ads in Th: 
Rotarian, The Lion, Kiwanis Maga- 


civic organization. 

















W ume & Adtwooo 


Kerosene 





for Lamps 

Incubators 

Brooders 
Water Heaters 








— , 

me |}Oryme & A\TWwOOD 
MANUFACTURING COMPANY 
THOMASTON. CONMCTICUT 








STAINLESS STEEL 


FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


@® Sheet Metal Serews @© Machine Serews @ Cap Screws 
@ Set Serews © Woed Serews © Nuts, Washers, ete 
@® Clase 41 AWN Drilled Fillister Meads 

Prompt deliver large quantttica 


STAR STAINLESS SCREW CO. 


oy, 








wan on amaitil oF 









Write for complete deseriptive eatalog 
o™= Telephone Littie Faille 4.2000 
Guan 49 Union Bivd.. Patersow 2, N ) 
New York ‘ohome: Wisconsin 7-004) 











GIBSON 


KEEP 
THINGS 
IN PLACE 


Bright Mickel Finish Bewbic Spring Action 
Me jutting Points 2 Sizes Held Mest Hendies 


GIBSON GOOD TOOLS, INC., Sidney 6, HY. 











CHROME 
BRASS PIPES 


/_'' to 4° sizes 
BRASS TUBING 


We", 14", 1H", HA" 0.0. 
PITTSBURGH NIPPLE WORKS 








1455 Spring Garden Ave. Pittsburgh 12, Pe 
Th 
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DISPLAY tne comptete sates-proven 


SHELTON LINE 


ror Biccer PROFITS 


oe, 
eo 3 STCAP | 
. Hang Pune ws | 


™ 

Me ET 

5 O) Ser Ve i@leny dak 

SHELTON TACK CO., Shelton Conn. 


“HI-DUTY” Spring Butt-Hinges 
and*SPRING STEEL BUFFERS 


eI 





































YOU SEE THEM | 
f 
TRUCK! G DOOR "7 Ade v5 . ees 
cae et Oe ee Se ee ee ee HIGHER QUALITY LOWER. COST 
eens COLUMBIAN 


Cutlery Company * READING, PA, 

















ott. jy, ‘ ‘ thy 6 ’ : fu : pe y for many 

Eact yeo ry ‘ « nivec? 
> 
recomme : (> 1g ‘ ; 4 TT tee a) 
whereve ’ ce r hy ; : ty ‘ 
¢ 

sc? ir@ eqauired . , Tif ? S 
the é wl 4 ‘ 


“Spring Hinges of Quality” 


Chicago Sprina Ninae Co. 





iy 




















1500 CARROLL AVE. CHICAGO 7 ILL 


| MOST COMPLETE LINE OF GARDEN CUTTING TOOLS 
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THE WORLD'S: 
MOST 
COMPETITIVE 
MOST 
COMPLETE 
LINE OF 





“ 
4 


HERE'S WHY: The big buildup 
in the “Do-It-Yourself” market 
plus increasing customer prefer 
ence for the “industrial” quality 
of MALL Power Tools means per 
capita sales are rapidly increasing! 
More people in your sales area 
are buying power tools and they 
appreeiate MALL'S competitive 
prices...eturdy craftemanship. AS 
A MALL DEALER YOU PROFTI 
FROM MALL'S 36 SERVICE 
WAREHOUSES FROM COAST 
TO COAST MALL'S POLICY 
OF KEEPING THE DISCOUNTS 


. 


LONG...WITHNOCOSTLY PRICE & 
CUTTING “LOSS LEADERS : 
INVESTIGATE A MALL Z 


DEALERSHIP TODAY 
ne 
MALL TOOL CO. coxzem raw roms 
7702 Seuth Chicege Ave, Chicege 19, Ilineis 


| | want complete dealership information j 
| Have your representative cal! 
| Name | 
i Address _ | 


(wy Slate 





bs MiAy 


Manufacturers Promotions 


continued 





zine, Future and Li ing for Young 
Homemakers. 

The idea for the program cam 
from Tomah, Wis., a city of 4,000 
In February, 1955. 


clubs decided its main street neece 


‘| oman's civil 


—_ 


fresh paint and color for the city’ 
centennial celebration. The result 
community - wide 


was a 


Tomah” project 


Record Ad Campaign Is 

Set for Electresteem 
Klectri 

Paris. Ky ; 


Steam Radiator Corp., 
has scheduled its larg- 
est advertising campaign to intro- 
duce its new Electresteem vapor 
iZers. 

advertising will be 


Sunset, 


(onsumer 
featured in Life, Family 


(Cirele, Farm 


(,00d Housekeeping, 
Journal, and Parents magazines 

The firm also has a special, a 
dealer purchasing 11 vaporizers of 


one type will receive one free. 


Consumers’ Instalment 
Buying Higher in April 

Consumers bought freely on the 
instalment plan in April 

Although they repaid $2.9 bil- 
lion on previous instalment pur- 
chases, consumers bought $3.2 bil 
lion worth of goods during the 
month to add $296 million to their 
time payment 

It was the largest monthly in 
crease in outstanding instalment 
debt this vear 
of the $539 
added to their time payments in 
April, 1955 

Last 


Still it was short 


million consumers 


year at the end of April, 
debts to- 


taled $2235 billion At the end of 


outstanding instalment 


April, consumers owed nearly 
$28.3 billion on purchases made 


on time, 


Manufacturers’ Sales 
In April Up $1 Billion 


Manufacturers’ totaled 
$27.4 billion during April, the Com- 
This was $1.1 
billion more than in April, 1955, but 
$1.1 billion lower than March, 1956. 

New orders placed with manufac- 
turers during April totaled $27.4 


sales 


merce Dept. reports. 
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NEW 
EzE Action Chuck 


NEW 
Tuf-Chrome Handle ' 


NEW 


Metal Cutting 
Tungsten Blade 


NEW 


Wood Cutting 
Vanadium Blade 


NEW 


UA 
[ 7 Multi-Colored 
‘ Displays 
a 
" 
‘ 
> 
Here's a saw . 
thatisnotor y 
Oo natural tor 
the home har 
dyman Dut 
is GISO 1dea! ! 
the plumber 
mason, ei:ectr 
cian carpenter 
or tarmer. Sell it 
for pipe and sheet 
metal cutting for 
generat wood cut 
ting pertect for 
culting plasti pipe 
tubing, nuts, bolts 
etc 


Ask your jobber 
for the 


ALLWAY LINE! 





ALLWAY MANUFACTURING COMPANY 
New York, N.Y 
Soles Representatives 
John H. Graham & Co. Inc. 
105 Duene Street, New York 8, N.Y 
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New LITE REFLECTOR BY KELCO 


Use In Your Windows—Sell Your Customers 


‘one size NitS any regular household 40 to 15 







watt bulb Sulb won t break in outdoor US 







becaues reflector absorbs heat. sulb last longe! 





ecause ol! ventilation veTtyv home owner’, tow} 






ind country, a sure fire prospect 


A Perfect Light—Inside or Out! 
Women find LITE REFLECTOR the perfect 
ght for the laundry room. Men like the 









ite lieht in their drivewavs and vards. It's the 


ertect light. inside or outside! Full imstructiot 


cOR USE ANYWHEF' ects inchaded in each eye-catching dlepla} 


Gs : i P 1001 USES— 





Geer Ge 

























a » FOR COUNTRY FOR TOWN FOR BUSINESS 
=» 







yard lighting workshop windows 
barn lights driveway stockrooms 


= 






machine shop laundry displays 


THESE ARE JUST A FEW . . . THERE ARE HUNDREDS MORE! 


sy ry 























Order from your Wholesaler or write 


KELCO STOREWARE, INC. 


2919 FREMONT AVE. $0O., MINNEAPOLIS, MINN., COLFAX 3595 


YOU CAN ADJUST ! 


3 DELUXE 


bY, KLEENCUT 


with 


j MICRO-TENSION ADJUSTMENT 



































Women everywhere who have tried Deluxe Kieencut 
Shears say, “Theyre wonderful! | can set my 
shears any time with a penny so they aiways fee 
just right! 
it's a fact whether they cut filmy silk or rugged 
corduroy. DELUXE KLEENCUT SHEARS with Mi 
Tension Adjustment always trim neater and more 
comfortably —-and—ne more leose, sloppy biades' 
But Micro-lension adjustment is only one reaso 
why women like DELUXE KLEENCUT SHEARS. Look 
at these otners 
|. Beautiful high lustre nickel finish. 
2. Down-to-earth low prices 
4. Double guaranteed quality 
Handsome, up-to-date styling 
You ll like the DELUXE KLEENCUT line, too, because 
backed by Nationa! Advertising, Smart Mer 
OIDERY Chandising and youre sure of a BIG PROFIT! 






- val ” tii ums 
A oe ” ean 
* Guaranteed by ~ 
Good Housekeeping 
“ss + 


Li A 
} + 
“$ aoviatistd rut 















07 


Retail ba 
sted $1.96 


EAL +19 
SHEARS 
Fully Necee 4 





é 
D 

— KLEENCUT 
reget Retail Ea. BARBER 
a o wickel Plated $2.25 Mas 1/2 
Nickel Piated $2 © cf WING & cues 


TR 
Fully 





’ : 7 ad ’ ’ 6) ; 4 
, enameled Handles . 91-47 ef iSSORS (Fully rmgiadas a 4° Vont pass up a sure-tire money maker Urder 
; ad tle ’ Ie . abe ; 
307” Enameled Handies 4 4zs 4” Sharp Points 6 Deluxe Kleencut Shears Now! 
, 4le< j 7 Pa 


j ; Si.o7 
neled HA a4 ” Ch } Points a 
113 &” Enamelet 1485 5” Shar ae $1.79 See your jobber or write 












RE nT rRIMMERS piated ‘ 50 APS Gg” ae ; Shear $5 J 

1a4ac #” Fully Niche ecu -_e~ 1g1 7 ” aking oO 

135¢ 8” Enameled Handles | S17 ciGHT PAIRS IN ALI THE ACME SHEAR COMPANY 
FOUR PAIRS OF EACK— yOUR PROFIT $39 70 © 7 ' 








uR COST $59.54 | 
SELLING PRICE $99.24 ws The World's Largest Manufacturer of Scissors and Shears 
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RACK UP SALES! 


Want steady sellers that really rack up 


sales? Then it's ANCHOR BRAND snaps 
like these you'll want to stock. They're 
strong, yet easy to open and close. They 
can't be beat when a rugged fastening 
device on leather, rope or chain is 
wanted around the house, ranch, farm 
or anywhere else, And there's a big range 
of sizes to meet everyone's needs! 


Make ANCHOR 


source of supply for harness and sad- 


BRAND your single 


dlery hardware ask your jobber today 
about this most complete line in America! 


No. 830 Snap, 
¥,” eye, 2, overall 
¥," eye, 3," overall 












Sizes from 

Ne. 230 Snap, 
¥," eye, 3'/,° overall 
te Ne. 250 inap, 
¥," eye, 5, overall 


No. 161, 3'/," overall 
Neo. 162, 4° overall 
No. 163, 45," overall 


Qe 
NORTH|) JUDD 


Manufacturing Company 
a, SE i, 
Bi 


New York * Boston * Philadelphia * Atlanta 
Buffalo * Detroit * Chicago * 5S. Lovis 
Dalles * Los Angeles * Seon Francisco * Seattle 


Makers of Anchor Brand Hardware products 








Cennecticut 
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billion. This compares with $26 
billion last April and $28.6 billion 
in March, 1956 

Unfilled 
April amounted to 
Although 
March level, it was 


end of 
Dillion. 


orders at the 
$57.2 
unchanged from the 
$9.2 billion more 
than a year ago. 
Inventories in 
billion against 
March, 1956, 
April, 1955. 
Factory 


April were $48.2 
$47.6 
$43.3 


billion in 
and billion in 
gales of standard-size 
household vacuum cleaners in April 
high for the 
month, totaling 352,875 units. 


reached an all-time 


GE Increases Prices Of 
‘57 Washer, Dryer Lines 
An &% percent increase in factory 
prices of the 1957 line of automatic 
dryers has been an- 


washers and 


nounced by General Electric Co.'s 
appliance division at Louisville, Ky. 


H. B 


the home laundry division, attrib- 


Miller, general manager of 


uted the rise to increased material 


costs and new features in the 1957 
line 
Retail 


not set by the factory, so there are 


prices of these lines are 
no predictions as yet as to what re- 


tail levels will be 


Hoover Raises Prices 
On Two Steam Irons 

Hoover Co., 
has raised prices $1 on two models 
of its steam-or-dry irons, effective 
June 1, 

New distributor and dealer prices 
to provide higher margins will be- 
come effective July 1. 

New prices are $15.95 for Mode] 
0113, with aluminum soleplate, and 
$17.25 for Model 013, 
less steel soleplate. 


with stain- 


Manufacturers Expand 
Plants and Warehouses 


Rawlplug Co. moved into its new 
plant at New Rochelle, N, a. on 
June 1. The 25,000 sq ft site houses 
new semi-automatic die casting ma- 
chines, and the firm’s general offices. 
New plant combines the firm’s three 
separate locations in New York 


Re fle ctor-Hardware Corp. has he. 
office, 


~~ 


5.000 


gun construction of a new 
factory, and warehouse of Zz 
sq ft on a 24 acre tract in Melrose 


Park, Ill 


All operations of the 55- 


North Canton, Ohio, | 








coy, 


I’m Sending Customers’ 
to your store to buy 
WERNER. ladders 


Re ready for them! Your ceustomer’rs will 
WERNER 
know WERNER 


be asking for ALUMINUM 
LADDERS 

ALUMINUM LADDERS put them within safe, 
height. And WERNER 


LADDERS are priced within reach of the 


Because they 
reach at any 


Cassy 


average homeowne! 


TRIPLE YOUR LADDER PROFIT 


WERNER 


with 
the fastest selling LAppER in the 


aluminum field 


GET YOUR SHARE OF SALES —from the 
potential market of 11,000,000* consum.- 
ers reached by every Werner ad in Goon 


HOUSEKEEPING 


helt ator k uy) now and he prepared for Vouyr 
distributor 
today or write direct for catalog 


customers—order trom vour 


fvailabl iii r. {" 


~~? ; 
» oro sizes. 


NATIONALLY ADVERTISED 





K. D. WERNER CO... INC 
295 Filth Ave.., Dept. 1-59, N. Y. 16, N. Y. 


Aiumitladders,Chromtrim, Sink Frames. Alumidrvers 
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year-old firm will be housed under 
one roof when building is completed. 


Security Storm Lock and Hard- 
ware Co. Nas expanded production 
facilities by 25 percent. It now has 
12,000 sq ft, with 4000 sq ft more 
set aside tor future expansion at its 
srooklyn, N. Y., location 


Jones & Laughlin Steel ¢ 


started production of its $644 mil- 


orp. has 
lion hot-dip galvanizing line at 
Pittsburgh, Pa. The line has a 
rated capacity of 7000 to S000 tons 


of galvanized sheets a month 


Chase Brass & ¢ opper CO., forced 
to move from its 16 year location at 
3815 Market St., St. Louis, Mo., by 
extension of the State Throughway, 
has erected larger, modern quarters 
at 4641 McRee Ave 
47,500 sq ft of office and warehouse 


The plant has 


space, With enough land area for 
more than 100 percent future ex- 


pansion. 


Toastmaster Div. Starts 
Contempt Action in N. Y. 


Officials of Toastmaster Prod- 
ucts Div., McGraw Electric Co., 
Elgin, Ill., have announced that 
Irving Jaffe, doing business as 
East Radio Stores, in New York 
City, has been served with a show- 
cause contempt order 

In the order, Mr. Jaffe has been 
ordered to show why he should not 
be punished for contempt of court 
for selling Toastmaster toasters 
below fair trade prices, after hav- 
ing been permanently enjoined in 
1953. 

In a similar action at New York, 
charged that 
World Happiness Products Co., 195 


Toastmaster has 


Greenwich St., is in contempt of 
court for cutting its fair trade 
prices. 

A motion to punish for contempt 
has been served. World Happiness 
Products was permanently enjoined 
from cutting prices in 1950, Toast- 
master said. 


Fair Trade Suit Filed 
By Hamilton Mfg. Corp. 


The Household Div. of Hamilton 
Mfg. Corp., Columbus, Ind., an 
nounces the filing of a fair trade 
Govern- 


suit last month avgainst 


ment Employees Exclusively, Sac- 


ramento, Calif 


IN INDUSTRY... 





The simplicity, accuracy 





and gripping power of this 
Rubber-flex collet 


lathe chuck earned one of 





Jacobs 








the most coveted of engi- 






neering awards. 










































# 
* ae 
CA eee 


The Rubber-flex collet is also available in the Jacobs Hex-Key 
chuck supplied by leading manufacturers on portable electric 
drills. When you see this chuck on a drill you can be sure top 
dollar value has been built into the tol. 

The Jacobs Hex-Key chuck looks different because it is differ- 
ent. A quarter turn of a standard Allen key produces tremendous 
holding power. It actually produces a gripping leverage ratio of 
1000 to 1! Another quarter turn easily releases the twist drill. 

You know a drill can be no better than pe 
Sea Nal aes 


— 
‘ 









its chuck and eve yvbody knows that if it's 





a Jacobs, it holds. When you buy electric 
drills for your trade insist that they be 
equipped with Jacobs Chucks your cus- 
tomers will. The Jacobs Manufacturing 


(Company, West Hartford 10, Conn. 
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We Need A Few More | ALL TERRITORIES OPEN TOP-EARNING 
ts | UNITED STATES AND CANADA SALESMAN 
REPRESENTATIVES =|) scnssnsits esting, Swi 10 MOLE NATIONALLY 


o PLETE tool line (over 1000 items) produced KNOWN LINE EXCLUSIVELY 
Who Are Men of Act | by eight outstanding Swedish and West 
ion: German factories. This QUALITY line r 




















is a . vr ' Alanracn 
at COMPETITIVE prices ver Kansas, Nebraska 
Terrific opportunity for live-wire repre iowa Missour ind Souther: \ 
If you already have an established sentatives. Exclusive territories. Full com ' ' 
lollowing in the Hardware Trade mission. Full jobber discounts. No house Mine Must be resident of 
, accounts. VU. &S. A. stock warehousing. (m4 / 
you will recognize the vast profit po We are one of the largest international! Konsa: / }OuU De seningd 
tential in cur product, EASY-HEAT yy w in the world and have — to housewares and hardware { 
taken on this complete line exclusive! or nd . ) 
This popular Do-it-Yourself line in the U SS A a Canada. We'll canoes obbers who know us as well o 
cludes both self-contained Heat Tape you with advertising, packaging and our ‘ 
and individual Heat Cable Both are full guarantee behind each item reir own name We are the 
quarantieed te te froze We are looking for top representatives to notior eqadaine mani te cturer 
juUaranlee ) Op tozen pipes GO with us and GROW with us. Please ’ IGING NUTOCTY 
protect flower beds. eaves, poultry reply with full details: exact territory, lines r jr tie jd. hove an fell in 
houses. etc in sub-zero weather handled, number field men working, num rT 
Products retail $1.45 to $8.95—liberal wd Waeeee wus er peng sold. All re sive ne and back you up wit! 
ac | 1. Trade advertis Ee ee ee QO vigor! promotion progran 
jents commission rac aed + "7 
ing and sales tools help you sell, but Hardware Division LINDETEVES, INC. VW e wont a your oe agaress J/@ 
7 " . ounde (6B , 
EASY-HEAT must fit into your pres 487 Park Avenue New York 22. N. Y man 275 ¢ 19. whos lookina 
ent line. We're action-minded our Plaza %-5520 f at 
tor a reali career roull get 
selves-—-ready now to start you earn ) 
ing extra money with EASY-HEAT alary and commission the first 


If you think you qualify for ACTION, SALES REPRESENTATIVES year and soon go on straight 
re wanted to call on department stores, chain stores n. Write Tully in strict 


WELCRAFT PRODUCTS C0 INC mail order houses loy and hobby jobbers, hardware est cont ence 
*s i 


New Carlisle, indiana jobbers within territories East of Mississippi, South Address Box F-37. care of HARDWARE AGE 


of Pennsylvania, Ohio, to Florida, representing the Chestnut & Séth Streets, Philadelphia 39, Pa 
Erec-Troni Set—-the educational toy and hohby line 
MANUFACTURER'S REPRESEMTATIVE acclaimed throughout the country, the only ‘‘build 


Calling on retail hardware, lumber yards, and mill and-rebuild’’ electronic kit with the ‘‘no-soidering’ BB AIR RIFLE SHOT MANUFACTURER 


supety houses te handic old established line of weed 














working equipment. Plenty of national advertising and piug in features! A truly quality line M r aie ritie shor, ste 
and leads furnished te dealers. Territories open in , 
elude all southern states, Rockies and Piains states Write direct to Mr. Freeman Marketing Dir 


Advice lines now carried and territery covered 


Address Box F.32. care of HAROWARE AGE SCIENCE ELECTRONIS., INC. - 


Chestaut th ; Address Box Ff .48. eare of HAROWARE AGE 
* — ee ee we 485 Main Street, Cambridge 42, Mass Chestnut & Séth Streets, Philadeiphia 319, Pa 
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worer, to cover states of Kansas. lowa. Ne 10% Commission, any territory east of Mis : 
brask nd M will sissippi. Newly patented faucet. Stops the for Chicago end Suburbs. Good, profit- 
—— oO erate divide territory drip in seconds without shutting off auxil- 
Contact Mr. A. Kiein. Sales Manager, Master iary valves no need of tools. when re able. staple line for men now calling on 
Manufacturing Company 9200 inman Ave... placing washers Hardware Trade. 
‘ 
Cleveland ; Ohio or at Booth 828 Nationa! Address Geox Ff .46 eare of HAROWARE AGE ' Address Bex F.40. tare ot HARDWARE AGE 


Mousewares Show, Atiantic City, N. J Chestnut & 56th Streets, Philadelphia 39. Pa | Chestnut & Séth Sts. Philadeiphia 39, Pa 
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, ; ’ - vi , | rs la 
WE OFFER: The outstanding tine in Promotional ohegy pe 2 ae tha | 
paint Protected § territery Liberal Commissiona 


as iver has open terri / ware timiseware Rack ' Het { hain tote 
Progressive aggressive management 
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7) ” lef ‘ ‘ rhiat if ltutacture | ‘ ; , ’ ‘ 
(East of Missission!) epen on sideline basis ~ : . . ne A . me t & 56th - 
PROCTOR PAINT MFG. CO., YONKERS, WEW YORK Address Box 615, care of HARDWARE AGE ‘< 
’ , ; ; 
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Classified Opportunities Section 





Accounts Wanted 


Accounts Wanted 








Help Wanted 








NATIONAL MANUFACTURERS 


Well rated fully equipped Sales Organi- 
tation seeks connection with large manu- 


facturer Hardware Tools Automotive 


Parts. Coastal Bend and Rio Grande Val 
ley, Texas. Dependable sales personnel, 
financially sound, 5000 sq. ft. warehouse 


and offices 


established 


Only 


trucks and equipment 


lines considered 


Address Goan F-.26. care of HARDWARE AGE 
Chestnut & 56th Sts. Philadeliohia 39. Pa 


OKLAHOMA & ARKANSAS PROBLEM? 


ahed A ore Ph et ‘ ’ ited cover 
7S. tj - : ’ ' ° = iia } ‘ : ’ ‘ . 
struction ind J (nnd) 


if Tt? ~ Ti tye 


ROBERT LEE & ASSOCIATES 
1510 Linwood Boulevard, Okichoma City, Okla 




















STOP! LOOK!! READ! 


and consistent coverage in |! ma, VW 
aid Minnesota ‘aner au araware j ria hain, 
garden, et wiholesais i i i} lea le 
siling. We cam sell it 


Address Geox f.-i, care of 
Chesteut & Ooth Sts 


1 Lal 


“(miei 


HARUWARE AGE 
Phitadeiphia 39, Pa. 





REPRESENTATIVES 








SALES OPPORTUNITY 


Exceptional opportunity for man capable of becoming 
Vice-President in charge of sales. Position calls for 
man well known to buyers and with outstanding sales 
record selling Hardware jobbers in North Central 
States. Connection would be with a well established 
mid-west firm of over 30 years of successful opera. 
tion. Send complete resume of experience and lines 
sold. Our key executives are aware of this opening 
and all replies will be confidential. 


care @ HARDWARE AGE 
Philadephia W. Pa 


Bes *.49 
ti 


Address 


Chestnut 4 Streets, 
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TAPLIN 
EGG BEATERS Index to Advertisers 


Efficient operation 
Durable construction 
Smartly styled 

Nine models in the 
popular price range A é 


, . Acme Quality Pain ine 9 Eecle Eleciri- —_ 7 
THE TAPLIN MBG. CO. iti asciaall 19 Eagle Electric Mfg. Company 3 
























Acme Shear Company i278 Embree Mic ¢ 
" 7 ; ’ " ’ ’ ws 3 LOrr pat y 
, Aircratt-Marine Products. Ine 99 Empire Brushes In- cA 
Since 1897 
a uminum Co of America Engineered Prody ts f Meany fi 
Pigment Div 23 
_— American Chain Div 
‘Aan .. Amer ror Cha ; 4 Cable Co 
‘ _ * é ’ 
, American Grease Stick Company 120 General Slicing Machine Con 
pany n9 
P Anchor Wire Corporation 19 
Gibson Good loo 4 iy " 
Animal Trap Company of America 58 
Goode Compar y , 
Artistic Wire Products Co. Ine 78 
Graham & Co., Inc, John H. 124 
Sell GREENLEE 22 Solid Center Atkins Saw Div 
Borg Warner Corp 3 Greenlee Too Cor pany 
Auger 4 fs wm sets CFG Moke extra large 
sales. Durable green plastic rolls Gries Reproducer Cory a8 
contain sets of 6, 6, 9, or 13 bits Griffir Mia Company 
L] 





Bissell Carpet Sweeper Company !'6 


GRE LEE Biaisdell Pencil! Company 113 ‘a 





























Write for free GREENLEE Hamilton Mig. Compa 
>? } f Cc , : y . 
Hand Tool ( ataltog Me $5 H Be om M g ompaor y 97 
fp " » ‘ iw a7 Hanson Co rer ry i 
4sonuer ,omoan ne 
GREENLEE TOOL CO., 1613 HERBERT AVE., ROCKFORD, ILL pone . ; 
me onton co; Cor if " 
t rmmer Spr 9 ringe Co ine ii9 , ° , ’ Vs 
rMardware Prod cw, f ' , 
Display Sells 30 Boonton Molding Company 6! : PON PONy * 
re! oy Con or AW cf ; 
Kenberry Gadgets Bideonert Sabeles. ta TT pany 173 
/ Meller Toso Car ar 
and it requires \ | Brown, tne John Clark 130 pany 99 
heme 4 (on ar 
NO counter space | | Grewnell @ Compens, te - pany ‘4 
! Molthouse & Hartuo |; y? 
ut diep a¥ On any unter 
vithowt disturbing ether Moppe inci Frank A 121 
Be dye} tie m ecjuaere feet 7 : | 
Cnife saree Spare bPiegiay Z Cc Muenefeld ¢ ompany 134 
incliuded i . pi duct 44 ; 
ingen assortment of heet . Cal-Dak Company, in 22 Myde Manufacturi: 3 Company 1? 
selling Kenters fjaduget 
Products hietail 1686 +f] . ¢ goriisie Mig Compar y 20 rty ae Pre tuct f 13 
| 7 
your cost $96 25 ) BOARD me a0 ) Carton Products Corp id} 
Pon Helleville. NN J ef.i% Ganor! 7 , TT 4 wei Gut ) 
b. deal delivers almost pS WiEP LEVEL Champion Brass Company 131 
everypliace in LBA at me 7 d 
than 40% off retail, in . Chesiam Corre 13 
ming deplay valued et NOW ut “ ¢ tr—No spar »roblem 
sn 48 A you on te sadge | Oo tf ® pf ery Ch ago Spring Mir ge Company 123 ideal F shir g Fioat Cx mpany ly 14 
Order from Your Jobbe JOHN CLARK BROWN inc. Clark Company J w 89 indeper Gent Lock ¢ mpany. Lock 
Direct Factory Shipment ONE MONTGOMERY ST y) vi P ac : wood rMdwe. Mig 9 
or write for info : N 1Y GA vlayton Mart ~ompany 6 
write f information oft LLEVILLE @& J CAI OCT | y DoETsS Internati nal MM; led Plastics |. - 
Cleanser Products 
$0.5. Company 8 
R Cleveland Mills Company 24 
POPULA Cleveland Twist Drill Company ys Jj 
STANDARD Durr Products Div Jackson of Londor ? 7UCTS 120 
‘ - - ’ “Lo p 92 
A SURE-FIRE SELLER ee eae im 
OVER #0 um boia Cut ery Company 123 
POPULAR SIGNS Jacobs Mig. Company 127 
FREE Continental Screw Company 8! 
availabie Site Jenkins Bros. Co 122 
DISPLAYS 3 _* WA En Cooper Thermometer Company 110 
pertiy styled, tops Jones & Laugh Steel Corp 10.3) 
if eye appeca Crescent? Piast ti2 
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BULLETIN $-7 beads Write Dear , sik horseshoe Com Keil Lock * moony f 9 
TODAY sent 113 
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Kester ‘ jer Compar 6) 
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= 7 On10 64-65 Ary or if B/ 
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Champiere SPRINKLERS 


LIST PRICE 


ANTI-SYPHON CHECK VALVE $80 


Full water-way.No restriction, 4" pipe 








Lamson & Sessions Company 8 
Landers, Frary & Clark 4 
Leu Blower Company 60 
Lenk Mfg. Company 69 
Leonard Company 117 


Libby Giass Div 


Owens iilinois Glass Co 33 
l k Compony O. € 132 
kwood Hardwore Mig Co 9 


A 
M & D. Display Company 47 
Ma I Company 124 
Marshalitown Trowel Company 132 
Master Lock Company 69 
Maynard Mfg. Company 119 


Met, Mata Products Company Yh 
MA er & C mpany Robert f zy. 


Morte mpoany J WwW 108 


N 
Nationa Mardwaite Show Inc .' 
National Mfg. Company 85 


National Screw & Mfg. Company 133 


North & Judd Mfg. Company 124 


2 
w Product 32 
4 
PA ‘ i - jeq | ( mpopany 5 
Park Ss kier Mig. Company Zi 
, « en-E-Mot < f 
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c Fliect ' ’ 
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Ridge Too! Company 77 
Rockwood Miq. Company 109 
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Sor sor Cordage Wy « . = 


sharon Bolt & Screw Company 
shelby Spring Hinge Company 
Shelton Tack Company 


Sherwin-Williams Company 102 
Silex Company 

Skil Coro ‘ 
Slaymoker Lock Company 

»peedry Products 


Stanley Work 


star Metal Products Company ‘ 
star Sta ess Screw Company 
Sunset Line & Twine C moany 

T 
Tait Mfg. Company 9 
lap! ‘ Mig - mpany / ij 


Turner & Seymour Mfg. Co 
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Unior Stee! Chest Corp 10 


United States Plywood Corp 


industrial Adhesives Div 7 | 


United States Stae! Co p Ame: 
can Steel & Wire Div. Fence } 


United States Steel Corp 
Cyclone Fence Div 


Vie hek Too Compar y 


Warren Too! Corp 


Warwood Too Cor par P) 4 
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Yo e 4 Towne Mig Cor pany 


foder Mfg. Company 29 


1956 








UNION VALVE (Non-Union $2.80) $380 


Swivel seat for long life, %4"" pipe 


POP-UP SPRINKLER HEAD $1 16 


Pops up 1'2” above grass 


REGULAR SPRINKLER HEAD 


Fully adjustable, solid brass = 





jj HOSE TO PIPE FITTINGS 33 


Various sizes available 








HOSE Y o 


ideal for Siamese connections 





OUR PRODUCTS MANUFACTURED FROM HIGH QUALITY BRASS, 
GUARANTEED AGAINST DEFECTIVE WORKMANSHIP 
PRODUCTS SOLD THROUGH YOUR LOCAL JOBBER ONLY 


CHAMPION BRASS 


1460 NAUD ST. © LOS ANGELES 12, CALIF. © CApitol 1-2108 















The Improved FINGER GRIP AD- 
JUSTABLE CLIP with features for 
quick and repeat sales, at no in- 
crease in price! A superior design 
that “parks” more things better, 
safer — securely 


Outstanding PATENT FEATURES 


« Cannot twist or turn, are “bites” 
Display the improved into mounting surface « Easier to fasten 
FINGER GRIP ADJUST bose plates eliminated ¢ Holds 
ABLE CLIPS, they sell smooth handles without slippage ° Full 
themselves. Af your range of sites; now up to 2'/a * Rigid, 
yer flex: ble enough to hold a glass vial 


+ 


jobbers or write to- 


170 KENWOOD AVE. 
FAIRFIELD, CONN. 








THE ONLY FUSE 
THAT TELLS 
THE WHOLE STORY 


"Speaks for Itself 


Cat. No. 690 


LISTED BY UNDERWRITERS’ LABORATORIES 
COST NO MORE THAN ORDINARY GLASS PLUG FUSES 


SPECIAL NOTE: Be sure to ask your wholesaler about the 
NEW Eagle “SHO-PAK" Fuse Merchandiser—the ideal dispiey 
package for volume sales 


EAGLE ELECTRIC MFG. CO., Inc. Long Island City 1, ¥.Y. 





GOOD 


iT SAYS OK" "OK" VANISHES 








13] 








Heller's store fixtures move mer- 
chandise faster. Their better display 


makes selling easier. (Actually people 


serve themselves.) Ask for fixture 


Fixtures for every Ne other quality catalog no. se wes 
kind of merchandise. fixtures match | 


. Heller’s money 


Largest display capacity. | saving prices. W. C. HELLER & COMPANY, Montpelier, Ohio 


-” 


— 


TROWELS 


MARSHALLTOWN TROWEL COMPANY « MARSHALLTOWN, IOWA 








Looking for New Merchandise ? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer- 
chandise by reading “What's New," which appears in every issue on page 12. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 




















HARDWARE AGE Chestnut & 56th Sts. Philadelphia 39, Pa. 
"TES -ME TY Really KILLS 
PUTTY KNIVES | CRAB GRASS 

OOMELL ViNOLEUM KNIVES 3 cocn‘ do's sotncone lees eae * 


Available in liquid or powder, DI-MET selectively de 






\ { . stroys Crab Grass, Dallisgrass, lemon grass, sedge ° 
. 

\ , without damage to turf. A big national advertising : 

' « campaign plus finest merchandising aids help | “ 

‘, \ A GOOD materials « you sell. See your wholesaler right away or write \° 

~ & COOD tools mfr. for full information. _ t 

o ef ; * 








j GOOD craftsmanship 


= 0. E LINCK CO., Inc, (4 WOKueee 


=a “or nei 
ie ae 4 ner 


Clifton, New Jersey | ee aoe 


. ° fea « makers of TAT Ant Trap 


‘clelelsiiar COMPANY - ANTRIM. rs * @ sales representatives: John H. Graham & Co., Inc, 


CONTAINER 


DOMES or SILENCE con r 
RUBBER CUSHION FURNITURE GLIDES | <*:, 


NEW DISPLAY BOX 
Contains 1 Dozen Cards of 
either 5%", %" or 1" Domes 
PROMPT SHIPMENT 


Ask your jobber, W be ls not supplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y 
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= ———— BUY NATIONAL * 


Sn ae — —— 


2s 
IY 


“NAT” STANDS OUT 


for one-source DbDuying 


—- = -—— - 








Want to reduce our fastener handling and ordering problems? 


wit ! sures ul Nationa! tands out a our most logical! ini ource 
by thy lete line. 2. Packaging is uniform, colorful, with buy appeal 

. ! ded tats i mic ke Loa nNMandiing ensie! } CJualit unsurpa edi. 
i I tant ustLOmMme! itistactht 


Standardize on Nationa! 


md eliminate costly prob 

| multiple oOurce Duving md handiing sel] 

i. i } , _ | . 

National, and youll be selling the complete quality 
line tne one that farid 


Ask Your Distributor... H 


e Knows 





Fe | | (y THE NATIONAL SCREW & MFG. COMPANY 


f | CLEVELAND 4, OHIO 


Pacitic Coast: National Screw & Mfg. Co. or Cal 


3423 South Garfield Ave, Los Angeles 22, Cal 








PROFIT LINE 


all over the world! 


You're sure of sales and a better profit when you 
sell BOSS... . the modern buy-word in beautiful 
kerosene appliances around the globe! 


The BOSS line gives you a range or stove to fit 
the needs of any family, with a wide choice of 
instant-heat, highly efficient, adjustable burners. 
That means better, easier, more economical food 
preparation. And, there's never an installation 


problem since no fuel connections are needed. 


lf you're missing cooking appliance sales, you're 
overlooking the fastest-selling line on the 
market—-BOSS! Write today for the profit-packed 
story on the complete line. 





THE HUENEFELD co. 
fai ial) Vile Peels 


Established 1872 F 
- eo 





